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ABSTRACT

This study examined the negative issues in fashion advertisements. From 2000 to the present,
twenty—seven fashion photos were collected from the internet and previous studies, and analyzed.
As a result, there were four groups of negative issues: racial discrimination, far right attributes,
crime, and improper sexual concepts. Fashion advertisements from these four groups caused
considerable controversy and sometimes, the CEOs from the fashion companies had to apologize
to the public. Therefore, it is necessary to understand that using negative issues in fashion
advertisements to keep up with the trends and grab the attention of consumers can have

negative consequences.

Key words: fashion advertisement, negative issues, racial discrimination, far right attribute, crime,

improper sexual concept
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Fig. 1. 2016 Gap Kids" advertisement
(Choi 2016).

Fig. 2. 2015 Gap Kids' advertisement
(Choi 2016).
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Fig. 3. 2018 H&M'’s race discrimination
advertisement (Park & Kim 2018).
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Fig. 4. 2018 advertisement against H&M
(Park 2018).
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Fig. 5. 2018 advertisement against H&M
(Park 2018).
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Fig. 6. 2016 D&G's race discrimination
advertisement (Jang 2016).

Fig. 7. 2017 D&G’s race discrimination
advertisement (Gillian 2017).

Fig. 8. 2017 D&G’s race discrimination
advertisement (Gillian 2017).

Fig. 9. 2018 D&G'’s race discrimination
advertisement (Lee 2018a).
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Fig. 10. 2017 Uniglo’s advertisement
(Chung 2018).

Fig. 11. 2010 Uniglo’s t-shirts using rising
sunflag (Lee 2018c).
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Fig. 12. 2018 Adidas’ advertisement (Kim 2018b).

Fig. 13. 2014 Adidas’ advertisement
(Yoon 2018).

Fig. 14. 2016 Adidas’ advertisement
(Kim 2018b).
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Fig. 15. 2016 Maison Kitsuné’s
advertisement
(Nam 2016).
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Fig. 16. 2016 Maison Kitsuné’s Fig. 17. 2016 Maison Kitsuné’s
advertisement
(Nam 2016).

advertisement
(Nam 2016).
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via D. Birago,11 - via Magueda. 16  www.new-form. it

Fig. 18. 2010 New-Form’s
advertisement (Stampler 2012).
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Fig. 19. 2006 Jimmy Choo'’s
advertisement
(Fine WordPress 2012).

Fig, 202 Zak=o] sjd HWE=R] Al&e]e] 2007
W sFao]th(JoanneZ 2016). B3l < SISLEY'E2h=
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Fig. 20. 2007 Sisley’s advertisement
(JoanneZ 2016).



Fig. 21. 2016 Calvin Klein's advertisement
(Park 2016).
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Fig. 22. 2010 Calvin Klein’s advertisement
(Kim 2010a).

Fig. 23. 1995 Calvin Klein's advertisement
(Meghan 2014).
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Fig. 24. 2006 ltalian Vogue's advertisement
(Admin 2015).

Fig. 25. 2006 Italian Vogue's advertisement
(Admin 2015).

Fig. 26. 2006 ltalian Vogue's advertisement
(Admin 2015).

Fig. 27. 2006 Italian Vogue's advertisement
(Admin 2015).
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THE LITTLE SCHOLAR

Your future starts here
Shirts + graphic tees = genius idea.

HIS T-SHIRTS »

HIS TROUSERS»

THE SOCIAL BUTTERFLY \“— j
o

Chambray shirts + logo sweaters
are the talk of the playground.

HER LOGO STYLES»

HER TROUSERS» B j

Fig. 28. 2016 Gap Kids' advertisement
(Fashion 2016).
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THE TS HR A
HEXHE 2lojolt Shopad

Fig. 29. 2017 Uniglo’s advertisement
(Jang 2017).

Fig. 30. 2011 Vogue’s advertisement
(Onlinenews 2011).

Ciry S s
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Fig. 31. 2015 SchoolLook’s advertisement
(Yoo 2015).
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