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The Impact of the Relationships among the Motivation, Benefits and
Satisfaction derived from
Rural Outdoor Recreation for Urban Residents

Ho Gi SonT - Lock Hwan Jo - Jung Eun Lee - Myeong Bo Kang
Rural Development Administration, National Academy of Agricultural Science
Dept. of Agricultural Environment Rural Environment & Resources Division, Wanju, Korea

ABSTRACT

This study was performed to identify the tendency and benefits of outdoor recreation in rural
areas. The preferences and importance of the benefits of outdoor recreation activities in rural
areas were simultaneously compared and analyzed through the discussion of a four quadrants
portfolio map using importance—performance analysis. The social benefits in quadrant i had
the characteristics of ‘sharing nice experiences with others’, ‘having contact/interchange with
others’, ‘colleagueship/helping each other’, ‘being together with friends’, and ‘making new friends.’
These social benefit types were perceived as very important characteristics, but the real level
of achievement was rather low. Thus it seems necessary, in the process of program development,
to apply the social benefit types to the characteristics of the participants. The experience of
nature and relaxation benefits in quadrant ii had the characteristics of ‘relaxation and recreation’,
‘understanding nature’, ‘nature experience’, ‘getting away from everyday life’, and ‘experiencing
new things.” These benefits and experience of nature were regarded as very important characteristics
by the participants in outdoor recreation and, at the same time, their real achievements were
highly recognized, thus they seemed to be proper types for the goals involved in developing
an outdoor recreation activity program in rural areas. The personal and challenge benefits in

This study was supported by the research program of RDA(Project Numbers: PJ01199202)

Received: 30 October, 2016 Revised: 20 October, 2016 Accepted: 10 November, 2016

‘Corresponding Author: Ho Gi Son Tel.: +82—63—238—2640 E—mail: hoho9267@korea.kr

This is an Open—Access article distributed under the terms of the Creative Commons Attribution Non—-Commercial
License (http://creativecommons.org/licenses/by—nc/3.0) which permits unrestricted non—commercial use, distribution,
and reproduction in any medium, provided the original work is properly cited.


https://crossmark.crossref.org/dialog/?doi=10.7856/kjcls.2016.27.4.739&domain=kjcls.or.kr&uri_scheme=http:&cm_version=v1.5

740 BIRXICIMEME ISR H27H 45 2016

quadrant iv had the characteristics of ‘training of mental ability’, ‘improvement of self-esteem’,
‘fitness’, ‘increase in determination’, ‘possible danger’, ‘achievement’, ‘excitement’, and
‘adventure.” These benefits had less importance to the participants, but had relatively high
achievement, thus it might be important to make further suggestions for the direction of
development according to the participants’ tendency, seasons and facilities.

Key words: rural outdoor recreation activities, benefits of leisure, motivation of leisure, rural

tourism

L A&

F 59 250 nAs), AAHe] Y, wEY F
of etz Qlsle] o} Ade] 455 Hofitar,

Al
ol Qlate] ARslellA 2] A olejel] AAoA o7}
& 271 oFe] wlA A=l g wald) 2hsol

1

7kl = Aok = R1e)7 s AN Ministry
of Culture, Sports and Tourism 2014)°l] W=,
G o7j8hsellA = F2AEE0] 622%% 7Y WO
H, T2 EAK F7]= Algo] 583% Aol
2 Vel FAHoR 20017} 70%0 ) de] TR
A7HeES okl Qe o= YERRter, 30u&
TVt A 53.3% = ekt mlo s el At
(Ministry of Culture, Sports and Tourism 2015)°l4]
T ofggH|ol|x]o] 8 FEo] A B FAWE, &
23, FA F okelRlE B 2= B 59
O = UERkom, sHA= TE/Z1A 0] 80.7%
P ow A veptar slvk A7 (Statistics
Korea 2013)2] "A}8]2AL Aol = dlAA1A o]
BRI A, 2378 T 714%(20131) HiH]
65.8%(2011 )l W3} 5.6%p S718I53aL, 2ot
Fdo] o71EES 71 (544%) 7} S Bl g
o] 7F¢ ko, 10, 20the] 75 Fle} S o
71E B, 300 o2 715 ulge] Al =k
B AA7PARE 8ol et U vER(27.1%),
WIE(47.8%), BIEE(25.1%) 2 YERd =t B0
TFH ol AAIA FH57.7%), AIHE(21.1%)
o] vlgo] 71 HUTk o] R Al S7skE o7k
&k k= ApA7INE F9k Ao me] o7kekE

