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ABSTRACT

This study provides the basic data required for actively responding to tattoo
customers needs by analyzing the tattoo perception and tattooing behavior by fashion
leadership among college students in their 20s. For this, a questionnaire survey was
conducted among college students in Busan in June and September 2019. A total
of 317 questionnaires were used for the analysis, and the following results were
obtained. First, fashion leadership was comprised of fashion innovation, fashion
opinion leadership, and fashion information search, while the perception of tattoos
consisted of interest, personality, safety, and image. Depending on the fashion
leadership, the subjects were classified as a fashion-dual leader, fashion follower,
and fashion laggard. In contrast, the interest in tattoos, focus on tattoo images, and
non-interest in tattoos were obtained depending on the perception of tattoos. Second,
the perception of tattoos revealed differences depending on fashion leadership.
Interest in tattoos was highest among fashion-dual leaders with positive thinking.
In contrast, it was lowest among fashion-late adopters. In other words, interest in
tattoos was mostly high among trendsetting college students. In terms of personality,
fashion dual leaders and followers believe that having a tattoo makes them look
different, stylish, and conspicuous. Concerning tattoo images, fashion followers
concluded that tattoos influence a person’s image while fashion-late adopters did
not agree with this perception.
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Table 1. Fashion leadership factors

Factor Category 12;2; Eigenvalue E;;F; li?nn:ed Reliability
- I read fashion magazines and try to put on the latest trendy 0.76
clothes.
- I tend to buy trending clothes first among my friends. 0.73
— When a new fashion style comes, I go and check immediately. 0.70
— I always purchase at least one set of the latest fashion clothes. 0.68
) — I tell people about the latest fashion styles. 0.65
Fashlon' - I like to buy and put on new trendy clothes. 0.63 6.00 27.26 0.94
INOVAUOR  _ 1 want to show my new trendy clothes to my friends. 0.63
- I like to stand out with the latest trendy outfit. 0.62
— I am interested in entertainers’ fashion styles. 0.60
- I love to talk about fashion trends. 0.59
- My clothes are ahead in fashion. 0.58
- I tend to give my friends advice about fashion. 0.81
- My friends tend to ask me for the latest fashion trends.  0.71
Fashion — My friends think of me as a good advisor for fashion styles. 0.67
opinion - My friends ask me for advice about new styles. 0.67 4.38 19.92 0.87
leadership - [ [ove to give advice when people buy clothes. 0.62
— Regarding clothes, I tend to give advice instead of receiving it.  0.61
— I am always interested in others’ outfits. 0.75
= T am well aware of the style that makes me look best and 0.71
Fashion can choose it.
information — I closely look at clothing ads and displays at a clothing store.  0.65 3.59 16.30 0.79
search - I tend to acquire fashion information earlier than others and  0.60
tell people about it.
— I wear nicer clothes than others. 0.51
Confidence: 0.89, Explained variance: 63.47
o) 4 YL 63.47% olch JacroR FHelslc 3L HEe o
ERERIA 0] Higt 214 E = Table 29} & R o U B o P B ] i =T 5 O S |
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Table 2. Tattoo perception factors
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- Fact . Explained _ . . ..
Factor Description actor Eigenvalue prame Reliability
loading variance
- I intend to have a tattoo. 0.87
- I am interested in tattoos. 0.86

- I would like to have a tattoo when I see a tattooed person.  0.85

Interest — I am not against tattooing, but I do not want to have a tattoo. —0.79 447 2483 0.79
- I am well informed about tattoos. 0.69
= I have a positive view of tattoos. 0.69
- I think that people get a tattoo to make themselves
conspicuous. 0.86
. — I believe that a tattooed person is unique and different. 0.79
Personality _ I think that a tattoo can rrljake a personqstand out, just like 0.70 3.00 16.65 086
clothes. 0.68
— I believe that a tattooed person looks stylish.
= I believe that tattooing is a medical procedure. Therefore, 0.72
I consider hygiene and safety.
Safety -1 knc')w that taFtooing by a nc?n—medical practitioner is illegal. 0.67 217 12.06 0.74
= I believe that disposable supplies should be used for tattooing.  0.64
— I think that tattooing should be performed by a skilled 0.59
tattooist.
- I am concerned about the gaze of others. 0.79
Image — I am worried about side effects. 0.73 1.73 9.60 0.75
= I believe that a tattoo influences a person’s image. 0.58

Reliability: 0.823, Explanatory Power: 63.15
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Table 3. Consumer types according to fashion leadership

Factor Fashion dual leader  Fashion follower Fashion laggard F-value
(111) (113) (93)

Fashion innovation 3.25° 3.24° 2.59° 106.69"""

Fashion opinion leadership 3.67° 2.65 2.45¢ 144717

Fashion information search 3.95° 3.76° 2,72 36.40"""

