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ABSTRACT

This study examined the importance-performance analysis of rural tourism
attributes between family traveler and solo traveler. Data was analyzed from 3,229
rural tourists. The SPSS 25.0 statistical package was used for frequency, reliability,
t-test and IPA(importance-performance analysis). Results showed that it is necessary
to improve amenities and activities for family traveler. For solo traveler, the
convenience of transportation accessability, amenities and local uniqueness was
important. Comparative analysis of family traveler and solo traveler showed that
both groups reported higher importance than performance. The most important factor
in the improvement was convenience facilities.
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Table 1. Previous studies

Authors Theme Items

Convenience of internet reservation, access to internet homepage, accessibility of

. camping ground, access road condition, promotion of camping ground, distance
Auto Camping

. L. between camping sites, available area per site, management status of campin:
Choi et al.  Destination ping P & ping

ground, sanitary toilet and shower room, well-preserved ecology Environment,

(2015) Selection o .
Attributes presence of water and valleys, harmony of facilities and nature, surroundings of
camping sites, parking facilities close to camping sites, convenient parking
spaces, camping site usage fees, electricity usage fees
Information through various media, ease of access to places, convenience of
transportation, space for parking facilities, space arrangement and composition,
Tourism establishment of rest space, facility cleanliness, convenience facilities, excellent
Lee et al.  Attractiveness of program contents, program operation and management, excellent natural
(2019) forest culture scenery, well preserved ecological environment, management status of forest
event trails, calm atmosphere, lush—ness of the forest, connectivity with nearby
tourist destinations, educational experience, availability of mountain leisure
sports, provision of health play facilities, excellent food
Modern, art technique, product quality, product design, kindness, unique culture,
Kim & Kim Destil?ation ethics, open mind, national pride, energy, climate, var%ous servi-ces, leisure,
2015) Selection water sports, ground sports, cost, natural scenery, heritage, festivals, museums/
Attributes exhibition, transportation convenience, tourism information, accommodation
service

Moon & Destination Local culture, activities and specific events, regional hospitality, infrastructure,

Han Attributes of tourism management, accessibility, quality of service, fingerprinting,

(2018) Jeju superstructure of architecture, quality of shopping

Relaxation, privacy, laid-back schedule, quiet atmosphere, natural scenery, leisure
. and outdoor activities, walking, family safety and time, accommodation and
Pesonen & Dest‘matlon dining services, learning about nature, handicraft, diversity of local traditional
Attributes of . . e . .
Komppula ) food and dining, language barriers, familiarity with rural life, good
rural wellbeing .. . L . . .

(2010) tourism opportunities for children, historic and peripheral tourist attractions, pets, other
cultural experiences, local festivals and events, livestock grazing, availability of
packages and programs, exchange with local tourists, access to public transport

Natural environment and landscape, acquaintance recommendation and invitation,

Kim et al Seleqion attract‘io-n‘s and hi-storic sites, relaxation and recrea-tion, tra.népor.tation and

2017) Attributes of accessibility, meetings and groups, hometown, festival participation, famous

rural destination restaurant experience, ecological experience, children education, agricultural

specialty purchase
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Variables Authors Scale
Accommodation, convenient facilities, relaxation facilities
Local service & kindness, safety of tourism activities, cleanness of
tourism activities, quality of meal & drink, prices
Discomfort handling level, road accessibility, capacity of parking
facilities, convenience of transportation facilities 5
Pesonen & point

Attributes

experience programs

Convenience of tourism inf. before visiting, information offer, tourist

information system

Things to do play, special products & souvenirs, guide in village,

Komppula(2010);  likert
Choi et al.(2015);  scale
Kim et al.(2017)

Natural landscape & ecological resources, local food & agricultural

specialties, local uniqueness

Characteristics Gender, age, educational level, occupation, monthly income

Nominal
scale
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Table 3. Characteristics of the respondents (n of visitors of family=2887, n of solo visitors=342)

Frequency (%)

Frequency (%)

