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ABSTRACT

This study examined the mediating effects of food satisfaction on the relationship between
the individual characteristics of tourists (variety seeking, food neophobia, tourist experience)
and the revisit intention for a tourist site (Jeonju Hanok village). To accomplish this, a structural
equation model was applied to test the mediating effects of food consumption between the
individual characteristics and revisit intention for a tourist site. From the results of this
analysis, first, the variety—seeking attribute as a food-related personality trait was found
to influence the tourist’s satisfaction significantly after food consumption. In other words,
the greater the tendency of variety—seeking, the more satisfaction with the food consumed
at the tourist site. In addition, the escapism and enjoyment experiences in the tourist site
were found to influence food satisfaction significantly at the site. Furthermore, food satisfaction
associated with these food characteristics had a significant effect on the repurchase of the
food and the revisit intention for the same site. This study might provide useful information
for tourism management of Hanok village to increase the frequency of visits by exploring
food consumption at the site.

Key words: food related personality traits, tourist experience, food satisfaction, revisit intention
of a tourist site

.l

L HE ol glov, ojo] wet viaket el ¥
Aol via Talo] Solua gick. 55, Bl

AARle] 2557 S0 tlRo] Soldm gl A 2vShe &4 SN Bad g3l okd
sppzke R <18 ojalol tjgh BAlo] ol wneh  BAAES Holshe RapdozAe] s B

Received: 4 April, 2019 Revised: 2 May, 2019 Accepted: 17 May, 2019

'Corresponding Author: So Ye You Tel: 82-63-270-4082 E-mail: syyou86@hanmail.net

This is an Open—Access article distributed under the terms of the Creative Commons Attribution Non—-Commercial
License (http://creativecommons.org/licenses/by—nc/3.0) which permits unrestricted non—commercial use, distribution, and
reproduction in any medium, provided the original work is properly cited.


https://crossmark.crossref.org/dialog/?doi=10.7856/kjcls.2019.30.2.277&domain=http://kjcls.or.kr/&uri_scheme=http:&cm_version=v1.5

278 SIEX|CALS|METIEISIX| 30 25 2019

) Eoliz 515 S84 AY, PIE 891
1= o=

It 0 LAARE B JFO 2
RIS BNl BEAEE S A
A

ehe 2 28313 Yrhee &
o B A S g S22
Peolg B g
G B Aslee s
o SelF dux AL B AT
7VFs8H sk dAA Ao 2R o]
3 At (Quan & Wang 2004).

FE g s b

_0|L
f
o
™
W

o ¥
oo

1ok rlr
+
&J

i_z
o
=

i
)

2

o M orr do
£ o
o.,>L ﬂ!&,‘i“

o

w
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Toll Aget=s FASNAGGH HE). 2HAEY (2016)2] ATl ARES HwE,
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m, &2 WEEE Xu & Zhang  wlOEE Zhou et al.(2009)9] AFellA AR HE

