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ABSTRACT

There is a growing interest in Korea amongst foreigners, and a rising number of foreign
tourists were visiting Korea before the pandemic. However, foreign tourists who visit Korea
only encounter the country’s unique environment, westernization, and modernization, and
do not experience anything new. Therefore, to improve this situation, the importance and
satisfaction of the relevant selection attributes were analyzed and efficient improvement
measures were sought to be identified through a survey. As a result, the selection attributes
of rural tourism were classified into tourism resources, regional characteristics, convenience,
something to enjoy, surrounding environment, and market accessibility. It is now necessary
to evolve a plan, taking into consideration the regional characteristics that have the greatest
influence on satisfaction. This plan should provide tourists with a way to experience the
culture of locals in Korean rural areas who value a life lived in harmony with nature and
observe the lifestyle of residents such as traditional weddings, play, food, and housing. This
study was conducted to prepare the basic data to respond to foreign tourists visiting rural
areas and to seek ways to increase revisits and future satisfaction for the age group which
has purchasing power. For future studies, it is necessary to research other countries and
evolve detailed sample selection criteria to conduct surveys. This will enable implementation
of comprehensive improvement measures through surveys of importance and satisfaction.
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Q1. Have you had overseas travel in the past
three years?

1) Yes

2) No —Respondent eliminated

Q2. Which areas did you travel to in the past
three years? (multiple choice)
-= Respondents who do not include Korea are
eliminated

J I
/ Q3. Which kinds of areas did you travel to
South Korea in the past three years?
1) 1traveled to the cities of South Korea only

-= Respondent eliminated

2) | traveled rural of South Korea only
3) | traveled both of the cities and the rural as
\__well of South Korea

v

Fig. 1. Questions for sampling.

/

J
~

/

U HER HEZ Aoy, 2AHETE IBM
SPSS Statistics 25 2-&d A5kt =4

{2 2950 WEL B IE AT t-test} T
AlH| 20] gt o] &AL S-S S5 s &
A FQwol T B7kste] izl 58
Tt AF= E4719Ql [PA(National Institute

=
=

A9 SHAR= 39 oW
e vl=1TF2 1067,
ZAIF 125%0|tHTable 1).
Aol AgE o= IR 5 304 93
(87.7%), 20t 13%8(12.3%), YELIF=FZ Z- 30th
48%8(60.0%), 20t 3278(40.0%), S=087 30
o 907(72%), 20tH 35%8(28.0%) w=2& eyt
EZH v=RIERSA B A 1057(99.1%), A=
178(0.9%), YRR F o K= 4178(51.3%), &
A= 397(48.8%), =B T HA= 671
(53.6%), A= 587(46.4%) &0 & LfERGTE
SEHA] s nl=RlIgAe] A9 Fohu

=% oIt 278(1.9%), 15t = 59%8(55.7%),

1o

AL
fu

=
of Agricultural Sciences 2019)5 AA|5130H,
¢ = ek 29 45%(42.5%), Pl PP Zoj
= o2 o] xjo] AMNA ZFA A=A ’
T—Q—Eﬂ‘ L-“IE"] X]' ]7 cl—tH‘—l cl-\:l, 1:1‘6_7]11_ _ _
=35y &9 0]'8} 6111(7 5ty) TESHY =9 35111
e = N ° a0 - BEHL =49 o\/.27), ol = o
&4, AN &4, FAEY $4& 5519
Table 1. Characteristics of respondents
America Japan China
N % N % N %
A Twenties 13 12.3% 32 40.0% 35 28.0%
& Thirties 93 877% 48  60.0% 90 720%
Male 105 99.1% 39 48.8% 67 53.6%
Gender
Female 1 0.9% 41 51.3% 58 46.4%
Middle school or lower 2 1.9% 6 7.5% 2 1.6%
Level of High school 59 55.7% 35 43.8% 110 88.0%
education College/University 45 42.5% 38 47.5% 13 10.4%
Graduate school 0 0.0% 1 1.3% 0 0.0%
) Single 18 17.0% 11 13.8% 46 36.8%
Marital status )
Married 88 83.0% 69 86.3% 79 63.2%
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Table 2. Comparison of importance and performance

(63.2%) <22 UERITE

27709] AEi&/gol gt =el WE9] F8
Lo LS RASH] 0] A AlEe 45 4
AlgE 23t SRE9F THEE F 54719 6&—3—0“/\1
Cronbach Alphagte] 0.953°22 YEeh} F-E3!
AFEE AU okl & 5= Quok. 58%e}t vt
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Importance Performance