Variables Variables
Family traveler Solo traveler Family traveler  Solo traveler
Male 1,457(50.5) 209(60.1) Agriculture related 28( 1.0) 6( 1.8)
Gender Own business 268( 9.3) 42(12.3)
Female 1,430(49.5) 133(38.9) Service—related 130( 4.5) 17¢ 5.0)
Engineeri lated 76( 2.6) 18( 5.3)
10°s 150( 5.2) 210 6.1) TR
General worker 81( 2.8) 13( 3.8)
20° 316(10.9 60(17.5
; D2 0 e, Office workes 1,136(39.3) 108(31.6)
s ccupation
Age 30 509(17.6) 73(21.3) ? Professions 219( 7.6) 39(11.4)
40’s 653(22.6) 66(19.3) Housewife 413(14.3) 20( 5.8)
50's 614(21.3) 59(17.3) Students 254( 8.8) 41(12.0)
60’s or more 645(22.3) 63(18.4) Government employee 83( 2.9) 8( 2.3)
Unemployment(including retired) 176( 6.1) 28( 8.2)
High school or lower 679(23.5) 78(22.8)
etc. 23( 0.8) 2( 0.6)
Less than 2,000,000 KRW 283( 9.8) 75(21.9)
College graduate 280( 9.7) 43(12.6)
2,000,000~2,990,000 KRW 429(14.9) 95(21.8)
Educational
evel o 3,000,000~3,990,000 KRW 517017.9) 43(12.6)
University graduate 1,609(55.7) 183(53.5) onthly
income 4,000,000~4,990,000 KRW 603(20.9) 40(11.7)
d I 5,000,000~5,990,000 KRW 367(12.7) 22( 6.4)
Graduate school or 319(11.0) 38(11.1)
more More than 6,000,000 KRW 688(23.8) 67(19.6)
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SHXRYN M2 =2 540 st
QT -0IEE 24

s A|} Tsto] [PARAS Jgshlol &
A, cronbach’s agk& ARESHo] S78EF9] Al
T A5S AXSIlt 5L R-3ol et AluE,
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9] %A Z743= cronbach’s agk> $8%(0.922),
TE2(0.934)2 =4 Uehdth

Table 4. Results of exploratory reliability

D 715 RA B FEAY HEWF H400
0 FoE-IEE 24
EEHGA] &40 Higt IPAHEZHAS Azt
stel7] gt APl o R FaE-TEE 719 2}
°olE Hoohr] s HSHE t-testE AASIA
. & 7ol Sfgt Aloks 24 S8l 7
AR SN FEAY] FRE-NSES ST
I AAH O R FRES UERls W] Balak
3.879% UERtoH, TEEE e Hee]

o rlo

Family traveler Cronbach’s a

Solo traveler Cronbach’s a

variables Importance Performance variables Importance Performance
1 Accommodation 0.913 0.930 1 Accommodation 0.924 0.932
2 Convenient facilities 0.911 0.930 2 Amenities 0.921 0.932
3 Relaxation facilities 0.913 0.929 3 Resting facilities 0.921 0.932
4 Local service & kindness 0.910 0.929 4 Local service & kindness 0.919 0.931
5 Safety of tourism activities 0.910 0.928 5 Safety of tourism activities 0.919 0.930
6 Cleanness of tourism activities 0.910 0.929 6 Cleanness of tourism activites ~ 0.919 0.931
7 Quality of meal & drink 0.910 0.928 7 Quality of meal & drink 0.918 0.931
8 Prices 0.911 0.929 8 Prices 0.918 0.930
9 Discomfort handling level 0.910 0.928 9 Discomfort handling level 0.918 0.931
10 Road accessibility 0.910 0.929 10 Road accessibility 0.918 0.931
11 Capacity of parking facilides ~ 0.910 0.929 11 Capacity of parking facilies ~ 0.919 0.931
v gzgzg(r)liiztci(e)n()ffacilities 0910 0929 v tcrzz;/;;l::tcif)n()ffacﬂities 0918 0931
13 Activities 0.909 0.928 13 Activities 0.918 0.930
14 Special' products & 0.913 0.929 14 Special. products & 0.920 0.932
souvenirs souvenirs
15 Guide in village 0.911 0.929 15 Guide in village 0.920 0.932
16 Experience programs 0.912 0.929 16 Experience programs 0.920 0.930
17 g;r;\rlzn:;;;en gof tourism inf, 0.909 0.928 17 i(f).n\ézr;;err;ci i;)iii r:zurlsm 0.917 0.931
18 Information offer 0.911 0.928 18 Information offer 0.919 0.931
19 Tourist information system 0.909 0.928 19 Tourist information system  0.917 0.931
Y gl o080 e 0918 0991
21 ;())ecczilfioecs)d & agricultural 0.910 0.928 21 SL;eccaiLlfics)d & agricultural 0.919 0.930
22 Local uniqueness 0.910 0.928 22 Local uniqueness 0.918 0.932

Cronbach’s @ Importance=0.914 Performance=0.932

Cronbach’s @ Importance=0.922 Performance=0.934
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Table 5. Results of importance—performance analysis of family traveler

