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ABSTRACT

This study confirmed consumers™ perception of local food in Daejeon and Chungcheong
Province and classified consumers. Consumers were divided into apathy group, non-trusting
group, preference group and high-involvement group. The main influence of local food
perception type was satisfaction with the social contribution of local food. In particular,
if they were not willing to make additional payments to local food, they were more likely
to belong to a non-trust group, and the more satisfied they were with the freshness of
local food, the more likely they were to belong to the preference group. The higher the
satisfaction level with the safety of local food, the higher the probability of belong to
high-involvement group. In order to revitalize local food, it will be necessary to clarify
policies that enhance the safety of local food and strengthen PR and consumer education
on the social value of local food.

Key words: local food, consumers local food perception, local food purchasing
behavior, local food satisfaction

L A2 o ol QIzte] AES 9Iat r|EAel Qo)
g Uobrt AZe] A2 kol] 98] £ A

Received: 31 July, 2020 Revised: 24 August, 2020 Accepted: 28 August, 2020

'Corresponding Author: Hye Gyoung Koo Tel: +82-42-821-6845 E-mail: sophiak@cnu.ac kr

This is an Open—Access article distributed under the terms of the Creative Commons Attribution Non—Commercial
License (http://creativecommons.org/licenses/by—nc/3.0) which permits unrestricted non—commercial use, distribution,
and reproduction in any medium, provided the original work is properly cited.


https://crossmark.crossref.org/dialog/?doi=10.7856/kjcls.2020.31.3.459&domain=http://kjcls.or.kr/&uri_scheme=http:&cm_version=v1.5

460 St=R|GArldESe|X| X313 32 2020

izt 857F AX= A QA 2524 392 &
T AUk thEFgAL, diEgan], AAREe] Fo] &of
Al SRyl A= YAl gk 3 HARE F
& 5 Uok= Aol £ &I dolqink. 1™
8232 W AYE ol 5dof sh= EH2E Qs
cHadbgo] 7R P R|9] 7ligo] A3
AL, HAZ S A FAIE T A HRA
2)of| oigt Qb 1ol diet 1HlE AR Ut
(Kim 2011). X tioteg 2420 gk
4lo] =orA|aL Qltt.

FEyet= olv] £ Folle 8 sAkEo] 3

= AEEO|(H1AD) AHIS BHY HE
th AEEO7} FARSARES] ZHE ol AT,
FEuE SolAE SR Holgs E4
o Zxet. dushd 243 Es AT /5
HAIE AR= AS Aokl A oA BikE
AZE A oA aHok= AS AR sh= 7E
o]7] WjEo]tiNa 2011; Nam 2018). u]=o[i}
FH< FE He7E ¥4 Hol FAFAE =
g AZE FHCE 2AFEE FH(Jung
2011). ol=gt =2 FTO| AR ouis
A &5 1S 747\111 B2 11 A oflA A
AHE FAREClRHAL A oSk vl HH, =AF
Lo /g A9, A9 & &9 S 241
el “H%‘O] Atk

Ut SHARIEE (Ministry of Agriculture,
Food and Rural Affairs 2019)= 2# 3= Z4b
< 9% 37d FAAERDS s, 2EFE
£ A9 83 AZolqt ZAst] wdshr|E

= AR 712)9] AdS F6lHAl Bt 7h7t

& A oA A4t FAES A5k A0E o
Sfjsflof gttt Hofow, 20154 ¢ ]91 5 J‘E 01
8 27 = =218 A A5l Bet e

A7, Gl . olF B3l 24 AYAAEA

<

Y

¢
r

o miJ 30 dify

I
T —

[¢)

_IE

mlo

oML Bela Aeurts FYTAL soE
Shu, 2E¥Ce) 38 54 1 A9 B4
ok ol ABE A4X 4d B_ﬁ\_% gsted 2

= —l—gﬂe AFgsta, 24 3
AJtHJung 2011; Park 2015) ‘I]‘E]'H 24
EOﬂ ot AHRE] Q141 molgto] Qlof E A
Ay P+l digt FEETE ofyzt kgt
AAZ g SHS ERIsks A2 Fa5ith qu
S oju] fFuete] 2AFEE ksl
7841 YA, 7Pk oA it 9 4H|7} o]
FolA &30 siE @ 7IA= HAZEA 25
A9 oz =ol% 1 Q17| wWEo|tKChun
et al. 2017).
ol & ¢4+ Ut wAHA 9 F7IRIF
Hl&o] =9 20%7F& AHAISHL Qe tid - &
A A9 AHRIE dil0 Z(Daejeon Metropolitan
City 2019), 2ZFTo] tigt 14 ERlsta,
AH|R} QAo wet R FHEste] o5 =2
FE o] gYH 9 WL A}olE St 1
2 E3) 35 Ao 43S 5 HRRS
A Astarz} gkt

r&"

