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ABSTRACT

This study aimed to classify the images of fashion influencers on Instagram and analyze the
styling techniques and characteristics of each image. For this purpose, 50 domestic female macro
fashion influencers on Instagram with over 100,000 followers each were selected. As of April
20, 2024, 30 recent photos from each influencer’s Instagram were collected, totaling 1,500 photos
for use in the study. The photos were grouped by influencers with similar fashion images, and
a frequency analysis was conducted by categorizing them into items, colors, and material styling.
The study results classified the types of fashion images of the fashion influencers into six categories:
casual, unique, girlish, comfort classic, sexy, and modern chic image, with the casual image
being the most prevalent. The casual image styling prominently featured the use of accessories
such as sunglasses and hats. Unique images were characterized by styling techniques such as
layering a dress over pants or using structurally shaped clothing. The girlish image was influenced
by the balletcore trend, highlighted by the use of ribbons and frills. Comfort classic not only
demonstrated the essence of classic through the use of items or colors but also emphasized
the classic image by utilizing shooting locations and props. The sexy image frequently showcased
boldly fitted styles, while the modern chic image prominently featured styling in monochromatic
colors. These findings can be utilized by fashion brands to emphasize products and styles with
clear concepts in influencer marketing. Additionally, since the styling of these influencers is
widely utilized in both high fashion and mass fashion, the findings will help present practical
and broad styling directions.
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Table 1. Number of photos by fashion image

type

Fashion image Number of Number of
types influencers photos

Casual 20( 40%) 600( 40%)
Unique 8( 16%) 240( 16%)
Girlish 7( 14%) 210( 14%)
Comfort classic 6( 12%) 180( 12%)
Sexy 6( 12%) 180( 12%)
Modern chic 3C 6%) 90( 6%)
Total 50(100%) 1,500(100%)
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Instagram: Instagram: Instagram:

_s_hj howaremee hi__seeya
Fig. 1. Fig. 2. Fig. 3.
Casual image. Casual image. Casual image.
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Instagram: Instagram: Instagram:
mjbypp cheristyle hyunz00
Fig. 4. Fig. 5. Fig. 6.

Unique image. Unique image. Unique image.
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Instagram: Instagram: Instagram:
kimehwa kimehwa rimjunhee
Fig. 7. Fig. 8. Fig. 9.
Girlish image.  Girlish image.  Girlish image.
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Instagram:

Instagram:

Instagram:
flow_yoon jxnjuvv dindihye
Fig. 10. Fig. 11. Fig. 12.
Comfort Classic Comfort Classic Comfort Classic
image. image. image.
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Instagram: Instagram:

julesjylee dear.zia mulbada
Fig. 13. Fig. 14. Fig. 15.
Sexy image. Sexy image. Sexy image.
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Table 2. Casual image styling techniques

Styling techniques Frequency (%)

Instagram: Instagram:
h.yeli h.yeli jiyoungkim6364
Fig. 16. Fig. 17. Fig. 18.
Modern Chic Modern Chic Modern Chic
image. image. image.
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One piece 9( 0.62)
) Two piece 263( 18.05)
Piece
Three piece 291( 19.97)
Item Four piece 37( 2.54)
styling  Plus one 481( 33.02)
Cross over 5( 0.34)
Mismatch 24( 1.65)
Layered 347( 23.82)
Total 1,457(100.00)
One color 46( 7.67)
Tone on tone 44( 7.33)
Tone in tone 23( 3.83)
Contrast 55( 9.17)
Accent 82( 13.67)
sctj}cz)lliorfg Separation 9( 1.50)
Gradation 1C 0.17)
Complex 17C 2.83)
Camaieu 20( 3.33)
Tricolor 128( 21.33)
Bicolor 175( 29.17)
Total 600(100.00)
Identical texture 45( 3.75)
Texture Similar texture 215( 17.92)
Different texture 340( 28.33)
Material Solid 413( 34.42)
styling Solid on pattern 179( 14.92)
Pattern Identical pattern 4 0.12)
Similar pattern 0( 0.00)
Different pattern 4 0.33)

Total 1,200(100.00)
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Instagram:

Instagram:

Instagram:
misochu a.ssom misochu
Fig. 19. Fig. 20. Fig. 21.
Casual_ltem_ Casual_ltem_ Casual_ltem_
Piece. Piece. Piece.
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Instagram:

Instagram:

Instagram:
misochu lyeah_silver imvely_jihyun
Fig. 22. Fig. 23. Fig. 24.
Casual_Color_  Casual_Color_  Casual_Color_
Bicolor. Three color. Accent.
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Instagram:

Instagram: Instagram:
lyeah_silver misochu a.ssom
Fig. 25. Fig. 26. Fig. 27.