e} 7159] o] Wk vehar glom, o7t
F5g B3 R diks ofv] B e
oA ake] A T, Aoldd, 2B A, BT
S, B, vERgte] g EtaL akal Qlvk(Park
2007). oFe]od7}8E-2 AAA B HAalA, AR
sk 75 arsi 2t ZiQlell A vt 25
Qg 713], A7k ko] FAE S8 & das)
(Chung 1997; Hong, Lee & Suh 2016). }7}&-&
ofe]o)7}eE-S e SE o ~EH A 3
L A T 37ARI Sl lom (Lee
Kim 2007), @thQlEo] 2175k ofelofrlehs-5

T

a

A

-

T ow

ol

B ol

s

=

A Q= XA I2E 11, AAXZ TS
Lxsp] 913 Aolet & = 2ItKKim 2015). 21171
W o]718hE-2 Q1] W ofue} A R11e]
L3S FAIAA T sl Ao $u2s 3%
oFHE T o7} FEow 7Rl QlrkLee
& Kim 2007).

AF7HA] ATES AR o7FE2 7’1
S RSl Folgk ¥A} 9lom, AARAIok
o 4hS 9lsl] S8 Zesk eaw B 4 it 8}
Ak FEo| A 8] o] of7fgel tigh A= mE
St} WA mARLS dPdom ok e] okl of
7FEEel tigt 57, slEat viEe] vl wAE
Tetslal & ool s sEel] gk AF =
o} TR=E HlaEAsle] FEoA 9] ofelo7tekE
= P7IH 7IeAtE R Alshet] L 54

o] glek,



TAIT9 SE OFRI0VHESS| 571, Gi7olEt RS0 g A 741

II. o]2% w7

1. Ofe| OIS SZ228

o] o715 ofelelA gk tiEe] 4
T e Ao, g oR Y, Sk WAL AlelE
B . AEHoR TR miolge]
P RE Sefo|y, WHEk 5ol Flrhd, H
o= EdP, AH), stol7, A7 & v S5
ol 7 9= o] oP71EkE SFE AP L
THPark 2007; Han 2015). ok gl=1gjoflo]de 2jd
AME 7o R Ao} Ale] A FR oA o] F
o]x]= Ao Aelgkar 9 o™ (Kim & Kim 2013),
217 Eg oo gl=zleflo)del| gisl e E7]
o} 7x]9] FEA|, 715l w2 JtA| Foll
gk A7 X3 wh Qlek HE Ado] ALK
ThEo] 1S Sk ARleA ofFolxle o718
TS AEsi, oleidh uiPEe TgEAREA X|EA]
o7 Z7¥skar Qe Marek 2012). 7HLE} el A
= & T3] S0l 7RSSk Zlo] o
2} AAel|Me] {7t - o7k B0 of7KkER] A
ey, A7) - 2B Sak Sl AAAEP], ARdt
YA, S EA ofe), o) TSt W 55 X3
Slo] FEIRYl sk, sEge R Axle
e 22 Al 71812 Alsshe ] - sgle of
:3i0}ar shar e Humaira 2010). $-2vie) s
FA AN ARAAFEZ 13, FE=A PR 1, ofe]
sexg 3o BEslar QIthRyu et al 2003). A
e} vl Hadlelds S 3 534
Q1 FeIR HoJd 4= i E4o] glon, FEolA
o] AeHE} Bl Eo] Tkt ofelol7lekse] 71sst
ZoItk Yook & Jo(2014)= =S 098 53k 3
A AR G TR B2 of gz} 7o) IAE
SRIGFO 2 R} AT, ArE e SX
b Qlths P AYE sk} ek vl HE
AR 314 (Richard & Dennis 2005)2} 53 ok
o]718FEH 1A (Simon et al. 2007)o4= ok dl=

[
2ollold B0 77, slo), AAER, 274

7] 5°] S)

)