II. o]&% w7

1. 2HTC Q! HiE 2 XX

pug
2gmc Ho

BAFE S e 7R ARBAIA 2
°1°ﬂ e o7} A, T 22 FER
FeEE oA auAe] AL AdskE 5
&B|A9] EolS ZYAeR sjask] ARt o
roz =Finte Aotk 53] 2= AF Al
Al o] A1 sdo st & A 259 &
2 &4 BAY Ash AF A 24 A7 5
of tigt ¥Hgo= 1990\RE v, {4,

[e)

== %_ log E?—]-U-L‘: _'_.‘_3'—.__0] Hﬂ?ﬁ'i

FRITHRI 2

¢

o o
lf;ru
>

-



HHM - SEXY AHRS] 2HEE QI R0 M2 FOHlElRt 2

ltiJang 2014).
Hl=olA = 197090 SHHRE FAY AEH

£o] SAEY BARES AR AAdE B
3t 9 Agol ﬁ“eli}ﬂ‘”ﬂﬂﬂ SERG B
! ama wg 7“111101 .

A= AR A 250] %zﬂ@g& AAE Tt
(Lim 2019). 2= =04 2HFE AHE T
83 == & SH, A% 9,

8 20, A3 AN = o

Sl(Huh 20006).

U JA] 2 FE o] wiF 542 &
Atstet. oiRl, $Euels X8 34 59 ¢
goz gFo] Fa4o] AxEeH 1 4
I A 2] A 2 2EFE0] Jgo] Hrt
& HHYoon 2009). tiA - FHAY
WA S o} 2ol A9z 53 =
AFEE Aost Ut ddFIA= g
AloflA At = 7hEE QEHRE BARET AFE
% AR} ABAERA] ARl THAE HAS
I AT AE E= ol9o] EH & Y= BAELS
= ol SR B oML, B4
AARA], /dto] ZEolA 2HAFEE Ao|stal
U=H| oMibA 9] B A&7FeRE TFBARTRE
AFg-310] OLAHA] A]olA] AL 7FBElo] 1A%
T 294 ol 4 FEEAE AA Al
Al SFEE SAFLE, =AE =4 oA A
ARRLOA ARt 7HAE BAgstal AR} olgE
& &= Slo] AH|RA QPHTE HEAE AlFst
7] ol A&7t WHOR =AM oA AYAE -

A7)

4

S0 BB GIT 461

Agol AAd Ei 29 olste] Ha fE
AZ A FH FFEE st SAkET S
S BAY AFOZ, ARHAE ARHAGIA A4
1ol AAd B Hd SFUAS AH A
GOl FREE SR $AE, BT B4
ToIA] AYAkEl QR 5 - ARETH o] Y -

SES YRR 1B RE SARE Holt

O

FHEEY] A= AFA ARHAIZE 2o
/\1 ZAIZCE Ao —5—}1 9,:1‘:]' OH i—]z/\]h }\ﬂ/\]-
B 3 4ERjo]7]
WA 2 BASL, A
2 A7 AdolA A4t - 7%
o] F7j2er BRAEE ol8ale], 284 ol
9] H& REUAZS AA LuAdA FFoHe =
AE, ARANAE AR B4t 71EE ol
QA B HALRBHAS AR LRl 2
:LQ‘— ln/k]-gj,} O 25} ﬂx14 ln/k]ﬁ_g x%,]

Skl Sl

24%E0 70 s o2

A AR S Hsic

. AH[X[Q] 2ZZE QIAIN} OHE
2AREL 972 AR g ohe
ABAAY 29, A A4 DAt 29 54 &
HZFo] &351= Po g Eri(Chun
et al. 2017) °lo] AHA} RHAXCE o735



462 BIAX|GIAEMETISIEIX] H31H 35 2020

9] FAHCZ AL A=A, &4 ¥ F Py & dFolMe 2EFEE ol8siE FEel
HolAe oA ISl A=A tefsh= Ao Ve 2BAE gPdeR sk, fidd - 34 A H
<831t Jung et al.2017)= &WAPE 22%F A AF5IAL e 2EFES] e EXE AY
EE f7Isolu 759 52 T2 e AY ARt 59, AY 59 A5 S 59, £
SAMEE QIASHAL Tl SRt =EFES] A o] ka3t &9, &G S 5ol tiT &H]
42 ojulofle JeggE FaLl A ot &H| A2l A4S FAA o wetstalzt ﬂ‘%“i‘:‘r

A2 AAE 7IdskaL leH, AR BAFE U0 U A= A4 A7 b
2 JA AE7Fs/dE AEStaL 7] HiEelH. TR FHo RS ZEFE 4H| %’f"é@r A}

