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ABSTRACT

The purpose of this study was to classify the consumer types and analyze the factors (materialism,
self—actualization, authenticity, well-being, and environmental awareness) that predict consumer
types based on the global impact consumer (GI) and voluntary simplicity (VS) of anti—consumption
behavior. The subjects of this study included 422 adult consumers who answered a structured
questionnaire through an online survey. The results of this study were as follows. First,
anti—consumption behavior is generally reducing their overall level of consumption. This is focused
on societal issues, such as environmentalism, and personal issues, such as life-simplification.
The final model yielded three latent classes of global impact consumer (GI) and voluntary simplicity
(VS) of anti—consumption behavior. The three groups were 1) a proactive group (33.2%: group
1) with high levels of global impact consumer (GI) and voluntary simplicity (VS), 2) a medium
group (34.7%: group 2) with middle levels of global impact consumer (GI) and voluntary simplicity
(VS), and 3) a passive group (32.5%: group 3) with low levels of global impact consumer (GI)
and voluntary simplicity (VS). Multinomial logistic regression was performed to examine the
associations between the latent classes and predictors to determine how the patterns of
anti—consumption behavior—related variables were determined. Age, materialism, self— actualization,
well-being, and environmental awareness increased the potential for inclusion in the proactive
group. In addition, materialism, authenticity, and environmental awareness were factors that
increased the potential for inclusion in the passive group. Materialism and environmental awareness
were revealed as common characteristic factors that increased the potential for inclusion in the
active and passive groups.

Key words: anti—consumption behavior, materialism, self-actualization, authenticity, well-being,
environmental consciousness
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Purpose of anti—consumption

Societal concerns Personal concerns
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products)
Fig. 1. Four types of anti-consumers (lyer & Muncy 2009).
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Table 1. Reliability analysis and descriptive result

Variables nﬁ;n:er Cronbach’s @  M(SD)
Anti-consumption 14 0.81 3.12(0.34)
Materialism 6 0.79 3.21(0.73)
Well-being 6 0.88 5.10(0.64)
Self-actualization 3 0.68 3.26(0.62)
Authenticity 6 0.68 3.79(0.63)
Environmental 8 087 424067
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Table 2. Factor analysis result
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Variables Statements

Factorl Factor2 Cronbach’s «

I make specific efforts to buy products made out of recycled material ~ 0.83  0.10

Global

) I try to recycle as much as I can. 0.82  0.09
lcr;lfl) saljrtner I make specific efforts to can’t use disposable items as much as I can. 0.76  0.21 0.76
(GD I try to consume less for reducing environmental pollution 0.69  0.04
Given the choice, I would rather buy organic food. 0.64  0.16
I am looking for a simple lifestyle. 0.11  0.79
I make specific efforts to planned buying. 0.07  0.78
Zﬂ;ﬁ;r; “Waste not, Want not” is a philosophy I follow. 0.04 0.75 0.75
VS) I make specific efforts to take public transportation. 021  0.68
I'm more interested personal growth and achievement than material 020 059

possessions
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Characteristics N %

Male 210 49.7
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3k Qlalo] 8=, B of2lo] we4E Tt Yt
FH2)oll vig) 257 Jeh@deh) oz &8 71540l
=& Ao 2 YR

S JHEG)F vas] A5 Hegd3)en
&% 7F53E EoFe 54 8RleEE EEFY
0.79), 217873(-0.57), 374 2J2(-0.49)31 A= e}
Wtk BEFt 2255 A5 JHFE3)en
&3 7o) B Ao® Yeht) x1g4de] vher
=, 374 o2lo] vrem = F7t Jo(He2) 7 v
2578 JHFE) 07 &3 rheAe] 2 lew
et E2Folel 87 o2le Tk Hh(HH2)
7} vjws] 454 JAFdDE) T 251 JHFHHA3) L
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fll

Group 1: Group 2:

Group 3:

Total
Proactive group Medium group Passive group ( :O:; 2 F
(n=140) (n=145) (1=137) "
Gl 3.96(0.36) 3.10(0.38)° 2.32(0.43) 3.13(0.50) 110.63""
'S 4.05(0.40) 3.12(0.30)° 2.37(0.38) 3.18(0.32) 484,50
""p<0.001
Table 5. Discriminant analysis result
. o ) Standardized canonical discriminant function coefficient . .
Function  Wilks” Lambda X I Hit ratio
1 0.19 526.06""" 0.84
. 98.4
2 0.89 0.56 0.74
*p<0.05, ""p<0.001
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Table 6. Influential factors analysis of the related variables

Proactive group

Passive group

Variable vs. Medium group vs. Medium group
B SE. OR B SE OR
Gender(Male) 0.44 033 155  -052 037 0.78
Age 047" 014 144 0.25 0.14 1.28
College graduation 0.01 0.01 0.76 0.01 0.01 0.81
Education L .
(< High school ) University college graduation 0.31 0.23 0.91 -0.43 0.15 0.35
Graduated school < 0.41 0.31 0.95 -0.42 0.27 0.32
Income -0.02 001 098 0.01 0.01 1.01
Materialism -0.86"" 023 247 0.79"" 024 1.98
Well-being 038" 018 119 020  0.18 1.22
Self-actualization 048" 023 147 -0.11 0.24 0.90
Authenticity 0.05 038 105  -0.57 040 1.38
Environmental awareness 098" 033 355 -0.49""  0.28 1.74
(Constant) -4.69" 200 -1.22" 182
X? 18525
-2 Log likelihood 525.29
*p<0.05, “*p<0.01, """p<0.001
et iﬁl@%ﬂ &M FFS oSt vl Fas A AGEFG2)F vlua] A5 HAFE) o= &
8Rleg B 4 g 7Fs S BoFE 54 sRleRE A, BT
o], Aobdd, WE 24 o2l Ao YRt ¢
V. 8% 9 A& Ho| ol AE, BT} P E, AopdS &
Al AT, PESL h’é#«i 3 o2o] =
B ATE AEEed Aol 2nldAl vl e afs A9 ga@Bne £ Tbeel e
< JNdsfeto] 2nldal v 5 FEE doletal, Aoz Vehtt} 5\_3;4 ko g 5\_@ TS =
SHPdA| 28] T FEER A HEEET 2 54 gologt BaFo) A, 3 o2l
o], P8 Aolddl, 214, 3 o2 59| dF A= Ao Uehdt) gzlz,m Loz AP
& sk el @ el Ao ek T ) qges, B o)) 2R 254 R
=2 2k W3)0 2 &3 7hedo] =2 AL et 454
SRR 2] g ARSjeh S ek vl Ay} 234 duo g &3 7sAe Eolrs 2%
AGD2} HA=sgE ko] 2n]EA (V)= 7St = B4 gole BaZolo} 517 ojo] Ao Ueltt)
H, ol 7 EE %“—%‘E amPA| &) e A3 olde] G Az B =ojo} AL et

3lel 23} GI9} vs7t B

=0 X
e A3

= HAH(33.2%:
), Gigk vs7h B 4%—;— B3 F7 T34 7%
k), GIg} VS7F BE vre A Hek(32. 5% He
3) Al o s fstEln Bty SR

< 53 2 2FRH g & 89S #43 Aa

ATk S, 2018A) 28] YFE Arbege] B
ollx] 3 AbolA] ArlE AR A8 TS
AR Ao ofs|d ¢ Yk, A)EA) A B
A 8 871 it e el e

PES 31= AL W} o] Q= | = st
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