Table 1. Measurement of variables

A0 THEH 2F0| 2| U220l O|Xl= B2 28

Aol

A28, AT

Variable Measurements
vl 1 think it is fun to try out food items one is not familiar with.
v2 I like to eat exotic foods.
v3 I am curious about foods I am not familiar with. van Trijp and
v4 Items on the menu that I am unfamiliar with make me curious. St‘(?‘legggr)np
Foodeated s WLt ou ke oy the o wal s,
personality v6 1 am eager to know what kind of foods people from other countries eat.
traits v7 1 am afraid to eat things I have never had before.
v8 If I don’t know what is in the food, I won’t try it. Pliner &
v9 Ethnic food looks too weird to eat. Hobden
v10 I don’t trust new foods. (1992)
vll I am very particular about foods I will eat.
v12 1 learnt something new during my visit
v13 The visit made me more knowledgeable
v14 The trip stimulated my curiosity to learn new things
vl5 1 felt I was in a different world
v16 I completely escaped from reality
v17 1 got carried away during the trip .
Tourist v18 1 forgot all about time gli?riofce
experience  v19 The visit was fun (1998)
v20 The visit was entertaining to me
v21 1 enjoyed the trip
v22 It was amusing
v23 1 felt a real sense of harmony
v24 The setting is interesting
v25 1 experienced the surroundings as attractive
V26 I am more satisfied with food in this place than any other city I have visited.
Food V27 Overall, 1 am satisfied with food on my holiday in this place. Xu & Zhang
satisfaction V28 Food in this trip to this place met my expectation. (2016)
V29 This trip to this place is worthy of my expenses and time.
V30 I want to revisit this place.
V31 I plan to revisit this place.
Revisit V32 1 expect to revisit this place. Wang & Hsu
intention V33 1 desire to revisit this place. (2010)
V34 1 will revisit this place again in the future.
V35 If I could have done it again, I would have chosen this destination
V36 I intend to acquire information of food consumed in this place.
Food V37 1 would like to continue to have the food consumed. Zhou et
repurchase . . .
intention V38 I would like to recommend the food consumed in this place to people around me. al.(2009)
V39 1 would like to have the food consumed in other place later.
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Table 2. Descriptive statistics
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. SEA ARSASN £Y

SHAFES 54L& 43 Z3E Table 290 AA|
=t A W 7418(37.0%), o343 12678(63.0%),
72 20007} 969 (48%) 0 2 71 o] B,
30t 347(17.0%), 10T 29%(14.5%), 40t 127
(6.00%), S0t 1578(7.5%), 60°]¢ 1498(7.6%0)¢] &2
2 yehgt} stge 434 o] 7778(38.5%) 02
7P E=A YebstkaL, a1Eeldh= 6398(31.5%), thar
o2 AREYE 349(17.0%), thegoldo] 267

(N=200)
Variable Fre?;;ncy Variable Frec(lz;lbe)ncy
Male 74(37.0) . Single 143(71.5)
Gender Female 126(63.0) Marital status Married 57(28.5)
10’s 29(14.5) Less than 1,000,000 70(35.0)
20’s 96(48.0) 1,000,000-less than 2,000,000 29(14.5)
Age 30’s 34(17.0) Income level  2,000,000-less than 3,000,000 43(21.5)
40’s 12( 6.0) (Won) 3,000,000-less than 4,000,000 18( 9.0)
50’s 15( 7.5) 4,000,000-less than 5,000,000 20(10.0)
Over age 60 14( 7.0) More than 5,000,000 20(10.0)
Less than high school 63(31.5) 1 to 5 times 106(53.0)
Education 2 year college graduates 34(17.0) Frequency of 6 to 10times 41(20.5)
level University graduates 77(38.5) visits 11 to 15 times 29(14.5)
More than graduate school 26(13.0) More than 16 times 24(12.0)
Seoul 13( 6.5) 1 10( 5.0)
Incheon/Gyeonggi 11( 5.5)
2 16( 8.0)
Gangwon—do 11( 5.5 Number of
Residence  Chungcheong—do 23(11.5) family 3 3417.0)
Jeolla—do 118(59.0) members 4 108(54.0)
Kyongsang—do 21(10.5)
Jeju island 3( 1.5) More than 5 32(16.0)
Street foods( stick, ice—cream, beverage etc.) 118(59.0)
Food Korean traditional restaurant 68(34.0)
National franchise restaurant 6( 3.0)
consumed 4
Not Korean—style food(Western food, Japanese food, Chinese food) 17( 8.5

Others

24(12.0)
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Table 3. Result of exploratory factor analysis and Cronbach’s a of constructs