J2]a ol FuiAE o] ANd EHFET) 3% H|ZA5E X199] BlW(Jung et al. 20124 =2

73 A5 Ik ARECIE 7 Wl & FoTF 3= UARE 7S Q4SBT
T Aok o] Zol7} Yrka AZE3FH Lim(2019)9] AT 50|

APATEZ AvAF TojA =EAFE 2 Atk Lim(2019) E3F BHEAHIE Foto] 22
of gt Ask, AlFE, ol=E ZSAsHAY Foof gt 344 HEE FAAT AS BTl
(Lee & Park 2014; Whang 2018), 243Xt 9] 71&% =L JA] Al FASIALE Lee &
g Aol SHolA A, Ao BiAt, A=A & Park(2014) &5+ 2ZF 0] tigh 48R} vk

<= =224 Ao g HZS T AF(ang et AFE 9 WS 2vAE 22F=S AT

al. 2013; Jung et al. 2017), 2183l EHFC sk, 344 S € 9Fol woritke A
o]

B =] gt l4)x A, E4 5& IR A Aol o
F(Lee & Park 2014; Bok et al. 2016) 522 ox= 7,1013}51 = J’é}‘ﬂﬁ}. VA7 27}
FESE = 9ok ol AH|AR= EA Aoy BT ) o]

do] Ymak= el g1 z7}x] £2 M| Hof an|Re] w2
Aol Rg%ES] HEo o] S50 o) WA W FRF AoItHarris 2013)
AH|R7} o] A 01AlER=R], AEFR=R]E 9lu] Lee(2000)= AH[AS] W5 STl o] &
). Jang et al2013) 2AFECS] AA7R] 5o teRt FEo ek uhT} At v
U Al sk T, o] §Hol, 2ARE  ZE9| 9 7] PBom ”*ﬂ% g 2

=

A3, 2AFCO| o] e A6l Q4SS 0] AL AN olo] & Aol maR
So1gh o ek, 193 Bok et L0196 28 o] it HeH G ololo] ZAFES 54
Sso] i AvA NS BAY, WO, BA o e MES ST 2PFC A4 §3

Yoz TR oleid 2Yle] ZHFL o] olh YA sk Sk
Fe ol AL WFAt. HPATES

EZFE QAo wEt AHXE P8 A 3. AH|Xle| ZHIC 0|2518t
Hrop= 2T gigh 4H]%49] Ql4]ZxZo] Ut AH|ARe] 2ARE o] gy IHE ATe FE

8 AR 0] W Al A e BEFE A4 IR T 18R sfeltHons



o] 4 o]&dY & RIgt A+(Jang et al
2013), 230 gt AnjA} A7 FLojgs
o] Y= PIA=AE ERIFE A-HKim 2013) 5
o] Art. o] Qo= An|REY] QAo W uj
% =t At F£E o|FIUHKim 2014;
Kang 2018). -8y} 2AF= A7 E4dst
ot B7] of¥1, IR A 9S F4HoR =2F
FE o] FASH wiF o R Qs RHAFE
o] thet Ats F2 REFEE Fiske
iz kS gRIske Ao MEX th A9
FAlo weh 2HAFEE Ases F9 o B

Tufjet=A], tHPRFEAA Q] EAFE FLulEH

e 5o] e =A1E Tefei 243
off 3HAQ AnRY] A 2AFT] gk P
T FaiRETt =5 ERlskith. 1= 24
FEO| FE AA| Brh= F2 oftollA] sk
A 554 AEEY SHAA A7t Al=EH AT

)

. F3

1. GFEH|
2 ATdE 2EFE9] 9uts, AF 59 &
Qo] 2Futgtoll A ZAxskaL = AEE 714

AN Ao L Asrl AL L A

o 1o g,
Ay
rg

A B4, 2A¥E0) 24490 A4t 95
0] 24 540] the) 48R} Q4leh Qi
g sjopsti, Q4§48 2HAY] RARE of
YL WHEET} GRS ABFTA B
o 29T 2649 §BE BRI a4E A
Hoz wolste] 5 Sefitet 2ARE FA5
£ o) Bag AL Amstas thedt 2L
ArEAS Aot

FEHEN 24, 2EFE AAeEe] wet &

M ofgA] Sat W A, 2614 £

d2 2EFE ol ol Zol7t =7t A,
AHARPER FARE GhEof Ko7} et
CHA, 2EFEC] 374 e 7 AHIAE H