M SD M SD ' .
Nature—friendly 4.17 0.56 413 0.66 1.916 0.056
Local features 4.28 0.77 4.22 0.84 0.704 0.482
Entertaining 4.19 0.68 4.18 0.72 0.077 0.938
Cleanness 4.33 0.73 4.29 0.74 1.151 0.251
Aesthetics 4.14 0.67 4.12 0.70 0.221 0.825
Recreation facilities 4.11 0.61 4.10 0.63 0.096 0.924
Accommodations 4.19 0.87 423 0.62 0.462 0.645
Amenities 4.20 0.67 4,18 0.69 0.080 0.936
Information centers 4.23 0.76 4.32 0.64 -1.768 0.078
Communication facilities 4.10 0.68 4.22 0.79 -2.476 0.014
Resident service 4.05 0.68 4.10 0.60 -0.712 0.477
Communication 4.16 0.82 4.18 0.81 -0.072 0.942
Reservation system 4.20 0.69 4.14 0.75 0.653 0.515
Hygiene management 431 0.75 4.26 0.77 1.095 0.274
Facility maintenance 4.22 0.68 4.14 0.74 1.032 0.303
Safety management 4.17 0.79 4.25 0.72 -1.287 0.199
Costs 4.12 0.73 4.15 0.73 -0.304 0.761
Food 4.29 0.70 4.24 0.74 0.454 0.650
Cultural experience 4.10 0.60 4.13 0.63 -1.502 0.134
Farming experience 4.24 0.80 423 0.81 0.151 0.880
Nature experience 4.23 0.67 4.20 0.70 1.228 0.220
Food experience 4.30 0.75 4.30 0.75 0.000 1.000
Healing programs 4.20 0.68 4.06 0.69 3.297°7" 0.001
History tour 421 0.73 422 0.76 -0.729 0.467
Enjoying scenery 4.14 0.70 4.20 0.70 -0.326 0.745
Festivals 4.24 0.73 4.26 0.73 -0.159 0.874
Purchasing agricultural specialties 4.21 0.67 421 0.69 -0.496 0.620

ok

p<0.5, “"p<0.01, “"p<0.001
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Fig. 2. Importance performance analysis.
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Table 3. Comparison of rural tourism performance of tourists by country

America Japan China
M SD M S.D M S.D f .
Nature—friendly 413 059 411 062 416 079  0.14 0.866
Local features 445> 077 4122 082 408 091 6.33"  0.002
Entertaining 421 064 409 073 429 080 1.99 0.139
Cleanness 447 071 4100 071 435> 076  7.79°7  0.000
Aesthetics 408 066 405 069 428 073 2.81 0.062
Recreation facilities 411 050 409 062 410 079  0.05 0.956
Accommodations 4.22 050 4.16 062 435 0.77 1.95 0.144
Amenities 417 058 416 073 423 076 023 0.793
Information centers 446° 064 4100 057 448 066 135977 0.000
Communication facilities 4.20 0.65 4.15 0.82 4.35 0.87 1.61 0.201
Resident service 4.05 0.52  4.10 0.57 4.16 0.72 0.85 0.430
Communication 442° 073 396° 082 421° 082  10.007" 0.000
Reservation system 4.08° 0.64 406° 082 436 0.75 4777 0.009
Hygiene management 4450 071 404 081 435" 070 95777 0.000
Facility maintenance 4.17 0.61  4.07 0.78  4.23 0.81 1.14 0.320
Safety management 452 064 401° 077 428" 064 157177 0.000
Costs 415 058 407 077 426 082 1.67 0.190
Food 449 065 398 071 433> 078 15427 0.000
Cultural experience 4.12 0.56  4.06 0.62 4.23 0.73 1.59 0.206
Farming experience 455 072 396° 081 423 080 1646 0.000
Nature experience 4.24 0.54  4.10 0.79 433 0.71 2.86 0.059
Food experience 450" 073 411°  0.69 433> 079 8157 0.000
Healing programs 4.02 0.60  4.02 0.67 419 0.81 1.74 0.178
History tour 448 069 402 072 4190 080 112777 0.000
Enjoying scenery 412 0.61 418 0.78 4.34 0.65 2.29 0.103
Festivals 454 066 399 070 431° 070 1826  0.000
Purchasing agricultural specialties 422 060 409" 066 440° 079 518" 0.006

rk

"p<0.5, T'p<0.01, 7p<0.001, Duncan(a<blc)

o} ZF aRlo] gt Al=|x 24 A3} Cronbach
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Table 4. Factor analysis of performance