*k

p<0.001, Duncan test aybyc
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Table 4. Consumer types according to the tattoo perception

Interest in tattoos Focus on tattoo images

Non-interest in tattoos

Factor (146) (131) 40) F-value
Interest 3.79° 2.76" 1.86° 186.88"""
Personality 4.24° 3.78° 2.60¢ 1168177
Safety 419 3.85° 3.04¢ 58.82"""
Image 3.05° 3.54° 2.96¢ 18.47°""

ok

p<0.001, Duncan test ayb)c

Table 5. Differences in fashion leadership factor according to the type of tattoo customer

Interest in tattoos Focus on tattoo images

Non-interest in tattoos

Fashion leadership factor (146) (131) 40) F-value
Fashion innovation 3.40° 3.02° 2.38° 3115
Fashion opinion leadership 3.23¢ 2.79 2.42° 20.88™"
Fashion information search 3.78° 3.44° 2.83¢ 31.09"""

ok

p<0.001, Duncan test aybyc
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Table 6. Differences in type of tattoo perception according to fashion leadership
Fashion  Fashion Fashion
Factor Description dual leader follower laggard F-value
(111) (113) 93)
- I intend to have a tattoo. 3.36" 3.39° 267 835"
— I am interested in tattoos. 3.32° 327 2.51° 10.93""
- I would like to have a tattoo when I see a tattooed 3.32¢ 3.36° 2.62° 9.64""
Interest PErson.
— I am not against tattooing, but I do not want to 2.78 2.87 3.13 1.66
have a tattoo. .
— I am well informed about tattoos. 2,74 2,60 2.33 3-5?1**
- I have a positive view of tattoos. 3.93° 3.86° 3.28° 12.11
— I think that people get a tattoo to make themselves 4.05* 3.94° 3.54 836"
conspicuous.
— I believe that a tattooed person is unique and 3.94° 4,04 3.40° 1336
Personality  different.
— I think that a tattoo can make a person stand out, 4.23° 4.32° 3.80° 11.04™
just like clothes.
— I believe that a tattooed person looks stylish. 3,76 3.75° 3.10° 1543
— I believe that tattooing is a medical procedure. 3.74% 3.97° 3.49° 6.66"
Therefore, I consider hygiene and safety.
= I know that tattooing by a non—medical practitioner 3.86 3.55 3.79 2.08
Safet is illegal.
Y — I believe that disposable supplies should be used for 3.94 3.97 3.67 2.23
tattooing.
- I think that tattooing should be performed by a 4.30° 4.42° 4.00° 7147
skilled tattooist.
= I am concerned about the gaze of others. 2.63° 3.52° 2.55 31.85°"
Image — I am worried about side effects. 2.98 3.15 2.88 1.52
— 1 believe that a tattoo influences a person’s image. 3.95° 4.01° 3.48 8.52"""
‘p<0.05, ”p<0.01, *”p<0.001, Duncan test aybyc
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Table 7. Differences in tattooing behavior according to the type of tattoo customer
n(%)
Interest in  Focus on tattoo Non-interest
Variable tattoos images in tattoos Total x?
(N=146) (N=131) (N=40)

Female 113(35.6) 80(25.2) 16( 5.0) 209(65.9) .
Gender 21.90

Male 33(10.4) 51(16.1) 24( 7.6) 108(34.1)

Experience No 108(34.1) 128(40.4) 40(12.6) 276(87.1) 41357

Yes 38(12.0) 3.9 0 0.0) 41(12.0)

Nature 26( 8.2) 35(11.0) 16( 5.0) 77(24.3)

Lettering 29( 9.1 33(10.4) 9( 2.8 71(22.4)

Plant 27( 8.5 12( 3.8) 40 1.3) 43(13.6)

Preferred Composite 15( 4.7) 23( 7.3) 40 1.3) 42(13.2) o
: 30.69
tattoo pattern  Animal 22( 6.9) 10( 3.2) 00 0.0) 32(10.1)

Other 12( 3.8) 6( 1.9 5( 1.6) 23( 1.3)

Geometry 10( 3.2) 9( 2.8 0( 0.0) 19( 6.0)

Artificial 5( 1.6) 3.9 2( 0.6) 10( 3.2)

Other 32(11.5) 43(15.5) 13( 4.7) 88(31.7)

Pain 28(10.1) 33(11.9) 5( 1.8) 66(23.7)
ijj‘s}‘::vsirf"ra Side effects 1865 190 68) (18 05D
e BT Cost 22( 7.9) 9(32) LD 3122

Perception 2(°0.7) 18( 6.5) 12( 4.3) 32(11.5)

Gaze of others 7( 2.5) 7(2.5) 2(0.7) 16( 5.8)

Permanent 88(27.8) 40(12.6) 8( 2.5 136(42.9)