3o] E4e ojug

2. 849 714

2 A9 A2 @45t fste] oA - 5%
A AHARe] 24F0] tigh Q14 E Tk,
F7HAEY, 2EFE o8, ALEAH &
ol gt A=E FuEdS EYE 459l
55| 2R EAY Y& ARl Lee et
al.(2013), Jang et al.(2013)Y] A+, =ZAFC
E4 QA4S thE Lee & Park(2014), Bok et
al.2010)9] A+, MG AForr =EFES
A%t Jung et al.(2017)9] |}, 24E=0]
A 71045 SAHCE & Whang(2018)9] A&
Zrarste] 15719 52 Adste] skl +
AAQl 157 5] 82 2FFE= 74761,
bAsit, 2gF Aot s =EFE0] #Hio]
ULk, & AL Qi Foldit}, EAFEE SHHE
Ao =go| "}, EHAFE= A HoA An[sfjof
g}, ol5AY7t SaEolof jit}, EAFEE &
7heelof| o] Hloh, X973 A| &/dste] =0l
Ao}, Agniate] wRE S5, 5874
A7 LAt A9} AAEA} ol Fo] 715 o
of 3ttt EAFE PAiks7E Wt 59 T
t}. o] Qo 2AFT0] Az o] gt 214 K
EHFTO A UG 2700 gAML

M

H

3t ol 8@} WL, FUHRE
9JgF 55 ERISIH2H Jang et al.(2013), Hong
(2015) 59 A+& EHE 9894 1Y VL, 5
AbE 1Y 29, 2EFE s, 1Y E5 5
= S4oleltt. 181 2453 Q14 ¢ vhEret




464 SRXANSMBTISEIX| H31H 35 2020

TE A+21 Hong et al.(2009), Hong(2018),
Lim(2019) 59 AFE F=xsto] M5 54 A
L5 ST 5] e A TR o
& Qo A%, kA, 7HE, SR o,
4 Auh ARE 7)o it HEE 5 S 8
N FEE SA6dth. 183 Harris(2013)%}
Lee & Park(2014)9] AollA] 2Qtsto] wh&3t
AHAEE) 27} WEORA RHELM 2ANE

ool A=AE sk, of Qo A,

o, AT A, GHBITLS, /T THES, 2
Eoj% 9 ghio] of 5 JTEAX BHS I
eIt

3. X=zo +H

10€ 259714 & 79 B2t 21 AHolE &
5 XY= Qict.

ZAL OdA] dRbd EAS AWEH 94 A
o) F4L 2000 17.1%, 30t 27.1%, 40t
26.5%, 50t 24.1%, 607} 5.3%°], =]
A AFATL 44.1%, SHEE 21.5%, SHEE
34.4%Ach. AP Aur Al 9 FEo]
57.1%= 7P =A VEhtom AAFE7F 24.4%
2 Yepgrh 1 Qo ARA 9 ARG}, sHA8
SO UETh AR dBd £52
4508H~6007H mIRto] 27.6%% 7Y =9k,

3009FE~4509H0] 24.4%% UERdT theo
2 1507H1~3007H wlRto] 18.5%= UERG
1, 6009H~7509Hd Hlgto] 15.3%w=C & Uret
Wt 7509 oA 10.9%, 1507w
3.2%% UeTh 7 FAEYY A9 420 7
31.2%2 F/gu7h 7P Eqkom 391 7Rt} 291
M= ZH2E 27.1%, 24.4%fh YERT) 191 7
= 10.9%, 5%1 o} 77} 6.5%= UET. 7]
£oj/do] 70.6%%2H, 1 F Hdol= 42.1%%1

A0E e

Iv. 2

()
=)
R
i

1. 2ZELC JHE st Q1A

- SHAGY AHAH: 2FEFE] A
Heloll oAl 47.6%S -SEHAZE B
off e 2 Ao W A AR Q1A
At thFo 2 W7t Al oA A 9
50~100KmA|Y ol AFAitel= AZHHR Q14
Sh= SEARE 25.6%%1 ZoR UepEth 1 ¢
Aot JFglo] f-Ejuel sEollA ABitEl= 4]
AL Q145k= H[&o] 20.0%%0 A= et
Stk gRtdo s P prHo A -2 A GofA
A RS 24FER QA5 Qi 2
FEo A 274 Qo A F=o gt Q1
T ZRlopltt. 1 A3t 4 BweE A GofjA =
T2 QI3 wholof ghth= 97o] 37.1%, %1%
152 ofy2te 2edE sl =2lsfof gttt
32.6%Z UETh oz 1e
g9t A% 27.1%= UE
7A730Iv A9RIF AAl= S84

2

o
SE A= 3.2%00 IR

o ox
S
-
ol

H

o)
0|

lO OIN E ¢
K2 M o
g O
ko
__%
=
oo

§o X O rr ox md

i)



O - SEXY 2HA] 2ZRE QI R0 THE FOHYEHRL 2HF0| 2t A 465

2. 2ZTL QA0 ME AHK Rt

1) 2AFE QAo gt g Qe At

2 A AR digt AHRF Q1AE gl
ot7] QI /%t 1571 F=ol| s 244 el
HAS HAstGt LE 5o disf aAX Ak
2 0.5 o]Ao]3ith KMO 32 0.8900.2 ekt
on Bartlettd®] #+84 #AA 23} p<0.001 &+
o)A BAZHCE folgt AoE Yyt 24
T Q4] g9 F 471 aQlog FEEI, A
H2 68.42%% =2 oIl & A= oA
- FAA G| AFoHHA 2HEFEE o] R 7