. .. Food ,

. Variety ~ Food . . . Food Revisit Cronbach’s
Variance . . Education Escapism Enjoyment . . . repurchase

seeking neophobia satisfaction intention a

intention

vl 0.782
v2  0.749
Variety v3  0.743
seeking vd  0.738
v5  0.734
v6  0.728
v7 0.887
v8 0.851
v9 0.826 0.903
v10 0.805
vil 0.805
v12 0.845
Education v13 0.768 0.862
v14 0.670
vl5 0.821
Escapism :1? ggig 0.871
v18 0.698
v19 0.788
v20 0.780
v21 0.777
Enjoyment v22 0.766 0.923
v23 0.731
v24 0.705
v25 0.704
v26 0.767
Food v27 0.686
satisfaction v28 0.681
v29 0.616
v30 0.809
v31 0.792
Revisit v32 0.780
intention ~ v33 0.737
v34 0.693
v35 0.606
Food v36 0.741
repurchase z;; 8;32 0.820
v39 0.665
Kaiser-Meyer—
Olkin (KMO) 0896
Bartlette ¥ 5,069.874""

“p<0.01

0.869

Food
neophobia

0.810

0.909

intention
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Table 4. Result of confirmatory factor analysis of constructs
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18(9.0%) 2 UEFstTh ghsmksoll %‘—E’ﬂ‘i Z 3
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1~5¥
159 0] 29%8(14.5%), 16¥
o2 JehT 7§
7 Ee

2= 7
L
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o] 106%(53.0%), 6~10% o] 4178(20.5%), 11~
o] 4ol 2478(12.0%) <]
FE 4780] 108'(54.0%) 0.2
Ao UElt FoF2 RS

mAY ololxzmd SF7 T AARS

59.00) 0.2 714 Bk, vt

o] Ble

Variance Estimate S,td' Std. error t—value AVE Co'n St,n,mt Mean
estimate reliability (SD)
vl 1.131 0.737 0.132 8.540
v2 1.244 0.778 0.140 8.886
. . v3 1.147 0.771 0.129 8.875 375
Variety seeking v 1253 0.762 0143 8751 0.527 0.869 0.64)
v5 0.999 0.653 0.128 7.772
v6 1.000 0.635
v7 1.026 0.762 0.093 11.023
v8 1.111 0.785 0.098 11.394 284
Food neophobia v9 1.161 0.835 0.095 12.234 0.584 0.907 (0.78)
v10 1.345 0.890 0.103 13.088 ’
vll 1.000 0.759
v12 1.231 0.869 0.102 12.031 338
Education v13 1.241 0.853 0.105 11.870 0.684 0.866 (0.82)
vl4 1.000 0.754 ’
vl5 0.847 0.777 0.072 11.754
. v16 0.921 0.827 0.073 12.653 2.97
Escapism v17 0.852 0.759 0.075 11.412 0632 0873 0.81)
v18 1.000 0.814
v19 0.962 0.811 0.074 12.917
v20 0.974 0.837 0.072 13.464
v21 0.943 0.815 0.073 12.990 3.70
Enjoyment v22 0.901 0.771 0.075 12.058 0.633 0.924 ’
v23 0.939 0.750 0.081 11.635 0.68)
v24 0.987 0.785 0.080 12.347
v25 1.000 0.799
v26 0.982 0.703 0.115 8.575
. . v27 1.070 0.730 0.121 8.848 3.76
Food satisfaction VI8 1,095 0.756 0.120 9.102 0.518 0.811 0.62)
v29 1.000 0.688
v30 0.693 0.608 0.074 9.328
v31 0.769 0.700 0.068 11.230
L . v32 0.958 0.839 0.065 14.732 3.65
Revisit intention v33 0.949 0.863 0.061 15.452 0.637 0.912 0.64)
v34 1.065 0.895 0.065 16.412
v35 1.000 0.843
v36 0.962 0.744 0.097 9.957
Food repurchase v37 1.005 0.745 0.101 9.974 0.534 0.821 3.71
intention v38 0.875 0.672 0.097 8.984 ’ ’ (0.66)
v39 1.000 0.760

x*=973.277(df=674, p=000), TLI=0.930, CFI=0.936, RMR=0.038, RMSEA=0.047
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Kim 2018).
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Table 5. Result of testing the research hypotheses

ool Folal ddFe v Aolzh=

7HdE AEE. S, AdeAe FEFeEA o
< 7 9F T3l AL WPo] B Feox 23T
QF R Aol il Q1S EYIA HER WA
=20l gk T2 Ao s FF FUT A
oS WFstaa e ouE =Y 4 vk webA
IFA| A 2 2] F PSS 52U 7 A =
o] 5 WFA o gk MEES EUOEA
A WEAE o wo] R F QS ZolthKivela
& Crotts 2006; Jeon 2012; Silkes et al, 2013),

