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ABSTRACT

This study sought to investigate consumer awareness of environmental contamination caused
by the fashion industry. It provides fundamental data to develop consumer consciousness for
a future—oriented sustainable fashion system to preserve the global environment. TEXTOM was
used to analyze the Big Data. The data was collected through online media from Naver, Daum,
Google, Twitter, and YouTube. The data collection period was from January 2023 to January
2024. The mixed keywords ‘fast fashion” and ‘environmental pollution’ were used for the search.
A total of 3,015 refined texts were collected text—mining, UcINet 6.0, NetDraw, and the CONvergence
of iterated CORrelations (CONCOR) algorithm were used for the analysis. The results of this
study were as follows: First, many keywords related to fast fashion and environmental
contamination were seen in the frequency analysis results. These included ‘fashion’,
‘environment contamination’, ‘environment’, and ‘clothing’. Specifically, the current situation
of environmental pollution caused by fast fashion was recognized by consumers. Second, the
keywords ‘fast fashion’, ‘environment’, and ‘contamination’ were highly correlated with each
other. These keywords were fundamentally related to the research topic. Third, the keywords
in the network showed attributes similar to the results of the CONCOR analysis, which were
classified into 2 groups: the cause and management characteristics of fashion and environment.
Lastly, negative emotions, including destruction, seriousness, and excessiveness, were expressed
in the results of the sentimental analysis.
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£ T ARRIe] 33 430 ek A7 (Lee &

Park 2009; Jang 2015), $-74 &0l that aj2
I WoF RALS 9l A En) AnH|fe] oA
8ol ¥ A (Park et al. 2014; Lee 2015;
Son 2017), A&7 gk sd A Fel whE A7k
2 (Kim & Lee 2019; Eom & Eom 2021), A<
7Fs AT ARl 7l (Kam & Yoo 2020; Wi &
Jung 2021) S°] Urk A& ATES F= 34
29 715Astke] Aol mE Tzl s o

e : | &5 23 77} ol ol a k. $7L
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7HA Al A&l 3= AL 8tk (Choo &
Park 2013; Cho 2015; Chung & Lee 2015;
Kim 2017).

s es)ie] fajo] AlAH o ARl ol
AA olof] Whkg o w Srg-aide] Tlide] FE
25tk 7ok AlEdo] sAESRA St
o, A57Fs A =] SRg-uds B
AL gk Qvh RG-S ARl ALY, A
ag)a Do) gk Ao 7 o)al a9l L (Fletcher
2008), A& 7Fs g A 2TE A5 913
2ol dS ARESFITH Clark 2008).
71 xRl e] Akl o] Hlsl & o ARt
w3he] Himo Htete] v g, Al Abgl,
w3} Wokel 28 = gsoR ool S
Sz 59 dolekaL sk tH(Noh & Kim 2010). &

RU

29949 Jide] 7h X2 witel] AnRbs
A= 1 7id el ARl A do] 2w 9)ar,

AR AU AES SRoTMe) @ BRow 9l

Aala Qi AR A8 A AEL

'.:‘>
0
[\
(e}
[t
>
O
é
K
é
m[o
rigt
o
2,

P =2 i %
E =
=
)
O

Noog 2
ﬂ{ o
U
=
b

SF

i (
el
:Oé
a
X
2
A,
=
2
2

¥ @ o
mlorﬁ—gl%l-o?mé
fr
Ho o
5
2
X
i,
k1
e
r
>,
o
o,
i)

k]

e

Aoz sAAd o 30N
olx|sle] 2022 3¥ 30¥ FHAT(EV)

oX,

P9 Q8) A=ENIS FA8] 918 Al
A&7hsd 8 Af A wEA 94 )
§ ARP A1 A o KU AR
2 30 203097 WY 2% FHE =Y
Aok Sloleh, EUS) thekek 22 A % o1

o AJAka}A Q] #)&-8-(EPR: Extended Producer
Responsibility) Al=5 E3tcl= Aolth 7]&
o= AR AlFES Aakste] st A5 7}
ARE Hlg A AL ARE 5 WA H 7=
Zke] Alojt ot }ﬁ—ﬁr BAYSH= #)7]1&2] Al

4874 ikt A<l HAE =
Ul-&-o]tH(Choi 2022). T8 AlfrAlEel = t]#E
A% o A A %= (digital product passport)7} =
JEch gAY o1 AlEe] YA, A, 5
L e, A28 T Aol ek EEQ R

O /\H]

2 Fheol Tobd 5 YT (R 2= 5 A4 X
Aol i AlEeleh, TAY A olle] B
35 A AFo] ofclol A ofwA wEel =
AT FFH AR viete] 7F58147] whol

ZHIAEC] AlE S9E Y AE7FsA oRE ¢
obetal Fuld 4= 9lA ®rH(Kim 2023b).
Sharo] 79 A3 b Aol wkel HHEY S
23} ] Sah=dl A2 At
=] HFEH 7he-v|
= AZEE 5 Qlek A
202514 74] %E‘réé‘ RS 20% 5, HE
228 AL H)E 70% (3 A 54%)2] AFeF 2
2 B Zgkay Als 2] [A3S wshy HA
g gAY wEg 53 Folth(Ko 2024).

S| rulL

X
o

aIkvRe] ﬂ]o]Ei% %@'ﬂ'. F T AT Eg o] 7]



238 3tarA| AL A et el s %] |35 235 2024

%2 ARE Qe A
dlo|E & AME-SE 4= Al =R, vheket
3l AdE = ol vldlolEl = oAt AAE
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Table 1. Data collection and analysis

Contents
Naver (Blog, Cafe, Web.)
Daum (Blog, Cafe, Web.)
Collection scope  Google (Web., Facebook)

Classification

Twitter

YouTube
Collection period 2023. 1 - 2024. 1
Collection tool TEXTOM

. Fast Fashion + Environment +
Analysis keyword L
Contamination

UcINet 6.0, NetDraw,
CONCOR

Fashion and Environment

Contamination—related data
by TEXTOM

CONCOR: CONvergence of iterated CORrelations

Analysis tool

Collection data
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) THKim & Byun 2020). Y ES = &
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Table 2. Collection results of keywords related to
fashion and environmental contamination

Collection amount

Channel Section (Noo)
Web 1,000

Naver Blog 795
Cafe 30

Web 165

Daum Blog 165
Cafe 49

Web 107

Google Facebook 78
Twitter Twitter 76
YouTube YouTube 550
Total 3,015
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Table 3. Frequency of 30 keywords
Rank Word Frequency Rank Word Frequency
1 Fashion 1,830 16 Brand 308
2 Environment 1,436 17 Usage 262
3 Apparel 1,183 18  Trend 239
4 Environment contamination 930 19 Goods 232
5 Contamination 657 20 Possibility 227
6 Recommendation 549 21 Plastic 208
7 Clothing 485 22 Sustainability 208
8 Fast fashion 456 23 Waste 206
9 Problem 452 24 Thinking 204
10 Earth 384 25  Influence 184
11 Products 344 26  World 183
12 Industry 351 27  Cost—effectiveness 175
13 Manufacturing 340 28 Occurrence 159
14 Eco—friendly 340 29 Enterprise 157
15 Consumption 323 30 Scrapped waste 154
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Fig. 1. N—gram of key words.
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(CONCOR) visualization of keywords.
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