Iz
T—
3

L avRE date R Bhely, 27 zlr
R 5 2 ﬂx] 539 A 2

5171 wizolt

A WA 820 57 FEoE FPEUCH =2
AFE0] A9HA 7101 &2 Hgsttt. Hro] 4l
=& EA3t 23} Cronbach’s a3l 0.8462
& YeERTh o] 81912 Akx|eF Akt o]Fof

Table 1. Factor analysis result of consumer perception of local food

F
. Mean  Characteristic Eigen Communalative Cronba actor
Fator Variable name , average
(SD) value value (%) —ch’s a
mean(sd)
Helps farmer’s income 4.13(0.62) 0.71
Helps revitalize the local economy 4.10(0.63) 0.830
Helps promote exchanges
a between farmers and local 4.01(0.70) 0.696
Contribution ) a1l
to the local O _ 6.298  41.985 0846 o
economy Helps rev1tah‘ze the agflcultural 3.99(0.65) 0.662 .
economy in the region
The name of the production area
and the producer must be 4.31(0.65) 0.675
marked
Local food is healthy food 3.91(0.65) 0.619
Local food Local food is safe food 3.65(0.74) 0.768 3,65
ocal foo .
. i —fri 1.462 51.731 0.825
safety trust Local .food is an eco—friendly 3.53(0.84) 0.843 0.60)
agricultural product
Trust local food producers 3.69(0.73) 0.723
Prefer local Interested in local food 3.80(0.71) 0.812 263
O Familiar with local food 337087) 0756 1345  60.698 0809
food (0.65)
Likes local food 3.72(0.70) 0.822
Local food helps preserve the 3.6700.78) 0.566
environment
Greenness of Local food is locally produced 3.68
.57(0.94 7 1.1 422 14
local food and should be consumed locally 3.570.54 0.769 % 68 0.743 0.68)
L f
ocal food must have a reduced 3.81(0.79) 0.825

travel distance

KMO=0.890, Bartlett test=2400.235(p<0.000)
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Table 2. Results of consumer classification based on local food perception

Apathy Non-trusting Preferred  High—involvement
T8 group group group group F
61(17.9%) 56(16.5%) 156(45.9%) 67(19.7%)
Contribution to the local economy — 3.54(0.55) 4.0000.37)° 4.12(0.31)° 4.12(0.31)¢ 197.787°""
Local food safety trust 3.17(0.50)* 3.10(0.43) 3.81(0.32)° 4.39(0.41)¢ 152.512""
Prefer local food 2.77(0.48)" 3.96(0.35)" 3.57(0.41¢ 4.28(0.51)¢ 141.288™""
Greenness of local food 2.87(0.44) 3.43(0.59)° 3.75(0.41)¢ 4.47(0.44)¢ 137.707°""

***p<0.001 /% b < means Scheffe’s ad—hoc test result
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Table 3. Local food purchasing behavior by consumer type

Frequency(%)
Apathy ~ Non-trusting  Preferred  High—involve &
group group group ment group Sum
(17.9%) (16.5%) 45.9%) (19.7%) or f
Not more than 5 1059 1) 14000177 34.00(43.0) 8.00(10.1)  79(100.0)
twice a month
Number of fn:)flté HMES 3 1500(13.4)  15.00(13.4)  62.00(55.4)  20.00(17.9)  112(100.0) )
agricultural . 24.248
purchases mggtg HMES 301 00(14.1)  11.00(14.1)  32.0041.0)  24.00(30.8)  78(100.0)
More than 8 g 0015 1)  16.00242)  27.0040.9) 1500227  66(100.0)
times a month
Monthly average purchase
amount of agricultural ) 1) 1301y 1308857) 13.54(12.15)  15.54(14.28) 13.76(12.42) 0.821
products(unit: 10,000
won)
Percentage of the amount
of local food among 27.59(22.97)* 38.18(24.44)™ 37.29(26.48)® 43.15(24.82)" 36.85(25.58) 4.199™"
agricultural products(%)
Willing to pay  No 37.00(19.2)  43.00(22.3)  81.00(42.0) ~ 32.00(16.6) ~ 193(100.0) .
additional 13.223
payment Yes 24.00(16.3)  13.00( 8.8)  75.00(51.0)  35.00(23.8)  147(100.0)
Grain
(rice and mixed 15.00(25.4) 7.00(11.9)  26.00(44.1) 11.00(18.6) 59(100.0)
grain)
Vegetable 19.00(14.6)  24.00(18.5)  59.00(45.4)  28.00(21.5)  130(100.0)
Local - its 20.00(17.7)  19.00(16.8)  50.00(44.2)  24.00(21.2)  113(100.0)
food 17.128
item Egg and Bean 3.00(10.7)  3.0010.7)  4.00(14.3)  18.00(64.3)  28(100.0)
curd ect.
Other (sourcing,
fermented food,  4.00(40.0)  2.00(20.0)  3.00(30.0) 1.00(10.0)  10(100.0)
etc.)
""p<0.01

a b ¢
s

. ¢ means Scheffe’s ad—hoc test result
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Table 4. Comparison of local food satisfaction by consumer type

