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ABSTRACT

As a city with beautiful nature and excellent historical/cultural resources based
on the spirit of patriotism and loyalty, Jinju is a tourist city that holds all types of
culture and arts festivals. Nevertheless, the development of tourism cultural products
has not been actively performed. Therefore, this study aimed to develop cultural tourism
products that could show the regional individuality and cultural value of Jinju at home
and abroad. After theoretically considering the symbols of Jinju city, and the concept
of tourism cultural products by referring to the previous studies, literature, and internet
articles, this study researched the current sale state of Jinju tourism cultural products,
planned the design, and then carried out the process of producing actual products. The
results of this study were as follows. In the process of planning the design, two concepts,
such as the retro arrangement of colors and modern arrangement of colors, were planned.
The fashion accessory products and travel products that could be used practically by
every visitor to Jinju were selected as the items to be developed. The motive design
was based mainly on pomegranate, jujube tree, and white heron as the symbols of Jinju
spirit, by utilizing the cultural symbols of Jinju, such as Chokseok Pavilion, Jinju Bridge,
Uiam Rock, and Nam River. In the process of developing the design, after designing
the textile using the symbols of Jinju in the combination of each motive, this study
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produced travel products, such as passport case, sleep shade, neck pillow, in-flight
slipper, and case for sunglasses, as well as fashion accessory products, such as
scarves, back pack, cross bag, card wallet, and coin purse. Through the development
of a design for tourism cultural products using the seven symbols of Jinju and
its specialty silk in this study, it would be possible to promote the addition of
higher value to regional products, to establish the foundation for vitalizing the
relevant studies, and strengthen competitiveness as a global city of culture and

tourism.
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Table 1. Symbols of Jinju city

Symbol
Pomegranate
The symbols
of Jinju Jujube
spirit
Baengno
Chokseongnu
pavilion
Uiam
rock
The symbols
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Fig. 1. Pear flower
umbrella (Na 2020).

Fig. 2. Spotted seal
friend emoticon
(Yoo 2020).
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Fig. 3. Busan city
character
(Hwang 2018).

Fig. 4. Relic pattern
mug (Kim 2019).

El9} ko] mEojof e AR 54 mrot
Slo] thedta Aol olux| & tiRQlEtel T, Bt
© £o) Aol ful7} 3 Aejg Aggo A
A ow AFEHEE defy Holth FES §

0z
o
THo
fjo
o
ol
rol
iy
[>
m
e
in]
>
ro
s}
el
o
Mo
fon
0
T
=
N
=

AL, W7\, =E, USB, thadg, o, 13,
ShSX), o, FHIe F QPRI A5
AES HERFS FE AREE 979 FEe

dplow P EsES A 9 Bujsa 99

Ag BHBS

WA SPdFeEd BobEAe SYuE
EoH oA g5l Lo g FHulETy) 22
9 42 B9 E5A A Aot dE B
Ag REHE T TloRT AEES WSt At

A% HFBS AFAGN LFHE SARE 1A

a=)
=,
o
I
>
Y
ye,
ofy
o)
N
_?L
i
oX
N
N
=2,
&
)
>

=YL o, oA AitEl= TRt A

1o
g
2
H
flilo
i
£
ot
Rl
30
T
N,
N
(11
Hu
e
>
N
o)
-

)
e I
(o)
ol
)
il
u
8
é
)
e
Y
i)
0,
>
)
ol
4o

du & o o Aod
> 1o
K-t
=
do e
AURNE
) Oﬁ
;: (o]
g L
= &
o, m
olrl
(¢] rﬁ
N
PR
o)
ok HO
_{E ™
o
e g
1o o

o o |o
52k
rﬁhr‘%
o"':{;—g
o & G
oﬁgé&
o X =
jbgm
x oo
ELN
= M ofn
EEE
B
io-{NLU
% o
rlroﬂg‘ﬂa

()
o 2 5
oo

>
o5
i
0
ofo
&t
o,
_l
i
i
E
O
>
r [©]
1o
td
Buj
[

i
e
)
<l
32
o



142 SRX|AABAE DS

=

A HM31# 25 2020

4%, Wzrh 489 g¥ol gy, AREH  AF 40 A AR WL S BV AE
Y % 24571 489 4%0] Utk L 9ol £ ol meue] YehE AHIAS TYoR Wit
A0 QB9 AAWT ), 5 FAA 204 o] 2vhate] meId 3 A|Belglom, WFAY 4
golut f52 BHHR 483 gAclo] glo Aol M8 S Ao 242 §5, o
W, A% Q10 St At 5ol tel Aot 2L Vet mEBET BaHoR Agso]
o 48] A Table 2) A% 4ERAC Juig Estud =ese

Table 2. Current status of tourism cultural products in Jinju symbols

Motif Characteristics Product group & item
Pomegranate
Depicted in factual form Clothing and Miscellaneous items(scarf)
Baengno