Variables Importance ~ Performance t P -value
1 Accommodation 4.023 3.631 19.799 0.000"""
2 Convenient facilities 3.993 3.550 23.440 0.000"""
3 Relaxation facilities 3.613 3.508 5.632 0.000™""
4 Local service & kindness 3.942 3.575 18.594 0.000"""
5 Safety of tourism activities 4.068 3.755 17.435 0.000"""
6  Cleanness of tourism activities 4.005 3.690 17.027 0.000"""
7 Quality of meal & drink 4.109 3.623 24.762 0.000"""
8  Prices 4.086 3.400 30.111 0.387
9  Discomfort handling level 3.811 3.368 22.109 0.000"""
10 Road accessibility 4.021 3.707 16.851 0.000"""
11 Capacity of parking facilities 4.010 3.665 17.202 0.000"""
12 Convenience of transportation facilities 4.026 3.582 22.177 0.000"""
13 Activities 3.980 3.529 24.085 0.000"""
14 Special products & souvenirs 3.555 3.394 8.592 0.000"""
15  Guide in village 3.528 3.323 11.115 0.000"""
16  Experience programs 3.585 3.345 12.695 0.000"""
17 Convenience of tourism inf. before visiting 3.829 3.516 17.581 0.000"""
18 Information offer 3.627 3.403 11.988 0.000"""
19 Tourist information system 3.814 3.495 17.319 0.000"""
20 Natural landscape & ecological resources 4.008 3.763 14.111 0.000"""
21 Local food & agricultural specialties 3.883 3.632 13.958 0.000"""
22 Local uniqueness 3.818 3.555 14.570 0.000"""
Total mean 3.879 3.546 - -
""p<0.01
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Table 6. Results of importance—performance analysis of solo traveler

Variables Importance  Performance t P -value
1 Accommodation 3.825 3.268 7.839 0.113
2 Convenient facilities 3.860 3.295 9.314 0.002"""
3 Relaxation facilities 3.632 3.330 4.675 0.065"
4 Local service & kindness 3.778 3.368 6.260 0.004"""
5 Safety of tourism activities 3.901 3.462 6.724 0.001"""
6 Cleanness of tourism activities 3.842 3.418 6.099 0.361
7 Quality of meal & drink 3.930 3.465 7.284 0.024"
8  Prices 3.819 3.307 7.552 0.100
9 Discomfort handling level 3.719 3.269 6.613 0.333
10 Road accessibility 3.892 3.436 6.812 0.002"""
11 Capacity of parking facilities 3.661 3.310 5.235 0.000"""
12 Convenience of transportation facilities 3.886 3.275 8.701 0.035™"
13 Things to do play 3.795 3.278 7.292 0.605
14 Special products & souvenirs 3.523 3.202 4.647 0.006"""
15  Guide in village 3.570 3.161 6.210 0.010"
16 Experience programs 3.523 3.097 6.161 0.024™
17 Convenience of tourism inf. before visiting 3.743 3.333 6.337 0.000"""
18 Information offer 3.596 3.205 5.987 0.003"""
19 Tourist information system 3.722 3.231 7.304 0.001"""
20 Natural landscape & ecological resources 3.804 3.342 7.332 0.000"""
21 Local food & agricultural specialties 3.792 3.377 6.347 0.006"""
22 Local uniqueness 3.743 3.292 6.805 0.025™"
Total Mean 3.753 3.306 - -
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2) UER WEA0) $Eu% 1PA ELA g Azsskdet AIAEES Ak 9 SRl &
Fig 32 USE A9 52WYA 40 o 2, Peiso) ok, E2o] M Rol4, Xl
I FRE-TRE RIS B2 [PA HESA R R T B PR RN e

pul
Y} ol

LN

=

ol

Importance
o
.
L

EE ) 3s0 380 am )

Performance

1. Accommodation, 2. Convenient facilities, 3. Relaxation facilities, 4. Local service & kindness, 5. Safety of tourism
activities, 6. Cleanness of tourism activities, 7. Quality of meal & drink, 9. Discomfort handling level, 10. Road
accessibility, 11. Capacity of parking facilities, 12. Convenience of transportation facilities, 13. Things to do play, 14.
Special products & souvenirs, 15. Guide in village, 16. Experience programs, 17. Convenience of tourism Inf. before
visiting, 18. Information offer, 19. Tourist information system, 20. Natural landscape & ecological resources, 21.

Local food & agricultural specialities, 22. Local uniqueness

Fig. 2. IPA matrix of visitors with family traveler.
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2. Convenient facilities, 3. Relaxation facilities, 4. Local service & kindness, 5. Safety of tourism activities, 7. Quality
of meal & drink, 10. Road accessibility, 11. Capacity of parking facilities, 12. Convenience of transportation facilities,
14. Special products & souvenirs, 15. Guide in village, 16. Experience programs, 17. Convenience of tourism inf.
before visiting, 18. Information offer, 19. Tourist information system, 20. Natural landscape & ecological resources,
21. Local food & agricultural specialities, 22. Local uniqueness

Fig. 3. IPA Matrix of solo traveler.
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