Casual_Material_ Casual_Material_ Casual_Material_
Different Similar texture. Solid on
texture. Pattern.
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Table 3. Unique image styling techniques

Styling techniques Frequency (%)

One piece 28( 4.54)

Two piece 59( 9.56)

Piece Three piece 112( 18.15)

Four piece 38( 6.16)

ii?l?ng Five piece 3C 0.49)
Plus one 164( 26.58)

Cross over 7C 1.13)

Mismatch 23( 3.73)

Layered 183( 29.66)

Total 617(100.00)
One color 28( 11.67)

Tone on tone 10 4.17)

Tone in tone 8( 3.33)

Contrast 21(C 8.75)

sCt}(jlll(:g Accent 33( 13.75)
Separation 8( 3.33)

Complex 20( 8.33)

Tricolor 52( 21.67)

Bicolor 60( 25.00)

Total 240(100.00)
Identical texture 30( 6.25)

Texture  Similar texture 52( 10.83)

Different texture 158( 32.92)

Material Solid 146( 30.42)
styling Solid on pattern 79( 16.46)
Pattern  Identical pattern 8( 1.67)

Similar pattern 1C 0.2

Different pattern 6( 1.25)

Total 480(100.00)

o] Eo]golt}. of ¥4} & Folol= 7Y
3} qlato] Qg AoR ALmE|, Eeh ikt of
olgle] Folo]= 7io] fUL olu A TrEk
W4 2etdeo] B 4 9122 ofulgtet. ool
o omE AAFT ANAS FBHE A
7} %% ol§om, Fig. 299 2ol Bt M= 9le]
A% Auag dolol=st Aerddo] Hhis
Apele}. o] 71e theRt A7k, del, Al




ofeldlE &-8sto] Zoldt S Fofettt.
229 712 Fig. 30014 HHZE 283 A
o] F2 HAR Wo] HaiA A HUH.
TR 712 AT olE Ho= Ao] U2
R 50| F= YEen, A28 7
Sole F=2 Rlan oy golut duid AL
OB 2Rt 2Bt o] & olF T

:ﬂ m[m

o o ]

nstagram-

Instagram: Instagram:

bella_w_ hyunz00 kimppiyong
Fig. 28. Fig. 29. Fig. 30.
Unique_ltem_  Unique_Iltem_  Unique_ltem_
Piece. Layered. Plus one.
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Instagram: Instagram: Instagram:

hyunz00 onnuk_ onnuk_
Fig. 31. Fig. 32. Fig. 33.
Unique_Colo_  Unique_Color_  Unique_Color_
Bicolor. Three colors.  Accent.
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Fig. 34. Fig. 35. Fig. 36.

Unique_Material Unique_Material Unique_Material
_Different _Similar _Solid on
Texture. Texture. Pattern.
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Table 4. Girlish Image Styling Techniques

Styling techniques

Frequency (%)
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Instagram: Instagram: Instagram:

One piece 56( 13.33)
Piece Two piece 110( 26.19)
Three piece 44( 10.48)

[tem
styling Plus one 119( 28.33)
Cross over 18( 4.29)
Mismatch 6( 1.43)
Layered 67( 15.95)
Total 420(100.00)
One color 80( 38.10)
Tone on tone 12C 571
Tone in tone 15C 714
Contrast 31( 14.76)
i‘y’llglrg Accent 11( 5.24)
Separation 4 1.90)
Gradation 1C 0.48)
Tricolor 12 5.71)
Bicolor 44( 20.95)
Total 210(100.00)
Identical texture 74( 17.62)
Texture  Similar texture 44( 10.48)
Different texture 92( 21.90)
Material Solid 159( 37.86)
styling Solid on pattern 36( 8.57)
Pattern  Identical pattern 14( 3.33)
Similar pattern 0C 0.00)
Different pattern 1C 0.24)
Total 420(100.00)

eun31 ch kimehw rimjunhee
Fig. 37. Fig. 38. Fig. 39.
Girlish_ltem_ Girlish_ltem_ Girlish_ltem_

Piece. Plus one. Layered.
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Instagram: Instagram:

kimehwa eun3l ch kimehwa
Fig. 40. Fig. 41. Fig. 42.

Girlish_Color_  Girlish_Color_  Girlish_Color_
One color. Bicolor. Contrast.
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Instagram:

Instagram:

Instagram:
douneo eun31_ch yhyein
Fig. 43. Fig. 44. Fig. 45.
Girlish_Material_ Girlish_Material_ Girlish_Material_
Different Identical Solid on
texture. texture. Pattern.
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Table 5. Comfort classic Image styling techniques

Styling techniques Frequency (%)

