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The Effect of the Perceived Consumption Value of Local Food on the Attitude and

Purchase Satisfaction of Household Food Purchasers
Eun-Sil Hong'

Dept. of Family Environment & Welfare, Chonnam National University, Gwangju, Korea

ABSTRACT

The purpose of this study is to investigate and analyze the effect of the perceived value of
local food on attitude and purchase satisfaction. This study collected data through an online
survey, which ran for three weeks, of 500 household food purchasers who had bought local
foods within the previous year. The study used factor analysis and multiple regression for statistical
analysis. The results are as follows. First, family income had a significant positive (+) effect on
local activation value in the perceived value. Marital status (+) and education level (=) had significant
effects on health value. Marital status had a significant positive (+) effect on functional value.
Family income (+) and occupation (+) had significant effects on economic value. Second, local
activation value, functional value, and economic value in the perceived value of local food sub—factors
had a significant positive (+) effect on attitude, and local activation value and economic value
had a significant positive (+) effect on purchase satisfaction. Third, attitude had a significant
positive (+) effect on purchase satisfaction. These results implied that household food purchaser’
perceived consumption value of local food is important for forming a positive attitude and purchase
satisfaction of local food. It is expected that this study will contribute to the consumer education
programs and local food marketing.
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SEFAS wE NEAY, BE /e B
2 Qls) AFe] At 2l A sl o] A
A AGoz SEA. FEN AFER F
Pk Aad, SAKeR WehE AelthKim
20090). F) FoIAE HRAY Y 2
A PATNE HA8Ee] Qofston oz <l

st st bl wet of olEshe 44U 24
o) 52k AE BsHEe] Aol Mt
NEe) 4 2AA A AE dia 2210] 7
Hov), 878 AN EAst 540, o)
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o] 27l AF71He] TR FH] AitellA
7hael ol2e A AAdA 254 719 T
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6L 71&3lAZtHYoon 2009), F&2]EFo] Ark
I 5 Al=gle] EAleE 91715 A8kl dioks
RAshes &40 197001 3]
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T AEREAAE vhdstAt sk Aol

(Kim 2009a).
Arkate} 2o} Abol €] o F 7 ElE ©EAIA 2
79 AHeE SdsATIAE AAR 2Ud 22
3 (local food)E= HE A8 o]=7 ] (food mile)
= A3 S o2 2F o] AT} o]-xq)\-] oF
2ol JFdH SR sl Brkape Anjap =
ANA &Els 7T = W ol Frnkdo] %ﬁa}"}
ojptgtea WER gk AFdstE S 3l

2017). 2AFE=Y o]HES %‘iﬂ?ﬂﬁé AR 3
A, ZH|ApA] Boprh= o] 2lMskaL hHlgh
F2EE A 7HFo) FulEiA & 5 Qo A
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2AF=O g 3AZ HeE FAsh=A], 28
Tujel FuRtES o 2 oJojAEAE A B Ha
7b Qv BAF s A7 V1A e 2EFE 9
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al. 2013)¢} 2AF= /g A7 (Hong et al, 2009),
ZAFE A3 JIFH(Kim 2009a)7} hHEES x}A]
oy HZ ATE(Back & Kim 2013; Kim 2013;
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1. 2ZFE0| et AH|7EX]

1) 243

2AF=(local food)= FAE] &5 AXA &
© AYelr Brlg HEA o, RAFE 52
A Gellx Ak HEAEE AGeA Lnleiale
Eolok. vhA] el 2AFE 5 AT A2l
A Wellx] HeAes A2t == 7hgste] dvlgt
5 ZeHle} HI7RA] o] Fo A =R sl Alolo), At
7ol Z=H|Ap Atole] olF AR, & AF7 g (food
mile)& gt Q) o2H FHH LnA BE
oj¢Jo] ZoprtEE 3= Zo|th(Naver Dictionary
2017). BAFEE olFAe7}t &7 wiiol Aidst
¥ s5obol} HEAe] AL £ 4 Yol A
PR ohfeh LA B S e e

T
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2ol 220l= B AR AR Y

slo] #7
BEelE RS Sk hsta A4 Bt

Aof] grz=o] AALE A(Park et al, 2010)0]2ka &
=
(€]