Ir
off
i
o
l

oX ot o

g)7], 783, 934, AP, B7] 5 <=9 e,
oAl AH, ARAUER] Sul ARAskE - A Azt
& o= dEsielt) F Badel veh s 35
= TE ook sS sl e, B
HESIAL A|HqRle] AE eRAT = Al X o=
ogeh= Al]l Sl= ¥goR oL, 5 F59
AREEell 1 2k Arehe ok AHre Atk
7z}, Y 2FZA159] Statewide Comprehensive
Outdoor Recreation Plan(SCORP 2012)-2 =7}2] =}
SRS BE Hls wilo] HEsh| reof sk A
dolet ale] ml=o] Sk ofelels vlxds: FaL
) 2k B2 A 9 2= 5270 Aldsto]
sHErs HolFan, Al 3, vkeasAeke]
A& SEAR) ARV T okl of7[EkEel gk 57id

1O
AgE AlF-aL itk

SZ ORIV 371

2.
S71E IR e wskeA] A sl glof
o
o

ulle- gtslar Hak o= EASH N Lee & Oh 2005).
ol gt U e s Igzie] AAA s} At

Ao AA O Zi= NS fEshed 2
LS ok S 5715 AWshs olE oA
Crompton(1979)2} Dann(1981)2] Push—Pullo]&]
tisEA] o]tk Push—Pulle] &2 ¥g20] 53 A%
Sh=d] A8l Jaks WA 52 958
As w=Ao) tigk PAIE FHe A 0= (Shin &
Hwang 2010), Crompton(1979)¥} Dann(1981)2] <4
Tl Push @12 #H37 7lQlo] 71A]= ii-21<1
WFE7lol FAS ddEE 1Y, 7, S5
S5 W] YA 9AE Ioksls slow A
BTk Pull @212 yRIEAX] o] melEAda) vhds)
o] A B el AR B

31 3 2= 9)r) 3 ]

off
o

192 9

il

e

N

i

o

N
<

o
= Qi ¥gAE AeE ol 8 9 A
Al ARAET, S_E, 71, A, R, e
g, 2 v, 2714 5ol A olth Kim &
Kim(2006)2- A} 6t g 5 8705el] 53k
B0 Fo] 717 H5H AY, deFA, 13T

O O
N



742 BHRX|ALS]

0=
ik
i)
]
o
Rl
>
~
N
[l
>
fol
Do
o
[
(2]

FEWE 57100 YoM AlSH, S, B, A
A, 715, ARl o] 8 aclolzt
Kim & Um(2009)2 s&3-3 3o 5715 549

S5 77 1o RSl 54 5E

it
)
D)
( _1}1_‘
ol
ﬂ?
o)
[e5
M
12
f[rt
rlo
i
Ac)
Mo
o
=
e
e
(IS
i)
19

e

i

~N
|
oHE

Yoon et

al.(2009)2 FEIFE71E 74, AEE, sk, )
A, A28 A, Sn|= FESIaL, FEEgll

ek R A} ZIESAE, A5, Ak 7k
718, g5 ARA S13e] 4712 FEl= YEL
W} Devesa et al.(2010)+= #4572 F21587-3
oA i, 283 ARIFARE =& SRS
Helow Tl mR2 AW, T, 7ols,
AR BE| o MEEE QU] FEAE U
AAFTEL T2, A, AA-fAE A, &~

A, PSS A, AmEY Sof B U

iy AR TS e |

HyE

Y

ARG ushael o1, 283, A4

& H2 SRS B tH(Park & Kim 2011).

e

3. & ORI/ 1&E2| ol

EE OR7IEEE o7l s HolE Fl Flolxt
N 34H EE = 2 ovlsh, oelgt o7t
DEs Algshs Zlo] FAjolt) o7kaael digk &
g3k Efd} WAl 5SS b o7kast
o= 7iIA =, Al Ak g AllA - st
2 g, AR ma AR sl dss
B3l ), red o teket FEs ds 4
AE Ao2 A4 o] 7Fsh(Silvennoinen &
Tyrvainen 2001). 171Hke-2 AAFA 0= Z75, 7
2| 7135, oxH o' EARA S0 AARE 4
o] on] 5 Holdl = Sl FAsIe drow
HaL glom, of7k= o] 8 A eglow