Apathy Non-trusting Preferred  High—involvement

group group group group F

(17.9%) (16.5%) (45.9%) (19.7%)
Freshness satisfaction 3.38(0.61)° 3.7700.59°  3.98(0.45)° 4.22(0.52°  33.038"""
Safety satisfaction 3.23(0.59)° 3.36(0.67°  3.78(0.52)" 4190043 41.678"
Price satisfaction 3.05(0.78) 3.38(0.80)"  3.52(0.70)° 4.0000.80°  17.826"""
Variety of kinds satisfaction 2.97(0.68)° 3.25(0.79**  3.51(0.63)° 3.9000.76)°  20.947"""
Flavor satisfaction 3.30(0.59)* 3.5200.66°  3.83(0.51)° 4220067 31173
Quality satisfaction 3.36(0.66)° 3.57(0.53*  3.95(0.54)° 4.28(0.60°  33.369""
Social contribution satisfaction 3.08(0.74) 3.45(0.69)" 3.76(0.67)" 4.07(0.82°  23.370"""
Overall satisfaction 3.25(0.62)° 3.45(0.60)*  3.84(0.55)° 4312(0.56)°  31.047

""p<0.001
a b ¢ means Scheffe’s ad—hoc test result
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Table 5. Regression result for determining variables that affect overall satisfaction

Variable B Standard error Beta t
Constant 0.303 0.198 1.530
Freshness satisfaction 0.158 0.056 0.141 2.805""
Safety satisfaction 0.096 0.052 0.095 1.850
Price satisfaction 0.067 0.040 0.084 1.683
Variety of kinds satisfaction 0.160 0.043 0.186 3.707°"
Flavor satisfaction 0.148 0.054 0.150 27617
Quality satisfaction 0.128 0.055 0.129 2.310"
Social contribution satisfaction 0.167 0.036 0.202 46147

"p<0.05, “*p<0.01, """p<0.001
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Table 6. Result of multinominal logistic analysis

Non-trusting group Preferred group High—involvement group
. Stand-— Stand-— Stand—
Variable
B ard  Exp(B) B ard  Exp(B) B ard  Exp(B)
error error error
Constant -6.747"" 2.009 -13.478"  2.024 -24.100""  2.802

Freshness satisfaction 0.918  0.442 2.505 1.240"  0.429 3.456 1.088 0.584  2.969
Safety satisfaction ~ -0.141  0.394 0.869  0.823 0.373 2278 2146 0573  8.550
Price satisfaction 0.044 0334 1045 -0411 0.307 0.663 -0.018 0.391  0.982

Types of  Variety of kinds 0512 0370 1668 0657 0342 1930 0792 0412 2208
local food satisfaction

satisfaction Flavor satisfaction 0.077  0.427 1.080  0.314 0.391 1.369  0.841 0.513  2.319
Quality satisfaction -0.256  0.452 0.774  0.318 0.402 1.374  0.416 0.519  1.516

Social contribution ) Zoce (500 2.005 10457 0273 2.843 1255 0358  3.508
satisfaction

Percentage of the amount of
local food among agricultural 0.012  0.009 1.012  0.008 0.008 1.008  0.012 0.010  1.012
products(%)

Not more than -1.106 0617 0331 -0531  0.600 0588 -1382  0.759 0.251
twice a month

No.of 3 to 4 times a

agricul- ~ -0.623 0627 053 0581 0600 1788 0042 0706 1.043
tural )

purcha- - 0 7 times a ~0.623 0674 0536 0107 0643 1.113 0381 0728 1.464

month
ses

More than 8 times b ob o
a month

Willing to pay additional 1.070° 0458 2914 0063 0393 1065 -0.132 0483 0876
payment : No

Willing to pay additional o o o
payment : Yes

ok

"p<0.05, Tp<0.01, "p<0.001 / O° = reference of dummy variable
reference group : Apathy group(X?=210.948(df=36, p<0.001),
Cox and Snell=0.467, Negelkerke=0.506)