SAHEQl RAFCE Qbdsta

T ALEA AR, aEa FAE AdH Arg =
olth= oJu® QIthKim 2009). ©] 7kt Ea]4
Aot AH5A AYE 7FEeE 2AF=S] F3S
TEe, E2lA Ao AkslH A=t 12F 7k
& HANE AW 55T HAND A9 {F,
FreAlE ARE AW fF o] Ach(Back & Kim
2013). ‘AAHE A9 -5 FHL TAFY, F
TAE, AR A9, sldA W ten] Fol &
st Aakrte} Anjaprt 25 &S] dufjel Tl
7} o] Fo|zIthes WellA] 2AFE Bl FA% #

ofu7} Slok. HANE A 99| FF2 3AAZ &
gt Aol wdteinlola Al 53t
= JUES R Gu R wigEo] fE5A}
267 o2 Sadre Mol 2AFE JiES
w23 gk, HEAE BRE A f82 Tha
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Slgte] Al st Aste] Adolt Hbol
&S v A A Fowo) o) widEE vl
A = PFo 3k 21'd(Schwartz & Bilsky
1987)0]H, AH|AES A5 F83% QAtoltt,
Vinson et al.(1977)& dut&{2] 713 (value) AT=2

FE B J95As 7R EA 2 7H]

o

(consumption-related values)& A3} AH|7}
Z](consumption value)= ZH|3Fol FH2Zel 7]
Foz 489 5 ok e 2uA} ojmd
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upeAgk Zlo] FolRIAE Az o viE 2o
ZH7EA7E AHgse Aot

& Au)zo) gk FufRke] LHpZiAE FelE
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HPPTEA TR 2 Ale] 7 e
7| 919 the AFE Pls, B FA AL
M TR 730l ofsl Folet 5 2lekBack 2000),
PP SRS S 2] g 4 B
8 R Qo] oIl BA FHHelzke <)
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+= Zo|tkBabin et al. 1994). =& ¢39-(Babin et al.
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ZHIE S8 S wol, ¥ At
= 7R A 2HlE S8k Sheth et
al. 191 SRPEA] FollM 593 &v]of Ade
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(functional value)= AlFo F4, 7Is, 714, A4
0] Az 53 dE 284 e EyH Vsl
sl Amjarh AZbskaL Rl B8-S SeahH, ARs]A
7}A](social value)= A& AH[shH= AFEAIE 3
o AEE LN E QIFEAE A, AL EAA,
T84 Aolg Ad ool digh A&7 A&t
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85 et} gAE 71X (epistemic value)s=
714 243, NM2ge AlF, A2l gigt &
A7 589 AREA] AFSERE doA=
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Aol & Zloj, HA| FuutEer} Folok 2
v & o]o]d Zlo|th(lee & Song 2013). 53] 7H4
W AEriakEe] 2250 disf Ad= d 7}
0140% sho] SHHe BEg FsIok 5, T
W} solol dhet.
£.0 2 A Fishbein & Ajzen (1975)
of Aol w2 FEhdel st FAHHA At
ol oall PFejwrt Agun, 1 PFejedd w
A 574 55 sl "rk= Zlelnh. ey It
= AHEE FFellx] 2ane oARe FAEHA
B3l A3 Eo] whAIEly) ¢ el T o]|Z o
Aol vep | =k, geld dsoles
24 A28 355A|(perceived behavioral control)H
T2 F718E Alg3Fo]&(The theory of planned
7 Psol2rrt ARt Wi
2 F84S HoFrH(Ajzen 1988). Kahle(1980)
2 SRt H=-gEe] BAE olsis=t 71
7WR7Y S8k FzsHA] sl tigk el
7he] @2 et 22 vz el sa
Hog E_?ﬂ%\:}i %]— M\:]-(Shnn et al, 1999).
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[AF-EA] 3] AL B A2 M1 245
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7l AETuiAtelth, AlE 4L 2014 129 22
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Table 1. General characteristics of the study