¢

)
Al
&)

o

war Qlom, o7} ks ZAIA, ARA, A, AIA
A, AlEA, A SE T AL0E QIAEAL St
(Han 2015). AFgHE5o] ofelg|mglollo)Adel Zofdh=
o= AR, AR, AAA FEls s 7
wEo |, 7|t & AFdEo] 54 ol Hofsh=
o7} i1 B E o] F7] 918 57| whEelear
K Mamning 1999). ARt E7 5= S8} 555k«
ot} efukshd slEle] a5 glaeldlole she
Abge] ZeA]el] Hlglehs Algle] dofl apeum, B
< AFEEe] o st SEE Wi A oyt
ok AP, A%, Ear Al)A EEke o
t=elellol i3S SalM o] Hol 715 7Idiel= Zlo]
TH(Manning 1999; Silvennoinen & Tyrvainen 2001).
Marek(2012)E okelel=zolo|e] WEes AAs)
= A 8RIEE 8o] Al Hlagedold 7]3]¢]
e T, A, 2B gl wgk TiR1A] Q1A
A 2 2al haglomr, gl=e]eloldel 3t
7kt & o} ;A1 FEl o 7H]l
ARSIA, ZAAA, 24 SEd
e AAA, AalH wol

K2l 2, 244 sge

N

A

rlo 0&
g
R

__)‘i/l‘
o
ot

.
2
e
4
o
o 3o o

fo 2 K

N
_!

4y 2
K
%0,
D)
=
=

1o o

i

AN

O]

P 6

)
&L',
u)

A 377 e Fallgeo] WA=
Z1o]tH(Manning 1999; Marek 2012).

m. I7494

1. S92y & 7Hdol 4

AFRFLE FE ofe]ofrEhse] 7= dEY
QAR BV = W) ofwsh

AL A? S Mol ofulat e Vx|
=Ag

sotalaia) g, wheby B oA
& ofe] oj7labgel 57, ollE,



SAIT9 SE OFRI0IVIESS| 571, CGI7fol=nt TSt ek 2| 743

Benefits

l

Satisfaction

Fig. 1. Research model.
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Table 1. Analysis of demographic characteristics of the sample

2RO T A 745

[ [

Frequency Percentage

(numbers) @) Classification

Classification

Frequency Percentage
(numbers) (%)

s Male 244 48.7 Below 2 million 50 10.0
- Female 257 513 2~3 mill, 71 142
20s 92 18.4 Monthly ~ 3~4 mill. 99 19.8
308 94 18.8 Income 4~5 mill, 88 17.6
Age 405 104 208 5~6 mill. 79 15.8
Over 6 mill. 114 22.8
30s % 19:6 Office/professional/ 271 541
(60s or over?) 113 22.6 managerial '
Under junior high grad 7 1.4 Sales/technical/labor 43 8.6
Under junior hlgh grad 7 1.4 Self—employed 58 11.6
Education High school grad 91 18.2 Occupation Self-employed 58 116
Coll iversi
gr‘; JEorieRy 67.9 Full-time homemaker 71 142
Over postgad 63 12.6 Student 28 5.6
None 56 11.2 Others/unemployed 30 6.0
Family/relative 299 59.7 Half-day or less 46 9.2
Friend/partner 126 25.1 Length of One day 235 46.7
Senior, junior . )
4 0.8 visit One night 172 343
4 colleague
Out T Class leader/guide 1 0.2 2 nights or more 48 9.6
recreation
companion Class members 6 1.2 2 times or less 427 85.2
Club activity members 5 1.0 Number of 3 times 49 9.8
visits per
Travel group members 2 0.4 week 4 times 14 2.8
Others 2 0.4 5 times or more 11 2.2
2. SUHE9| Mgl BHEEEA 355 ® YEhstt
1) B2 ofQor|aE =] &E o] s 5719] 1571 el digk 8l
FF ok|od71EE el e gl 54 4 A3P= Table 294 2t Varimaxe] B414 &
o sl thea) 7k of7lEkE FollA] EE=A e AAstgler o1 Adk= KMO=0.896,
oA B 2= 9= ofe] ofrjalEe] EAS Ao Barett's Sphericty=2997.355(df=105, p=0.000) 2= &
2 TEe Ay}, Ao 2ALS 98, ~Ed 2 3 A 9 lEAS skl Hdsivia dekEh
25 98, AN I} vhee] oM - FAle 9l Z7he] Akl o] ajlem Fsint 3l
S} Wt 407802 71 =gk theo 2 7Axs A Q1 7 F4, A 812 Al =, A
S 918, 7S 9le7F B 397 07 ERbatar, A 2212 7|el EEor Wrigaigint. ofelerlakE
AV, Al RS SR A B, v A 718 leaE AEEhs & AdREE 502509
Zo] A7|YTE ofe] o7)2 =t} 247 it AL vk A=) A2 3, Cronbach's a5
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Table 2. Factor analysis & reliability test (motivation)

