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ABSTRACT

This study examined the Vietnamese consumer behavior on purchasing Korean
cosmetics. Empirical data were obtained from 188 Vietnamese people from their
high teens to 39 years of age, including men and women, who had ever purchased
Korean cosmetics; 75% of the surveyed were in their 20s, and 87% were female.
Factor analysis was first conducted to extract the various quality variables related
to Korean cosmetics, followed by frequency analysis. Three different regression models
were estimated with the same explanatory variables: OLS regression model, Tobit
model, and Logit model. The OLS regression model had the Vietnamese annual
expenditure for purchasing Korean Cosmetics as the dependent variable. The Tobit
model had Vietnamese general satisfaction on Korean Cosmetics as the dependent
variable, whereas the logit model had the future intention to increase repurchasing
Korean Cosmetics. All three models had common explanatory variables, such as age
group combined with job existence (Job*Age), income level, residence area,
cost-effectiveness, and general satisfaction along with the three quality factors derived
by factor analysis. Vietnamese annual expenditure on Korean cosmetics is affected
most significantly by the Job*Age variable, while Vietnamese general satisfaction
on Korean Cosmetics is affected heavily by the quality factors of Korean Cosmetics.
On the other hand, the future intention to increase repurchasing Korean Cosmetics
was not as positive even with the high satisfaction and higher income group,
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highlighting the need for more deliberate and appropriate strategies in the

Vietnamese market.

Key words: Vietnamese, general satisfaction, repurchase intention, factor analysis,

regression models
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W 20049] 4 v)Fo] O A EAAY
4497} o1, TR 59 Bl 28.7%,
ALz Fo] Aulszo] 9.6% Wt HAF B
YA SASHE ASE 9%S AXSHL ek

2 dist AekE 39.9%, tE 37.2%, HE

Table 1. Basic characteristics of the respondents

oldo] 16.5%= WA 1o HaxEo] §]
o AF AQERE HEY AF 23.4%, =7
ZF 44.2%, 11 9| =7} 32.5%2 UERGTh €
o Yo 209H5(19HE = 53,3509)01430]

45.2%5 skl Sl

Category Frequency %

Sex Male 23 12.2
Female 165 87.8

10’s 23 12.2

Age 20’s 143 75.7
30’s 23 12.2

. No 113 60.1
Married Yes 75 39.9
Middle school 4 2.1

High school 8 43

Education College student 75 39.9
College graduate 70 37.2

Above college 31 16.5

0 ~ 5,000 14 7.5

5,000 ~ 10,000 26 13.8

Monthly income 10,000 ~ 15,000 35 18.6
(Kd, Vietnam Dong)l) 15,000 ~ 20,000 28 14.9
20,000 ~ 25,000 60 31.9

25,000 ~ 25 133

Student 83 44.2

Salaryman 54 28.7

Occupation Salesman 18 9.6
Farming 17 9.0

Housewife 10 5.3

Others 6 3.2

Korea 83 44.2

Current residence Vietnam 44 23.4
Other countries 61 32.5

Popularity 31 16.5

Brand power 45 239

Reason for Price 31 16.5
first—purchasing Korean — Reviews 39 20.7
cosmetics Influence of Korean Wave 16 8.5
Introducing by acquaintances 18 9.6

Others 8 4.3

Brand store 47 25.0

Purchase route of Korean Depa‘rtment stgre 27 144
) On-line shopping 91 48.4
cosmetics Buying from acquaintances 20 10.6
Others 3 1.6

Y 1,000Kd(Vietnam Dong) = 53,350%(Won)
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Table 2. Factor analysis with the quality variables

Q484 mRet nuay QA I,
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107} 71zH+E 2 P4 SPE
Fafo] 63;‘ o] l Riiﬁ of291A], L,
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29 fRESI|s T 7|25 sdohs #
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et ol TR SPEES Fuliohs o QlojAl
9] #WElg T X =S YERdThY Bl A
(Factor3)2.2 sttt o]& 378 2312

D
Factorl Factor2 Factor3 ~ Communality I\(/Ilefg)
Skin elasticity 0.750 0.252 -0.002 0.626 3.87
Skin-lightening effect 0.749 0.022 0.092 0.569 3.91
Factorl Moisturizing 0.745 0.136 0.110 0.586 3.79
Skin—caring UV blocking 0.660 0.213 0.054 0.484 3.90
Caring skin pore 0.597 0.417 -0.143 0.551 3.86
Nutrition 0.500 0.228 0.065 0.306 3.87
Existence of pearl 0.141 0.763 0.129 0.618 3.43
Factor? Oily base 0.303 0.670 -0.072 0.546 3.76
Coloring Various colors 0.113 0.663 0.390 0.604 3.54
Absorptiveness 0.302 0.605 0.164 0.484 3.64
Factor3 Adver.tisement 0.017 0.192 0.768 0.626 3.45
Accessibility Location of store -0.077 0.042 0.743 0.560 3.58
Influence of Korean wave 0.264 0.071 0.738 0.619 3.47
Figenvalue 427 1.84 1.07 -
Individual contribution(%) 32.8 14.2 8.2 - -
Cumulative contribution(%) 32.8 47.0 55.2 - -

Y Mean is the mean value of the original data measured by Likert score 1~5.
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Table 3. Mean values of the major factors according to the youth group