subjects
Variables N(%)
Male 255(51.0)
Gender
Female 245(49.0)
) Unmarried 148(29.6)
Married status )
Married 352(70.4)
20~29 104(20.8)
30~39 128(25.6)
Age
40~49 141(28.2)
50 or more 127(25.4)
Educational Under high school 210(42.0)
level University or above 290(58.0)
Clerical employee 222(44.4)
) Professional 71(14.2)
Occupation .
Service, self—employed 74(14.8)
Unemployed 126(25.2)
Seoul, Gyeonggi, Incheon 287(57.4)
Residential 5 metropolitan cities 119(23.8)
area S.n?all and medium-sized 84(16.8)
cities
County 10(2.0)
Less than 199 56(11.2)
Family income 200~399 185(37.0)
(monthly 400~599 171(34.2)
million won)  600~799 59(11.8)
More than 800 29(5.8)
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Felstel A A B 5 So] 59
of vl @ glm FAGe] gl AANETH R BT e g s}oq 29l
A% tpgow el AEAE A B F R A

A71AE ARE AR F 50072 AT} 246 sho 6}°ﬂﬂ‘/] T AR R 9”1TAo] o
AREE AT, AR AL dRbA] S48 Table 1 Folxltt. 2H7HA] 7}—rﬂl A92gst 7 =
I 2ot AFeTuls A97F *E*PZH ojojFTE S5l

A AALE)7E BAdstEls Ae dxshs 7He, A

3. Mzo 1Y o AYY A7 mAFEe] b g Farlshe 7
B AT 2AETE AYATE Izt By Aolrh J15H A l“ RAFEIL AYE A 7
B ARAZN 2RI AN 59, 20 S ARAH VI E Fadshs o, A

d
e

]
o gk &u7lx], RAFEY i, 2AFC 7H= 7H el %% T4 5o AAEE =3t
?LuHﬂé—E o g FASIY. 2AF = tigh = 7HAelt. 5A LikertH =& ARGStloH A
ZnZkHE 2EFses gl dis] w@8xt 7 HEFE 3199 Tt E g AZo] e Aow
ol JMAAEF A} Zhe AR7EA] Hdo g o A3kt Wl k1A =e] AlZ|= AlS(Chronbach’
A7} AP AFuALS Ea) vlg] AAE ] 7HA] 7} @)= 0.78~0.8493c}.
2ol theh FFAe] An|7kx] A|zbelrt, MY 2AFC g 2450 g8 dH3EA &
AT (Lee & Lee 2012; Lee & Song 2013)4|A] A& o)H e |5 ojH o g WhgshE oR HAYPAT
3 24ware 4, Belste] XA} 71x] 4% (Min 2012; Cho 2014)ell4] AR&-&F #8318 F4a}]
&, A7 423, 71571 423, BAA 7HA 3 BAFES Folgth, vl 9, sHH s A

B3, % 15E3e TRl SWa. 293 29 o 9w Arke] 4Rgor TS 5H

Table 2. Factor analysis and reliability of consumption values

Items Factorl = Factor2 Factor3 Factor4

Vitalization of local foods can make farming village rich. 0.7285 0.2131 0.1822  0.1770
Local foods can help the development of the region. 0.7288  0.1159  0.2548  0.1341
Regional networks can be organized with local foods. 0.7433  0.1545 0.1370  0.0925
Local foods can show unique regional character in the area. 0.7017  0.0493  0.2484  0.1147
Local foods are generally safe to human body compared to other foods. 0.2502  0.4931 0.4822 0.1614
Local foods will reduce the chance of getting adult disease. 0.1486  0.8015 0.1909  0.2100
Local foods will prevent obesity. 0.1476 ~ 0.8392 0.1439  0.1724
Local foods will prevent atopy. 0.1222  0.7161  0.3383  0.2098
Local foods are fresh compared to other foods. 0.3282  0.0530 0.6851  0.2630
Local foods are environment—friendly. 0.2594  0.3814 0.6751  0.1451
Local foods are considerate for earth environment. 0.1665 0.3570  0.6394  0.0995
Local foods are worth to eat. 0.3977  0.2303  0.6596 0.2129
Price of local foods are reasonable. 0.1202  0.1863  0.0805 0.8519
Local foods provide proper quality product for price. 0.2437  0.2498  0.2187  0.7950
Local foods are worth the money to pay for. 0.1589  0.2112  0.4310 0.6191
EV. 67215 14726  1.0915 0.7555