Mean Factor . Eigen R s
I h
tems (5poind)  Loading Community Value Variance Cronbach’s «
Pleasure 4.0 0.832 0.729
For a Healthy Life 3.9 0.799 0.647
Health/
rela For the rest 4.0 0.751 0.643 3.186  21.242 0.826
X
To relieve stress 4.0 0.697 0.530
For health 3.9 0.606 0.647
Experience in rural areas 3.4 0.739 0.649
Strengthen relationships 3.3 0.704 0.543
Experience/
Adventure, to feel the danger 33 0.687 0.635 3.076  20.504 0.816
adventure
Enjoy the countryside 33 0.655 0.521
Self-development 3.5 0.616 0.576
Visit exhibitions / museums 3.2 0.734 0.573
oh Listen to music, the radio, etc. 3.2 0.669 0.527
t-e‘r- New experiences 35 0.629 0.560 2.626  17.508 0.780
activities
Leisure sports activities 3.1 0.613 0.580
Enjoying outdoor recreation 35 0.592 0.530
= A7/F) 0.826, AF/2E 0.816, 7|E} BE zpzte] Q18 4714 9] aelow TR A
0780 UElh SEAGelAe ofeleiZlaks 571 A 291 ARIA, B 821e AlEE, A 2918
L 95a e Bushe Aow e AP 4, o WAl 218 Erlow BEsis)

2) ofe) oirlarse de

3 ofelo]large] slEe: wyEe] B0
Frshan ske BHo] Q) ultel ByiEe) B
711 Q- 1 5L sheke 5+ gk vehtag
SRz E9e FAp elziolol, Astol Tt ol

7h Wit 38 o= 7K A ‘/PE} a1, AA, B
A} F2 AT ﬂ?ﬂ A o&e)”7], AHAA

FE ofe|oreEe] FE 1971 el
A A= Table 33 2t} Varimaxe] 8414 &
Q1RAS AAEI o, 1 A= KMO=0.944,
Barett's Sphericty=4414.714(df=153, p=0.000) °.&
gz QRS sl Adsitia Ak

| o 291

= AWE L 64.219%% VERYAL itk HEA|9)
Al9] ofe] of7lels SEo] gl AEw e A
7}, Cronbach’s a A== 71914 3 0.862, AFE]4
e 0.847, AAA D2 T2 0.840, =A5 €
0.779% LR} 524 oA €] ofe] of7}eE 5¢)
o Qo] H=2 AlFE sl A 0% LR
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1) 7Hd 1
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5 é% Table 49} 2t} A 3|7 53-2 Fgtol
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Table 3. Factor analysis & reliability test (benefits)

M F Ei
Items e?n act.or Community B Variance Cronbach’s «
(5point)  loading value
Mental training 3.5 0.757 0.660
Self-esteem 3.6 0.685 0.603
Fitness 3.7 0.671 0.601
Personally Increased self-determination 3.5 0.668 0.586 4075  21.447 0.862
Risk taking 2.8 0.649 0.521
Achievement 3.6 0.580 0.639
Overcoming self 3.4 0.520 0.639
Good experience to share with 37 0.758 0,686
others
Social Contact other people 3.6 0.757 0.679 330 17471 0.847
ocia Fellowship 3.6 0.751 0.690 : ' ‘
Hanging out with friends 3.7 0.699 0.627
New friends 3.4 0.566 0.570
Relaxation and Recreation 3.8 0.715 0.599
4 Understanding nature 3.8 0.665 0.603
Naure and (o 37 0635 0599 2705  14.238 0.840
relaxation
Escape from the routine 3.7 0.532 0.671
Experience new things 3.6 0.511 0.644
Excited / thrill 34 0.833 0.788
Challenge 2.056  10.822 0.779
Adventure 3.3 0.784 0.752

L 299%2] dvHe Wolal Qitk Hgk B4l &
el W] Bl ot ik A s okl
o718E F71E ANR1A Sl frolgh GIATE
FEIlor, 58t B9 Bate] AR, Al
/Y som IS MAE Aom Yehston,
NN a2 7114 sEel JFaAE F/dst
A eoxek. whebA] 7 1-12 4 A9 w Qe

