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ABSTRACT

Satisfaction measured by the long-term business competency of rural tourism operators plays
an important role in generating successful business. This study examined the factors affecting
the business satisfaction of rural tourism operators. A total of 1,000 questionnaires were completed
using the data of a fact-finding survey on Rural Tourism Business 2020. Linear and multiple regression
analysis applying dummy variables was performed on this data. Results showed that the factors
affecting the business satisfaction of rural tourism operators were the number of operations and
part-time employees, total sales, earning side income motivation, business types, differentiation
strategy, and managerial skills. Interestingly, earning side income, personal business, and the number
of part-time employees were found to have a negative impact on satisfaction. These results indicate
that it is necessary to come up with business strategies reflecting the factors that improve the
satisfaction of rural tourism business operators.
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Classification Name

Variable explanation and measures

Dependent . . .
P Business satisfaction

Operators’ satisfaction with rural tourism business

variables (5-point Likert scale)
Gender Male = 1, Female = 0
Presence of lodging Presence = 1, Absence = 0
Presence of a sales facility Presence = 1, Absence = 0
Business motivation 1 Earning profit = 1, Otherwise = 0
Business motivation 2 Earning side income = 1, Otherwise = 0
Business motivation 3 Rural public value, leisure, Etc. = 1, Otherwise = 0
Business types Village—based business = 1, Personal business = 0
Business strategy Cost reduction = 1, Differentiation strategy = 0
Independent Business competency 1 Managerial skills (5-point Likert scale)
variables Entrepreneurial & personal maturity skills

Business competency 2

(5-point Likert scale)

Age Age ranging from 18 to 80

Business experiences
Number of full-time employees

Experience in running rural tourism business (year)
Number of full-time employees hired in 2020

Number of part—time employees Number of part—time employees hired in 2020

Number of visitors
Number of operations
Total sales

Number of tourists visiting villages during 2020
Number of actual operations during 2020
Total sales earned from rural tourism business during 2020
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Table 2. Characteristics of respondents
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7P Bk, 53 o4 109 Tgte] 35.9%, 5
 wjgto] 17.5%, 204 o]Ato] 8.3% <O & ek

o A7F HHEA 4= 1,00078 H]Rte] 59.9%=

e Frequency o Frequency
Classification @) Classification @)
Male 679(67.9) Earning profit 434(43.4)
Gender
Female 321(32.1) Farni de i 265(26.5)
Equal or less than 39 years 41( 4.1) arning side meome ’
40 ~ 49 103(10.3)
T 1 .
Age 50 ~ 59 204(29.4) 0 meet new people 30( 3.0)
60 ~ 69 414(41.4) . To start a business after
B 53( 5.3
Equal or more than 70 140(14.0) pemess retirement (53
motivation o o ,
Less than 5 years 175(17.5) C‘OHtrlbU.tl.Ol? ‘to individuals 240 7.4)
leisure activities
Business 5 ~ 10 years 359(35.9) To protect rural public value  94( 9.4)
experiences 10 ~ 20 years 383(38.3) Suggestions by surroundings 26( 2.6)
To extend sales of agrifood 11¢ 1.1)
M han 2 .
ore than 20 years 83(8.3) To spend leisure time 13( 1.3)
Village—based business 202(20.2) Less than 1,000 599(59.9)
Business types ) Number of 1,000 ~ 3,000 233(23.3)
Personal business 798(79.8) -u-m er o 3,000 ~ 5,000 60( 6.0)
- visitors
Business Cost reduction 357(35.7) 5,000 ~ 10,000 52( 5.2)
strategy Differentiation 643(64.3) More than 10,000 56( 5.6)
Presence of Yes 552(55.2) Less than 150 396(39.6)
lodging No 448(44.8) Number of 150 ~ 250 158(15.8)
Presence of a  Yes 446(44.6) operations 250 ~ 350 273(27.3)
sales facility  No 554(55.4) More than 350 173(17.3)
0~1 205(50.5) Less than 30,000,000 451(45.1)
Fﬁmber of 5 325(32.5) o
ull-time 3 90( 9.0) 30,000,000 ~ 60,000,000 240(24.0)
employees More than 3 80( 8.0)
ore than .
~ 122(12.2
0 620(62.0) Total sales 60,000,000 ~ 90,000,000 s
Number of 1 221(22.1)
90,000,000 ~ 120,000,000 42( 4.2
part—time 2 86( 8.6) U U (4.2
employees 3 30( 3.0
M han 12 145(14.
More than 3 43 43) ore than 120,000,000 5(14.5)
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Table 3. Results of multiple regression analysis of factors affecting operators’ satisfaction with rural

tourism
Unstan(‘ia.r dized Standardized :
coefficient Sig. VIF
B SE Beta
(Constant) 3.146  0.202 15.568  0.000
Gender 0.062  0.050 0.039 1.226  0.221 1.084
. . Age 0.000 0.000 -0.020 -0.658  0.510 1.016
Social-economic s experience(year) 0.007  0.004 0.061 1949 0052  1.023
characteristics )
# of full-time employees -0.012 0.008 -0.060 -1.631  0.103 1.451
# of part—time employees -0.024 0.009 -0.083 -2.591  0.010 1.100
# of visitors (year) 0.000  0.000 -0.037 -1.056  0.291 1.270
# of operations (day) 0.000  0.000 -0.078 -2.249  0.025 1.269
Scales of business Total sales 0.000  0.000 0.098 2.344  0.019 1.860
Absence of lodging 0.019 0.048 0.013 0.387  0.699 1.129
Absence of sales facility -0.056 0.050 -0.038 -1.123  0.262 1.128
L Earning profit -0.240 0.057 -0.144 -4.187  0.000 1.439
Motivation . L
Earning side income -0.022 0.055 -0.014 -0.403  0.687 1.461
Personal business -0.208  0.064 -0.114 -3.230  0.001 1.311
Business Differentiation 0.108 0.048 0.070 2231 0.026 1.047
characteristics Managerial skills 0.242  0.067 0.185 3.605  0.000 2.796
Entrepreneurial & personal skills —0.140  0.077 -0.097 -1.825  0.068 2.990

F=4.801(p<0.001), R*=0.072, Revised R?=0.057
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