Job*Age? Age group

Mean  Student  Djyy Dy (F-value)  10's 20s 30’s  (F-value)
N. of Cases (188) 83 59 46 22 143 23
Expenditurel)(Kd) 5144 4166 5937 5891 161777 1364 5560 6174 5647
General satisfaction 3.79 4.01 3.46 3.8 7777 359 3.83 3.74 0.8
Skin—caring 3.87 4.09 3.7 3.7 7777 413 3.89 3.48 52"
Coloring 3.59 3.64 343 3.7 1.3 4.1 3.54 3.48 36
Accessibility 3.5 334 357  3.68 307 2.52 3.59 3.85 225"
Influence of Korean Wave  3.47 343 349 352 0.2 2.82 3.57 3.48 76"
Reviews 391 407 371 3589 29" 391 3.94 3.74
Price 3.56 3.75 347 335 43" 3.41 3.64 3.26 26
Cost—effectiveness 3.78 3.84 3.61 3.89 1.6 3.91 3.73 3.96 0.9

ok

p<0.001, “'p<0.05, p<0.1

D Last year expenditure for Korean cosmetics.

1,000 Kd(Vietham Dong) = 53,350%W(Korean Won)
2 All recipients were grouped into three classes based on their job and age: students in their 20s as the Student

group, salaryman or salesman in their 20s as the Job20 group, others as Others group.

¥ Except for expenditure, all the numbers are the mean values of the original data measured on a Likert scale

1~5.
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Table 4. Comparison of frequencies between recent expenditure and repurchase intention

Recent expenditures

Intention to increase repurchasing

Likert scale Increase No Decrease Total Increase No Decrease No idea  Total
/Group change change

N. of cases 140 39 9 188 81 16 12 31 140

(%) (74.5)  (20.7) (4.8) (1000 (579 114 86  (22.1) (100)

1-2 12 0 1 13 12 0 0 0 12

General 3 40 9 2 51 27 4 2 7 40

satisfaction 4-5 88 30 6 124 42 12 10 24 88
(x2value) 4.8) (1427

1-3 31 5 1 37 25 1 3 2 31

_ . 4 85 22 7 114 50 10 9 16 85

Skin-caring ¢ 2% 12 | 37 6 5 0 13 2
(x*value) (8.5) (319"

1-2 56 6 4 66 30 4 2 20 56

. 3 70 18 3 91 42 10 8 10 70

Coloring 4-5 14 15 2 31 9 2 2 1 14
(x?value) (232" 22.77)

1-2 28 12 1 41 17 1 0 10 28

o 3 60 11 4 75 33 6 3 18 60

Accessibility 4 5 52 16 4 72 31 9 9 3 52
(szalue) (11.2) (39.1%)

1-2 10 0 0 10 10 0 0 0 10

Cost— 3 28 8 5 41 19 2 2 5 28

effectiveness 4-5 102 31 4 137 52 14 10 26 102
(xvalue) 9.60") (10.52")

1-2 12 0 1 13 12 0 0 0 12

_ 3 57 16 5 78 39 7 7 4 57

Price 4-5 7 23 3 97 30 9 5 27 7
(x*value) (4.9 (28177

Student 53 23 7 83 16 10 6 21 53

. Dy 50 1 59 38 3 4 5 50

Job%age Dy 37 1 46 27 3 5 37
(x*value) (10.17) (283"

10’s 8 13 1 22 6 0 0 2 8

20's 114 22 7 143 57 16 12 29 114

Age group 30’s 18 4 1 23 18 0 0 0 18
(x*value) (226" (18.1"

TEE

p<0.001, "~ p<0.05, p<0.1
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Table 5. Three different regression results
OLS model Tobit model Logit model
Estimate T value Estimate X2 value Estimate T value
Intercept -389 -0.34 0.605 1.19 3.535 1.7
Dy (job in 20's 1, else 0) 1822 557 -0.403 65" 1.272 227
* Dy, 30° job i .
JOB™Age Doy (30's or no job in 1495 43 -0.193 1.29 1.15 2.0
dummy” 20’s 1, else 0)
Factorl (Skin—caring) -111 -0.6 0.226 6.7 -0.796 -2.36"
Factor2 (Coloring) 9% 0.53 0.263 9.4 0.138 0.43
Factor3 (Accessibility) 410 257" 0.083 1.06 0.614 1.97"
Income (1, 2, ...10) 151 257 0.071 65" -0.327 -29""
D, (Korea 1, else 0) 1025 26 0.085 0.2 -0.604 -0.74
Dres- D, (other countries . e
(Residence 1362 3.1 0.41 3.8 -0.715 -0.76
3 1, else 0)
dummy
General satisfaction 528 297 - - 0.093 0.27
Cost—effectiveness =217 -1.25 0.185 517
Dcost?
384 1.52 -0.019 0.02 - -
(increasel, no change 0, decrease —1)
Scale - 0.8381 -
o ngalue' 1225 ) |og Likelihood 449.1 Log-Likelihood —63.0
Fit statistics R =432 AIC 4731 AIC 146.1
Adj. R? = 39.7 : :
0 (No) : 43
N | 1
N. of cases 188 oncensored Values 20 1 (Yes) : 97

Right Censored Values 38

No. of cases : 140

TEE

p<0.01, ~p<0.05, "p<0.1

U In the Tobit model, age is defined as years old, whereas in the other two models, age is defined by age group.

2 Job*Age dummy is referenced by the student in their 20s.

9 Residence dummy is referenced by the recipients living in Vietnam, whereas Doh is defined as the residence in

another country except for Korea or Vietnam

» Dcost is defined by purchasing Korean cosmetics in the last year when it was increased compared to the previous

years, then +1, when decreasing then —1. If no change, then 0.
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