V. 99 9 A= ZAFE0] gitt QA SR Ay, 2ERE

o} A G7A Egetle] 710, 2AFE P4

= A7 A SN AUAE WESR . gt aie), 2dRc 45, 2ERco] A94H
2AFT dis] ojgA QlAskL U=AE & E40] 47] Qoo FEE|Q) o2 Efa A
ot B2AFE QY o IhE AW RS nii 47 Awos TEEQIH A Ay 98
A=stAet. TE]a &v GHER BAFE 0] mazia Ad) 4H|R9] 17.9%S 215190
€ e R U5 o] Aol7h YRS A4S mamco xoy)e 9L oyl 2 AR
i, AEPRE R S0 9= TRl 89S 9 o thst A5 9 AsAA] g3t Qlale Loly
Istel 2AFE B0 Rk AU ST, walm o vl A9} BAE 2 2AZc 2



% -SSR ABIKO| SR O Q0| M2 TONYEI} 20| Bst 17 47

9 ¥F AR} dekom, BEE g4 71 e
Aeolth, £ WA fe 2ARs WA A
A &H|Rbe] 16.5%2 A3k YA0H, Ty
A} o] A7) BAsteld] 7ol 2ARE A4
5, AR AL Eort 2HRE bEAol

3 Al vt 2PFC} stk WA g

384 QA& 7ML glow tE Y
thof] H5 Y 3-43] SARES FHlisks AH|A} H]
£o] 91, e § 2T 7Y v
37.3%% UESTh o2 2AFEY AHEF 7]
o5 wj§- o] BrIRtthe E4E HRlrh uhx|d}
FB2 2AFE IPIAZ AA £HA] 19.7%
2 Ueigon, 24350 s IHE B 3%
Ao Qs ThEol= AH|Rfoltt o]&2 ¥
5-73] FAES TSk AHAF HEo] AHE
o8 wgon, 2R Y HE JA| 43.2%=
7P =t
o - FHA A AnRHs 2EFE] ALSA
71o] & opep, ot € AlME, FHo] it v
Tt =2 A 08 UEgon AHIR f3 B4
of JFE A= 8l R A3 TR}
Aol vjg) vAFHYEL AFE] ] 7] HEEE
O =4 LASE, JHFor 2EFE 271 A
E o] gEFE £ gEo] w2 2R Y
B, ASA0] A= BAFE AMEC gt
QAlo] FS5E, ARRlE 7]ofo] et TS =4
TE 535 8hEo] B2 Aoz Yttt 13
219] A9 2AFE bHAol gk AlF)7F w2
5 AR 7|9 EE o 24 BReE 43 &

B0 o= ALE ERIFAH.

™

Bol7l2 7ldjek Aoz Holth, B8] Ry
o HASAE A AR 34.4%E AASH
H olge 2rAon 2AEE ekl it A
7} vt 2ARES QYRR ofsfely, 2
ARE S7lelE W A4 BAste] o))
£ QYA 2AFTI AR st
o714 QReths Aol BSo] RAFE AR
Aol Tigt A W ol TEQE 2AEES}
MR Ol olm] gl A A HThs
AL - Az 5 A HA B3 B 5

R

48 B w4uEYY 5O WA ol 9ol
AE A HA, ML oot 9I%

n
>
)
flo
ok
= 0

) QAFsHe goR 4
(]

A, 2AFE0| ofulg 84 4w, W3
8|9 BN Bt Pxste] FRAT BRT
Lok glek. 294538 4o Y vl
2912 Q1T At R e 2ARE
o4 7)o} REEE B WHE4E 2a¥es
Heh FHHOR Qasks Fo& ehgrh. ol

AG7BA 2gstehs A 59, ol5AE F4

=]

>



472 SFRXANSMBTISEIX| H31H 35 2020

€ % 2auEEY, S E 50 ARlE
Ishe Qmlo|tt. 1
, TS el
= ]lch 19

95}12

_\|I_,
N
N\
1)
1o
N
)
F
3
-

>
o
2
L)
e
i)
el
o
N
fu
% o o &y
2o o
o

of
ook
I
X _]m Il\E[l
b fr
A, N
18 3
o& Ho
- i ﬂllﬂl
m {
o
o oM ok
g Moo
g o
2 o
X 2
o O ot
T S, N
0TI 1 1= s P < st e

RAFES Y3 ofsferA] Hotal, A st
dom Bdsh g sttt webA] AuRl B
oA 2AFE BHZ 718U F A=F Sh=

NREA B 40 BHIN oo 52 7z}

et ol RA%E 24 3 dA4 B 5
23 aolth. 7P AGoA Aikslo] SEG

AE €01, FFAl 5 AZE oA dette A
-

o 2a%co ¥4 B4o| 9 4 Ut 2E%E
7} EurEY Mkl 5 oY BEE 56 @

=ls A9 71EA 2 24S 250, A4

ZAAY 5 Mol ojn|X|oA AuAEe] HE
W7} gerd 4 9] WEo] A4, 95, Aulo)
AT SIAE g Be) AEolde) e
7} Bolwet F2% ol