Communality 04481 00982 00728  0.0504

Cronbach’ a 0.78 0.84 0.80 0.82
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LikertA =2 AlE3lYoH, A47) =842 2
Fool oe BEst F4He oulat A1
A% (Chronbach’ a)= 0.780]%Th 2AFET o

My o S

B 2Ego g 7A8te] 53 LikertYEE 54
Ao, A7t #&5E 2AFE Tl digh v

o] E52 rlgtt. AlEE AF= 0.84%00

o
o

4. Xie2AuH

A7 2] SAA )= SAS(Statistical Analysis System)
EANIIAE AL, Hme] N &3}
7] g8 Z22uE duH(Cronbach'@)3tg 3L,

ZAFY ALY 2AF e An7E], HE, v

=

% EENAE DEAA. B SIS0l B

Sle mAE FFE(QATEA 2, 3, S st
| AAA S8 FE-A (multiple regression)

= ArlE T BHEAA SHHRIE Rt teE

A4 (multi-collinearity) ] EA|oF-=2 Ho}str] 9

3] EAFAA|S(VIF, Variance Inflation Factor)&
e i\
v. 23 9@ 3%
1. 2ZZC0| 5t AH|7FR|QF i, FONTIEEE

4

2AFE FujEdo] A= THARET AR =
AbgAre] 2AFE o thgh An|7EA], B, Tl
TS M4 Table 37 o), 24F =0 sk &
H7Ex]ellA] A HALs] GAdst 71 A7t 41082
2 7P =3 avgel 7154 7HX(3.97%), A
A 7FA(3.727) welar A= 3.3 o=
TAR 301 AFE B0y AuREAME
diHo g 7t GHA vebdth S 7HAIAET
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Table 3. General tendency of major variables

(N=500)
Variable Mean SD  Range
Local activation value 4.10 0.52 1.50~5.00
Values Health value 3.63  0.64 1.75~5.00
Functional value 397 0.57 1.50~5.00
Economic value 372 0.62 1.67~5.00
Attitude 3.96 0.52 2.00~5.00
Purchase satisfaction 3.85 0.62 1.50~5.00
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Table 4. Regression analysis of consumption value of local food
Dependent Consumption value
variables Local activation Health Functional Economic
Independent
variables b I&4 b J&4 b B b 6
Age 0.01 0.08 -0.01 -0.02 -0.01 -0.01 -0.01 -0.01
Gender(male) -0.07 -0.07 -0.11 -0.09 -0.06 -0.05 -0.06 -0.05
Marri .
Socio— arried status 007  0.06 019 013" 023 0.8 0.14 009
~ (married)
economic .
. Education 0.06 0.08 -0.03 -0.09 0.01 0.01 -0.01 -0.02
variables _
Occupation 005 004 0.09 006 004 003 021 015"
(employed)
Family income 0.01 0.11"" 0.01 0.02 0.0l  0.04 0.01 0.10"
Intercept 3.44 4.10 3.82 3.73
F- value 417" 297" 351" 3.90"""
R? 0.05 0.04 0.04 0.05
"p<0.05, “"p<0.01, **"p<0.001

Values in brackets of dummy variables such as gender, married status, occupation were 1 point.
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Table 5. Regression analysis of attitude of local food

Dependent Attitude
variable Step 1 Step 2
Independent
variables b B b B
Age 0.01 0.03 0.01 0.02
_ Gender(male) -0.05 -0.05 0.01 0.01
Socio™  \farried status(married) 0.14 0.12" 0.01 0.01
economic
. Education 0.02 0.05 0.01 0.05
variables .
Occupation(employed) 0.12 0.10 0.04 0.04
Family income 0.01 0.08 0.00 0.02
Local activation value 0.21 0.22"""
Val Health value 0.04 0.05
e Functional value 0.32 034"
Economic value 0.24 0.29"""
Intercept 3.53 0.52
F- value 427" 67.95"
R’ 0.05 0.58
"p<0.05, “"p<0.001