Factorl =~ Factor2  Factor3  Factor4  Factor5  Factor6 Cl:lr; l:;h
Festivals 0.669 0.146 0.144 0.047 0.145 0.082
Hygiene management 0.669 0.124 0.047 0.033 0.188 0.158
Information centers 0.663 0.085 -0.057 0.125 0.148 0.137
Food 0.572 0.206 0.270 0.020 0.235 0.093
Cleanness 0.542 0.143 0.054 0.417 0.147  -0.055 0.832
Safety management 0.538 0.023 0.326 0.160 0.049 0.148
Farming experience 0.524 0.015 0.509 0.105  -0.166 0.251
Food experience 0.478 0.217 0.193 0.361 0.088 -0.002
History tour 0.476  -0.020 0.304 0.214  -0.376 0.401
Nature—friendly 0.147 0.705 0.044 0.434 0.078  -0.048
Recreation facilities 0.145 0.693 0.123  -0.051 0.089 0.104 0708
Cultural experience 0.143 0.676 0.022 0.102 0.212 0.164
Resident service 0.155 0.544 0.142 0.051 -0.014 0.465
Communication 0.508 0.092 0.621 0.000 0.085  -0.088
Communication facilities 0.057 0.298 0.534 0.245 0.297 0.167
Accommodations 0.073 0.508 0.521 0.072 0.029 0.080 0.747
Amenities 0.053  -0.035 0.515 0.169 0.291 0.349
Local features 0.407 0.164 0.493 0.254  -0.034  -0.141
Purchasing agricultural specialties ~ 0.209 0.195 0.442 0.071 0.249 0.384
Aesthetics 0.146  —0.005 0.205 0.650 0.119 0.079
Entertaining 0.151 0.279  -0.032 0.640  —-0.005 0.272 0.572
Healing programs 0.070 0.030 0.296 0.472 0.350 0.275
Enjoying scenery 0.181 0.219 0.183 0.010 0.664 0.136
Nature experience 0.261 0.177  -0.044 0.120 0.634 0.194 0.580
Facility maintenance 0.203 -0.019 0.191 0.296 0.478 0.039
Reservation system 0.123 0.139  -0.015 0.229 0.262 0.717 0573
Costs 0.186 0.324 0.207 0.060 0.150 0.537
EV. 8.033 1.935 1.346 1.237 1.134 1.043
Kaiser—Meyer—Olkin 0.877
Chi-Square 2440.008
Bartlett's Spherical Test
df(p) 351(0.000)
HlHom, Aojd B4, ol8 Hold, AL, A V. o 9 A2
4 A2, 2079 02 FHA FHL v
L o2 yehtom (Tabel 5), R?=0.44302 AHALR STkl Sl o=l A=
44.3%2] AEAL Hol1 9} 2oz ti3s] A8 A=l WFAEL] 2
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Table 5. Regression analysis between performance of selection attributes and comprehensive performance

Non-standardization

Standardization

coefficient coefficient t p

B Standardization error Beta
(Constant) 4.306 0.028 156.396 0.000
2 0.276 0.028 0.455 10.014 0.000
3 0.188 0.028 0.309 6.801 0.000
1 0.157 0.028 0.258 5.687 0.000
6 0.136 0.028 0.224 4,939 0.000
4 0.112 0.028 0.184 4.050 0.000
Y=4.306+0.276X,+0.188X5+0.157X;+0.136X+0.112X,
Y=Comprehensive performance
X=Tourism resources
X,=Regional characteristics
X3=Convenience
X4=Something to enjoy
Xe=Market accessibility
£ 78 287t 3o, ol5o] B 4 JMAE, BEH=, H2A2], AR, AAA
£ 2o mofsli: o] FRalth o ojFel ¥, SRR, 34, BEAETL 9ot o5
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g HEsH| flef WRtelal o, &4, £E g, A, A, SA 5 545
4k 50] e BAS 2T 9o olF vhem  HiY 4 Yk YEEL B BANST AAAL
o=l WFAS HS3h7] At WetE vhdstal T 7S] U E 87t Q& Aotk 3AREHO
Ags) Uxthd A 2 W34 e S71d &3 ey, AAXISHY, A, =0l LA,

% 9l Zelt.
A EBYOIA o]
=91 gAe] BN 27F Terste] 5
wp] A A% BRAS UFEE FYAY|D
APEES o] 9% AP dohaug
stglom 1 FAe gt g
A, FAES TEE BA(PAEY 1AW
of &3te] FREE wOU WHET} LA e
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L 25 MY 713} e v g ades
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