SRP7H 1-2= 5 ol itE 7 17H AR
sehell d&Fe v Aok 7MdASE flsle] ve

3RS ARl on g Axk= Table 59
2ot AA 3RS Fgrol 100.957(p=0.000)=
T4 000014 BAH R fefdt zlo R e}
Wtk 4 R 0.375% YR 37.5%2] Aee:
Holar it} B3 3] 7e] FUH HEe] 397
ol i3k t3k A} 5 okelor1EE BV Al
A s ele]] JFAE FAE RN xFS} 39
I Bke] AF/EH, 52, Ve £o® o
G M= F o= Ve web 7P 122 A

Table 4. Effect of rural motive outdoors recreation on personal benefits

DV v B SE B t p
Health/relax 0.337 0.045 0.334 7.499 0.000""

Personally Experience/adventure 0.195 0.049 0.218 3.449 0.000""
Other activities 0.099 0.057 0.096 1.754 0.080

F=72.093, df=3, R?=0.303, AdjR?=0.299, Constant=1.354, p=0.000, 'p<0.05, ~"p<0.01
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Table 5. Effect of rural motive outdoors recreation on social benefits

DV v B SE B t P
Health/relax 0.182 0.042 0.182 4.341 0.000""

Social Experience/adventure 0.309 0.046 0.348 6.685 0.000""
Other activities 0.189 0.053 0.186 3.575 0.000"

F=100.957, df=3, R?=0.379, AdjR?=0.375, Constant=1.120, p=0.000, 'p<0.05, ~"p<0.01

Table 6. Effect of rural motive outdoors recreation on nature and relaxation

DV v B SE B t p

Experience Health/relax 0.403 0.045 0.389 8.887 0.000""
natural Experience/adventure 0.100 0.050 0.112 2.012 0.045"
relaxation Other activities 0.118 0.057 0.115 2.070 0.039"

F=68.642, df=3, R?=0.293, AdjR?=0.289, Constant=1.444, p=0.000, "p<0.05, ~"p<0.01

Table 7. Effect of rural motive outdoors recreation on other activities

DV v B SE B t p
Health/relax 0.194 0.053 0.167 3.683 0.000"

Challenge Experience/adventure 0.212 0.058 0.205 3.649 0.000""
Other activities 0.290 0.066 0.244 4361 0.000"

F=63.225, df=3, R?=0.276, AdjR*=272, Constant=1.058, p=0.000, "p<0.05, ~"p<0.01
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(A) Passive management (B) Keep Management

Nature experience and
relaxation benefits

Social benefits 0
37 [¢]
challenge Personal
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o
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© 9 17.5%

0% 25%
Importance

(D) Focus on improvement

©

Fig. 2. Outdoor recreation benefits of IPA.
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Table 8. Effect of rural motive outdoors recreation on satisfaction

DV v B SE B t p
Health/relax 0.088 0.052 0.079 1.684 0.093

Satisfaction ~ Experience/adventure 0.035 0.057 0.036 0.617 0.538
Other activities 0.463 0.066 0.408 7.064 0.000""

F=49.418, df=3, R?=0.303, AdjR?=0.299, Constant=1.506, p=0.000, p<0.05, ~p<0.01

Table 9. Effect of rural tourism outdoors recreation benefits on satisfaction

DV v B SE 3 . b
Personally 0.081 0.066 0.073 1.223 222
Social 0.208 0.071 0.187 2.940 003"

Satisfaction iffi:jg;e natural 0.138 0.067 0.125 2,051 041"
Challenge 0.058 0.055 0.061 1.062 289

F=21.475, df=4, R?=0.148, AdjR*=0.141, Constant=1.506, p=0.000, "p<0.05, “"p<0.01
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Table 10. Outdoor recreation benefits of IPA analysis result

Section Characteristic

Quadrant 1 Good experience to share with others, and others in contact with / exchange,
(Passive management) fellowship / assist each other, hang out with friends, new friends

Quadrant I Rest and recreation, understanding of nature, nature, deviating from the

(Keep/management, centralization) routine, experience new things

Quadrant II
(Satisfaction)

Quadrant IV
(Focus on improvement)

Mental discipline, self—esteem / self-confidence improve, physical fitness,
increased self—determination, risks happen to their potential, achievement,
self-overcoming, excitement / thrill, adventure
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