Preferred tattoo  Semi—permanent 39(12.3) 29( 9.1 2( 0.6) 70(22.0) 107.38"
type No particular preference 4( 1.3) 36(11.3) 28( 8.8) 68(21.5) ’

Instant 15( 4.7) 26( 8.2) 2( 0.6) 43(13.6)

Professionalism 83(26.2) 63(19.9) 16( 5.0) 162(51.1)

Hygiene 47(14.8) 54(17.0) 14( 4.1) 115(36.0)
Considerations  Side effects 6( 1.9 10( 3.2) 7( 2.2) 23( 7.3) 21.46

Cost 7(2.2) 4(.9) 1€ 0.3) 12( 3.5

Tattooing place 3(.0.9) 0( .0) 2( 0.6) 5( 1.6)

Stylish 65(20.5) 61(19.2) 14( 4.9 140(44.2)

Sexy 26( 8.2) 27( 8.5) 2( 0.6) 55(17.4)

Masculine, feminine 15( 4.7 11( 3.5 5( 1.6) 31( 9.8
Preferred image Other 10( 3.2) 8( 2.5 11( 3.5) 29(9.1) 2756

Tough 8( 2.5 11( 3.5) 3( 0.9 22( 6.9)

Elegant 12( 3.8) 8( 2.5 1€ 0.3) 21( 6.6)

Cute 10( 3.2) 5( 1.6) 40 1.3) 19( 6.0)

"p<0.05, ""p<0.01, ~"p<0.001
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Table 8. Differences in tattooing behavior according to fashion leadership

n(%)
Fashion dual Fashion Fashion
Variable leader follower laggard Total x?
(11D) (113) 93)
Gender Female 75(23.7) 82(25.9) 52(16.4) 209(65.9) 6.45"
Male 36(11.4) 31( 9.8) 41(12.9) 108(34.1) )
Experience No 96(30.3) 98(30.9) 82(25.9) 276(87.1) 0.16
Yes 15( 4.8) 15 4.7) 11( 3.5) 41(12.0) )
Nature 26( 8.2) 30(10.8) 21( 6.6) 77(24.3)
Lettering 25(7.9) 27(10.1) 18( 5.7 71(22.4)
Plant 16( 5.0) 12( 6.5) 15 4.7) 43(13.6)
Preferred tattoo  Composite 14( 4.4) 14( 2.9) 14( 4.4 42(13.2) 12.56
pattern Animal 9( 2.8) 17 5.4) 6( 1.9 32(10.1) ’
Other 8( 2.5) 5( 1.6) 10( 3.2 23( 7.3)
Geometry 10( 3.2) 40 1.3) 5( 1.6) 19( 6.0)
Artificial 3(0.9) 4 1.3) 3(0.9 10( 3.2)
Other 32(11.5) 30(10.8) 26( 9.4) 88(31.7)
Pain 19( 6.8) 28(10.1) 19( 6.8) 66(23.7)
Reasons for not Side effects 13( 4.7) 18( 6.5) 11( 4.0) 42(15.1) 9.14
having a tattoo  Cost 17( 6.1) 8( 2.9 9( 3.2 34(12.2) '
Perception 10( 3.6) 9( 3.2) 13( 4.7) 32(11.5)
Gaze of others 5( 1.8) 7(2.5) 40 1.4 16( 5.8)
Permanent 55(17.4) 46(14.5) 35(11.0) 136(42.9)
Preferred tattoo  Semi—permanent 25(7.9) 25( 7.9 20( 6.3) 70(22.0) 170"
type No particular preference 22( 6.9) 26( 8.2) 20( 6.3) 68(21.5) ’
Instant 9( 2.8) 16( 5.0) 18( 4.7) 43(13.6)
Professionalism 60(18.9) 60(18.9) 42(13.2) 162(51.1)
Hygiene 40(12.6) 40(12.6) 35(11.D) 115(36.0)
Considerations  Side effects 6( 1.9 9( 2.8) 8( 2.5 23( 7.3) 14.77
Cost 5( 1.6) 4 1.3) 3(0.9 12( 3.5
Tattooing place 0( 0.0) 0( 0.0) 5( 1.6) 5( 1.6)
Stylish 54(17.0) 47(14.8) 39(12.3) 140(44.2)
Sexy 19( 6.0 22( 6.9) 14( 4.49) 55(17.4)
Masculine, feminine 11( 3.5) 12( 3.8) 8( 2.5) 31( 9.8)
Preferred image  Other 3( 0.9 13( 4.1) 13( 4.1 29( 9.1 10.92
Tough 9( 2.8 6( 1.9 8( 2.5) 22( 6.9)
Elegant 7( 2.2) 6( 1.9 7(2.2) 21( 6.6)
Cute 8( 2.5) 6( 1.9) 5( 1.6) 19( 6.0)
"p<0.05
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