Values in brackets of dummy variables such as gender, married status, occupation were 1 point.
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= AHE 2 FAHA M BE &HTAE T = A7 7s 7 REFE FulE vk
STl frofgh YIS vHY & 2HFE o T4 JFE nAE AR BHiuskrt. wek
wjeel sl 2 K AdBAE 7R, AR, 7S A FoeE ] g =g vi7iE 3 AH|7EA] 9]
2 74, AR g =4 Adees 2AFE Had EAo]l Fashy olo] tigk o]l o
TSt 22 Aoty a2y 2AFE | et

THRE FUF Bt 3 sl A elMe ATt ALSIAAIA §R1F} AnZAE FAIsHE vl =
26} 715A THE ALl Ao &dst 7B AFE H=(8=0.49)= Tl o3k HH
=0.16)9} ZAZA 7EA(B=0.20)%k0] RFoJst JTFS FFS PR & 2AF= g8 3822 H
HA= MR UETth & 2EFEe] 4|71 T 3L I THARETIIALSE 2AF
7hedl AAA ZHA| ok A 2443} 7hA= et = FuiEErt O 2 Aotk AR wel
x| 7Y & dFa HEHlS FAsHS < 2HAFE TSR] onE, AHVHAE 24
iz} frofaiAl AgA o JEFs nA= AEE FE PSR 45%E, HEe TTE=e
ZR7ERIQ Aok, WA ARTEX|e} 753 7HA| 10%E A3}t

= TSRS} frofgk #eAdo] 9ot Bl

o JFell ola) BATt G FoRE Hol H= 2) 2AFE FAEEo] ok A HAEY 2
HeAg iR ¢ HHERE A= & 5 Iy aeA

%, %, L5 54 JEAE R g A ARBZAA QL AH7HA], BTt REFE
(Lee & Song 2013)9M = 2ZF 9]
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Table 6. Regression analysis of purchase satisfaction of local food

Dependent Purchase satisfaction
variable Step 1 Step 2 Step 3
Independent
variables b B b B b B
Age -0.01 -0.03 -0.01 -0.04 -0.01  -0.05
_ Gender(male) -0.10 -0.08 -0.04 -0.03 -0.04 -0.03
Socio™ N\ farried status(married) 0.19 0.4 0.07 0.05 0.06 0.04
economic
variables  Education 0.01 0.02 0.01 0.02 0.01 0.01
Occupation(employed) 0.18 0.13" 0.08 0.06 0.05 0.04
Family income 0.01 0.12" 0.01 0.05 0.00 0.04
Local activation value 0.31 26" 0.19 0.16™"
Health value 0.09 09" 0.06 0.07
Value Functional value 0.16 157 -0.03 -0.03
Economic value 0.34 34" 0.20 0.20"""
Attitude of local food 0.58 0.49"""
Intercept 3.61 0.31 0.01
F- value 520" 50.54""" 69.26""
R 0.06 0.51 0.61
p<0.05, ""p<0.001

Values in brackets of dummy variables such as gender, married status, occupation were 1 point.
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Table 7. Causal effects of consumption values on attitude and purchase satisfaction

Dependent variables

Independent variables Total effect(r)

Causal effect
Direct effect(B)

- Non-causal effect
Indirect effect

Age 0.11" 0.02 0.01 0.09

Gender -0.03 0.01 -0.06 0.02

Married status 0.16 0.01 0.10° 0.05

Education 0.08 0.05 0.02 0.03

_ Occupation 0.12" 0.04 0.06 0.02
Attitude Family income 0127 0.02 0.07 0.03
Local activation value 0.60" 0.22""" - 0.38

Health value 0.54™"" 0.05 - 0.49

Functional value 0.69"" 034" - 0.35

Economic value 0.62""" 0.29""" - 0.33

Age 0.07 0.05 0.01 0.01

Gender -0.06 -0.03 -0.03 -0.03

Married status 015" 0.04 0.05 0.06

Education 0.06 0.01 0.01 0.04

Occupation 0.13"" 0.04 0.03 0.06

Purchase Family income 0.15 0.04 0.03 0.08
satisfaction Local activation value 0.57 016" 011" 0.30
Health value 0.51""" 0.07 0.03 0.41

Functional value 0.58""" -0.03 017" 0.44

Economic value 0.61""" 0.20"" 0.14™ 0.27

Attitude 0.74™" 0.49"" - 0.25
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