2 A7E g 33499 AuRE g
2 shglout, U 8% uele] 2uAE s

References

Bok JH, Yim SH, Jeon JW(2016) Research about
local food that consumers recognize and
satisfaction. J Foodservice Manag 12(2), 5-24

Cheon KH, Hong YK, Yoon MY, Song IS, Lee SR,
Sim Y, Kim HS, Ko AR, Je MK, Kim JH, Lee
JM, Park MH, Yoo HJ, Son SH, Lee SS(2017),
Good consumption ethical consumption, Seoul
: Sigma Press

Daejeon Metropolitan City(2019) Report of Daejeon
food plan establishment research

Hong BC(2015) A study on the activate of local
food through the customer analysis. Master’s
Thesis, Gachon University

Hong ES(2018) The effect of the perceived
consumption value of local food on the
attitude and purchase satisfaction of household
food purchasers. Korean ] Community Living
Sci 29(1), 129-143. doi:10.7856/kjcls.2018.
29.1.129

Hong KW, Kim JY, Kim YS(Q009) The
conceptualization of the local food, a
Korean case. Korean ] Business Adm 22(3),
1629-1649

Huh NH(2006) Global food - National Food -
Local Food. Proceedings 2006 annual conference
of the Korean Geographical Soc, pp47-49

Jang HW, Lee MS, You SY(2013) A study of
consumer perception of local food. Korean ]
Agric Manag Policy 40(2), 248-269

Jang SY(2014) A study on the improvement of
local food store. Master's Thesis, Jeonnam
National University

Jung EM(2011) Case operating system and
implications of local food. Korea Rural
Economic Institute Research Paper(E04-2011),
Korea Rural Economic Institute, pp195-216

Jung IK, Kim Y, Kim HC(2012) Perception and



R - SERI AHRIO] BHEE 014

satisfaction of local food consumption. ]
Foodservice Manag Soc Korea 15(2), 197-215

Jung JR, Kim TH, Bae HJ(2017) A study of
perception and consumption behavior of
consumers with regards to local food and
rco-friendly food. Culin Sci Hospital Res
23(2), 104-116

Kang SW(2018) The effect of motivation and
experiential value on purchase intention of
local food experience event. Korean ] Local
Government Adm Stud 32(2), 289-303

Kim JD(2011) Danger of food in Korea and its
solution. Democratic Soc Policy Stud 20,
41-70

Kim JE(2013) Impact of perceptions of local
foods on consumer buying behavior. Int ]
Tour Manag Sci 28(2), 225-244

Kim JE(Q014) The effect of bakery products
made by local ingredients on purchasing
intention. Int J Tour Manag Sci 29(2),
143-162

Lee BS, Park KH(2014) The effects of consumers’
recognition and shopping motives for local
food on purchase behaviors: focusing on
Wanju local food. Korean J Culin Res 20(4),
193-209

Lee KR, Song JY, Huh NH(2013) The perception
and compliance of local food principles in
Korea. ] Korean Assoc Regional Geographers
19(4), 576-579

Lee YJ(2000) A comprehensive study on customer
satisfaction research. ] Consumer Stud 11(2),

139-166

QEO| T2 TOEN DIEO| R 917 473

Lim CM(2019) A study on the effect of motivation
about local food purchase on satisfaction
and revisit intention: focusing on Hwa-Sung
city. Master’s Thesis, Chungang University

Ministry of Public Administration and Security’s
Local Statute Information System. Available
from http://www.elis.go.kr [citied 2020 August
21]

Ministry of Agriculture, Food and Rural Affairs
(2019) A three-year plan for the spread of
local food

Na YS(2011) A study on activation of regional
agriculture using local food: based on case
study of Wanju-gun, Jeollabuk-do. Master’s
Thesis, Jeollabuk National University

Nam KP(2018) A study on the current situation
and direction of development of local food
stores in Korea. Cooper Econom Manag Rev
49, 75-101

Park YS, Lee SR, Whang HS(2015) The effects of
food choice motivations and market conditions
on local food consumption. Consumer Policy
Educ Rev 11(1), 121-146

Whang BS(2018) The factors that affect local
residents’ satisfaction with the local food
movement. Asia-pacific ] Multimedia Serv
Convergent Art, Humanities, Soc 8, 931-940

Yoon BS(2009) The strategies and the tasks of
the local food movement. ] Rural Soc 19(2),
115



	대전 · 충청지역 소비자의 로컬푸드 인식 유형에 따른 구매행태와 만족에 관한 연구
	ABSTRACT
	I. 서론
	II. 이론적 배경
	III. 연구방법
	IV. 결과 및 고찰
	V. 요약 및 결론
	References