One piece 1 0.23)
. Two piece 55( 12.88)
Piece .
Three piece 108( 25.29)
Item Four piece 16( 3.75)
styling  Plus one 121( 28.34)
Cross over 0C 0.00)
Mismatch 12C 2.81)
Layered 114( 26.70)
Total 427(100.00)
One color 2( 1.1
Tone on tone 11C 6.11)
Tone in tone 7 3.89)
Contrast 10C 5.56)
i‘y’llglrg Accent 22( 12.22)
Separation 4 2.22)
Complex 26( 14.44)
Tricolor 57( 31.67)
Bicolor 41( 22.78)
Total 180(100.00)
Identical texture 4C 1.1
Texture  Similar texture 77( 21.39)
Different texture 93( 25.83)
Material Solid 136( 37.78)
styling Solid on Pattern 50( 13.89)
Pattern  Identical pattern 0C 0.00)
Similar pattern 0C 0.00)
Different pattern 0C 0.00)
Total 360(100.00)
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Instagram: Instagram:

jejehyungyung dindihye flow_yoon
Fig. 46. Fig. 47. Fig. 48.
Comfort Comfort Comfort

Classic_ltem_  Classic_ltem_  Classic_ltem_
Piece. Plus One. Layered.
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Instagram: Instagram: Instagram:
jxnjuvv flow_yoon jxnjuvv
Fig. 49. Fig. 50. Fig. b1.
Comfort Comfort Comfort
Classic_Color_  Classic_Color_  Classic_Color_
Three colors. Bicolor. Complex.
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Fig. 52. Fig. 63. Fig. b4.
Comfort Comfort Comfort

Classic_Material_ Classic_Material_ Classic_Material_
Different Texture. Similar Texture. Solid on Pattern.
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Table 6. Sexy image styling techniques

Styling techniques Frequency (%)

One piece 63( 20.26)
) Two piece 88( 28.30)

Piece .
Three piece 27( 8.68)
Item Four piece 2( 0.64)
styling  Plus one 92( 29.58)
Cross over 10C 3.22)
Mismatch 0C 0.00)
Layered 29( 9.32)
Total 311(100.00)
One color 85( 47.22)
Tone on tone 6( 3.33)
Tone in tone 3( 1.67)
Contrast 18( 10.00)
Color Accent 17C 9.44)
styling  Separation 40 2.22)
Gradation 1C 0.56)
Camaieu 3C 1.67)
Tricolor 5( 2.78)
Bicolor 38( 21.11)
Total 180(100.00)
Identical texture 80( 22.22)
Texture Similar texture 31( 8.61)
Different texture 69( 19.17)
Material Solid 139( 38.61)
styling Solid on pattern 31( 8.61)
Pattern  Identical pattern 8( 222
Similar pattern 1C 0.28
Different pattern 1C 0.28

Total 360(100.00)
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julesjylee mulbada dear.zia
Fig. 55. Fig. 56. Fig. 57.
Sexy_ltem_ Sexy_ltem_ Sexy_ltem_
Two Piece. Plus One. Layered.
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Instagram: Instagram: Instagram:

dear.zia mulbada julesjylee
Fig. 58. Fig. 59. Fig. 60.
Sexy_Color_ Sexy_Color_ Sexy_Color_
One color. Bicolor. Contrast.
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Fig. 61. Fig. 62. Fig. 63.
Sexy_Material_  Sexy_Material_  Sexy_Material_
|dentical Different Solid on
Texture. Texture. Pattern.
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Table 7. Modern chic image styling technique

Styling techniques

Frequency (%)

One piece 9 4.07)
) Two piece 38( 17.19)

Piece
Three piece 42( 19.00)
Ttem Four piece 1C 0.45)
styling Plus one 70( 31.67)
Cross over 10C 4.52)
Mismatch 0 0.00)
Layered 51( 23.08)
Total 221(100.00)
One color 34( 37.78)
Tone on tone 5( 5.56)
Color Contrast 15( 16.67)
styling  Accent 9( 10.00)
Tricolor 6( 6.67)
Bicolor 21( 23.33)
Total 90(100.00)
Identical texture 26( 14.44)
Texture Similar texture 20( 11.11)
Different texture 44( 24.44)
Material Solid 82( 45.56)
styling Solid on Pattern 8( 4.44)
Pattern  Identical pattern 0( 0.00)
Similar pattern 0C 0.00)
Different pattern 0C 0.00)
Total 180(100.00)
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h.yeli jiyoungkim6364 | jiyoungkim6364 h.yeli vastcharm jiyoungkim6364
Fig. 64, Fig. 65. Fig. 66. Fig. 67. Fig. 68. Fig. 69.
Modern Modern Modern Modern Chic_  Modern Chic_ Modern Chic_
Chic_ltem_ Chic_ltem_ Chic_ltem_ Color_One color. Color_Bicolor.  Color_Contrast.
Piece. Plus one. Layered.
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Instagram: Instagram:
h.yeli jiyoungkim6364 h.yeli
Fig. 70. Fig. 71. Fig. 72.
Modern Chic_  Modern Chic_ Modern
Material_ Material_ Chic_Material_
Different |dentical Solid on Pattern.
Texture. Texture.
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