Hypothesis Paths Estimates S.E t-value P value Accept/Reject
i Variety seeking — Food satisfaction 0.335  0.080  4.215 0.000 Accept
Food neophobia — Food satisfaction 0.092  0.055 1.672 0.095 Reject
Education — Food satisfaction -0.036  0.074 -0.489 0.624 Reject
H2 Escapism — Food satisfaction 0.110  0.055  2.006 0.045 Accept
Enjoyment — Food satisfaction 0.364  0.077 4.706 0.000 Accept
H3 Food satisfaction — Revisit intention 0.820  0.113 7.279 0.000 Accept
H4 Food satisfaction — Food repurchase intention ~ 0.380  0.101  3.768 0.000 Accept
H5 Food repurchase intention — Revisit intention 0.279  0.085 3.301 0.000 Accept

x*=1,011.382(df=684, p=000), TLI=0.925, CFI=0.930, RMR=0.045, RMSEA=0.049

Variety seeking

Food neophobia

¥ p=.05 ¥ p<.01

—— accept

. Food 279%*
satisfaction (3.301)

Revisit
intention

B20**
(7.279)

SO**
ENE)

Food
repurchase
intention

> reject

Fig. 1. Result of testing the research hypotheses.
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Table 6. Mediating effect of food-related personality traits, tourist experience of tourist sites and

revisits
Total .
Paths O P value Accept/Reject
effect
p9 Variety seeking — Food satisfaction — Revisit intention 0.248 0.013 Accept
pll Variety seeking — Food repurchase intention — Revisit intention 0.216  0.000 Accept
pl4 Variety seeking — Food satisfaction — Food repurchase intention —
.22 . A
Revisit intention 0226 0.000 ceept
p2 Food neophobia — Food satisfaction — Revisit intention 0.080 0.013 Accept
p4  Food neophobia — Food repurchase intention — Revisit intention 0.077  0.000 Accept
p7 Food neophobia — Food satisfaction — Food repurchase intention — 0.077  0.000 Accent
Revisit intention ) ’ P
pl6 Education — Food satisfaction — Revisit intention -0.041  0.000 Accept
pl8 Education — Food repurchase intention — revisit intention 0.353  0.000 Accept
p21 Education — Food satisfaction — Food repurchase intention — 0308 0.000 Accent
Revisit intention ) ’ P
p23 Escapism — Food satisfaction — Revisit intention 0.149  0.196 Reject
p25 Escapism — Food repurchase intention — Revisit intention -0.107  0.107 Reject
p28 Escapism — Food satisfaction — Food repurchase intention — 0344 0.000 Accent
I . . . cce
Revisit intention P
p30 Enjoyment — Food satisfaction — Revisit intention 0.169  0.196 Reject
p32 Enjoyment — Food repurchase intention — Revisit intention 0.341  0.000 Accept
p35 Enjoyment — Food satisfaction — Food repurchase intention — 0379 0.000 Accent
L . . . cce
Revisit intention P
The total effect is a standardized value.
V. 8% 4 32 S2lo] ATujel B A o] ApEelwe] fofgt
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5o 547 AW 2)50] B BRI  gFe A= Aoz ekt BRAMY S
AN F iSel v R Aelag Sl ] MEEE Rolt A B U APEEE
A, o2 54 o] TEHOR U WEA welown WEA| Dgslel Akl aclog 2g
g APEOR QAR JFE A St @ A % 4 Al FlHes B Sl of
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