Daily suppliesthand mirror),

Depicted in factual form. Decoration(wooden ornament, vase),
Chokseongn . . . .
4 Pavilion Three—dimensional representation Kitchenware(pot stand, coaster, spoon holder),
of morphological features Stationery and office supplies(note, magnet,
postcard, bookmark)
Daily suppliesthand mirror),
Kim Si-min Depicted in character form Decoration(wooden ornament, doll),
Kitchenware(pot stand)
Clothing and Miiscellaneous items(ring), daily
Nongae Depicted in character form. supplies(hand mirror, keyholder),
Made in the form of a ring decoration(wooden ornament, doll, incense

burner), kitchenware(pot stand)

Clothing and Miscellaneous items(scarf), daily
Bullfight  Used as a simplified pattern suppliesthand mirror), decoration(wooden
ornament), kitchenware(pot stand)

Depicted in factual form or Clothing and Miscellaneous items(scarf), daily

YouDeung Used as a simplified pattern supplies(hand mirror), decoration(wooden
ornament)
Used as a simplified form or
Excavated pattern Stationery and office supplies(note),
relics Three—dimensional representation decoration(pottery decoration)
of morphological features
Jiri Used as a simplified form or Stationery and office supplies(business card
irisan

pattern holder, magnet)
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Table 3. Motive design using Jinju symbols

Symbol Motive

Pomegranate @

The

symbols

of Jinju ujube
spirit

Baengno /
& é
Chokseongnu
pavilion 03U
The Uiam

symbols rock l r (—\\ '

of Jinju —

clure B RN

bridge T Y \XYC Y N/

Namgang

-

river

3. CIXfel 7Y

1) BB tRel
A &% REH TRQlS BEslo] HER,



B 5 7HA] ZAEA A
sto] ElAEHd TRl X135}

AL 7180l M A7t W8l EJrE} HE=Z Bf
A2 onpA Bl o) IS ARZSo] Hit gt
2ol ZF Hape] FAde & vErd 4 9l
=5 Zogsial 2 vl W 29t Bk 27
£ ARgsto] AEStaL Alfd =os HA84e
gxsto] AEAdel w5 22" it o719
PANTONESIA A% 2020 §/S Ed= A2l
Flame Scarlet®} Biscay Greeng ZRIE Z
& ARgSto] AR or AdE Ao EdOg
< 2 5 &S HARIS.

A2 HER, R ZF 27FA14 & 471X] 9]
S OARIstEeH, HE 238 7eer 4
SHAH.

A FER v 12 1783(CMYK 0, 83, 78, 0),
4259(CMYK 54, 67, 72, 83), 7556(CMYK10,
28, 80, 14), 2410(CMYK 61, 28, 60, 44), 245
I(CMYK 64, 2, 46, 1), 7454(CMYK 60, 26,
3. 4), 3584(CMYK 87, 77, 3, 16), 7594(CMY

83 HAEY LR U BY SI4E

et 147
K 17, 65, 67, 36), 4287(CMYK 66, 62, 55, 5
4)o]x1, WM 2= P 173-8 C(CMYK 62, 53, 42,
0), 2163 CP(CMYK 48, 26, 14, 4), P 43-8 U
(CMYK 42, 65, 64, 0), P 67-7 U(CMYK 41,
65, 44, 0), P 177-13 U(CMYK 67, 47, 61, 3
4), P 43-11 U(CMYK 42, 65, 64, 21), P 177-
8 U(CMYK 67, 47, 61, 0), P 177-12 U(CMYK
67, 47, 61, 30), P 173-8 C(CMYK 62, 53, 42,
0), P 13-8 C(CMYK 40, 42, 63, 0), 2148 CP
(CMYK 62, 28, 7, 4), P 173-9 C(CMYK 62,
53, 42, 8), 2241 CP(CMYK 65, 8, 42, 6), Bk
(CMYK 0, 0, 0, 100), W(CMYK 0, 0, 0, 0)°]t}.

2o wj 12 v BK(CMYK 0, 0, O,
100)°]3 TARIAL W(CMYK 0, 0, 0, 0)°]H,
HjA 2= wlelo] W(CMYK 0, 0, 0, 0)°]aL TiA}
Q14S Bk(CMYK 0, 0, 0, 100)2.& 7]&3}3ch

@ %8 g2sd gl
A8 FE o A AAAE A A Al 2
83 Y fARlo R HEBE vHESIGS |

Table 4. Textile design for small-purpose products using Jinju symbols

Motive & 1-repeat

Pattern

Colorway
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Table 5. Textile design for scarves using Jinju symbols
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Table 6. Development of tourism cultural products for travel using Jinju symbols

Neck pillow Sleeping eye patch

In—flight slippers

Passport case Sunglasses case

Table 7. Development of tourism cultural products for fashion accessories using Jinju symbols

Back pack Cross bag

Coin wallet

Card wallet Scarf
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