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ABSTRACT

This study examined the factors affecting the management performance of rural tourism
operators by comparing village and farm units. For this study, 1,011 questionnaires were
collected through a field survey of rural tourism operators. Linear multiple regression analysis
was conducted to identify the factors affecting the performance of rural tourism businesses.
The factors affecting the financial performance of rural tourism businesses were annual rural
tourism income, management strategy (cost reduction), age, main purpose (profit securing),
possession of sales facilities, and number of employees (permanent, temporary, and daily).
The factors affecting the non-financial performance of rural tourism businesses were the
number of days of operation, business experience (years), number of rooms, and number
of employees (temporary, daily). These results provide basic data for the efficient operation
of rural tourism businesses depending on the type of rural tourism business.

Key words: rural tourism business, business performance, linear multiple regression
analysis

This work was carried out with the support of “Research Program for Agriculture Science & Technology Development
(Project No. PJ01721101)” National Institute of Agricultural Sciences, Rural Development Administration, Republic of
Korea.

Received: 1 August, 2024 Revised: 14 August, 2024 Accepted: 19 August, 2024

'Corresponding Author: Kyung Hee Kim Tel: +82-63-238-2630 E-mail: khkim08@korea.kr

This is an Open—Access article distributed under the terms of the Creative Commons Attribution Non—Commercial
License (http://creativecommons.org/licenses/by—nc/3.0) which permits unrestricted non—commercial use, distribution,
and reproduction in any medium, provided the original work is properly cited.


https://crossmark.crossref.org/dialog/?doi=10.7856/kjcls.2024.35.3.509&domain=https://kjcls.or.kr/&uri_scheme=http:&cm_version=v1.5

510 SRX|AASMETISEIX| H35H 35 2024

SEAGL A}, AR, SUAS da
(0]

AT vl&2 A QA9 2.9%S AA|FOoH,
20229001= 17.4%% S715k9.2m, 20404°l=
34.3%C 2 A0 = AZHTHKOSIS 2023). ¢l
T 135} FAL}E HEo] XA 947100 o3-St

W AAs) FEe A o) ARE Qg

AriMinistry of the Interior and Safety 2021).

SEIEE A9 A &3l SHo = ofA
A =, U] B8 AR FEsto] 1984
W Y Al 232 AR R, sERYTA
Z274, s AN, ofgthE v THY, As
Huhks, w2185, 571, soled st
A & TRt =8 AR A8t Park
& Song 2003). Uzt HE2WEE oHT &
ST S ARdE A stERol(@HE ], He
AN B), AREC|(E3 IR, oHE
1), FHAI@BARIA 5749) 5 84 Ads
Hpgro 2 UPHsfigitiKorea Culture and Tourism
Institute 2016).

TEWEE 529 AT i} TEY
FEA Q9 BA 243t 71 5= Qv =
E7k9] HYAEL 20034 10,5729, 20134
10,035%9, 2022¢ 9,485H¢o 2 A gt
H, 59 9 &52 20034 9,39744, 20134
15,7059, 20229 19,202H9YCo2 FE3]
S7IIRAEHKOSIS 2023). &g miEd2 20184
136,60054%, 20204 72,310%¢, 2022 143,990
Yo g FFEU199] FJFoE 2020¥ w2F

W&ol AAHOR HASIHOU TA SEA

£ H0|1! Itk Rural Development Administration
2023b). ¢EuE} =919 wEWF JEES
6] Z7Fske] 200349 8.10%C11A4 20229 35.2%
2 Z7FI3tHRural Development Administration
2023a).

AR 252 S48 SEUE AL A
+ FHil whet 24 v AR ST
Atgoz EG 4= ti(Kim & Hwang 2020).
TR AR PR 3SAIE SHoE 95t

TEWG ARZ 29 FHOl wEt 2AFH],
A FA(E71) 5ol 7HY & Aot qdek vk
4] ARIEEARFIRD) Y] AS SEAE 7
Hlog gEne, F2 sANA7T2.6%), T
31(12.0%), "F=719(9.5%)9] FH=E F=H,
A AREESs4, 57, T,
SEEDE 90.9%7F 7N AFAALE LFE I A
THRural Development Administration 2023b).
FETF AR ARIET7E ARd O Tkt
g2l & e, sEAEFYIRES Y -
& 54 M| BAls A7 411%2 7F
=4 UEH, 5E2uS5te TY 9 B4
d FHE A7t 39.6%, s7FEH(52.9%), &
B5U054.1%), v=VEH47.1%)2 59 Al
F40] dHE A 7F 7P A vebdtiRural
Development Administration 2023b). ©]2gt
AolE HIF o R &2 AFoAs THSAMIERS}
FEXZHONA SRS A T= AR THE
57 sEF A EEA T IS, 205

A, B, S0, SRS vheds)

o



AAT} FHES] ARRJo R FESte] A5kt
i}

TG ARQlo] B9 AA EEE S4s
AeiMe a2 AR AL Wi 5
Qi AT =295 A 9%, AAIF
o]9], AH|A FHIE FHo| Jlom, AFtHgog
AAE A&5H7] 91et 94 EEo] "rkKim &
Hwang 2020). 3 978%= AF4 g2t HIA+
A Aoz FEF 5 e 7197 AA(Cho
2006), 2H|Z}9] eLA(Nieto et al. 2014), HY
AZHKim & Hwang 2020; Min et al. 2023) 5
o] &I AR A BTl FAFE A=
Q152 YEhaL Qlch

AA7HA] o] F0fX

—_—

& Oh 2007; Kim & Yu 2010; Min & Lee
2014; Shin 2017), &3 APgAIESE A+
(Kim et al. 2010; Yu & Hwang 2022; Kim &
Lee 2024), 5237 AE/MNE A4(Son 2016;
Jeon & Lee 2020; Kim & Lee 2021), AJH]A
24 &9 Qﬂ:rl(]ang 2018; Kim et al. 2019;
Song et al. 2021) &°] °o]Fo|A L}t I}
=T AR 75‘“*3-4 FEFLAS B4R A
= Plrgk Ao, AR A4 (Youn & Choi
2013; Kim & Hwang 2020; Min et al. 2023)

£ Alstile A9 AFEA| kgt 53], v
o AR TS AR FHESHe] Bl 74
= AARE At AFSi

2 A9 %x—i% D]“%E}% *]'043’—} I A

A Slelt 2, £ olews
e
291 AN HolH & )7} glo.

iﬁ
_g

=)
rlot
JR
_a
0
e

x;
119
3%
ol
i

6&% =z %"éEHO]E]'(Rural Development
Administration 2023a). 524 HEA| 49
AAA, Z3H AHehE WF AESIHL, olF &
S F77HAE &S ok

TEE ARIE TR ARIQL sEAR
IS SR ARl T

ook
£

(]

59, FEL

)

[¢]

&9l ARSIl SEAE RIS 20079 A9}
Bol& 719 ARSI Tt HE O ZAN 54
SARAERTE &2 v 248 {6l

THE AFAAF AHA el THYi et al. 2021). &2
AP FIEE TR Q37) v x}oqugq
AE2oE HIER e AeS E8sto] &4
oA BEARTG F4 @ FF 3= AlgstaL
12 A A9 5 - E4ME 52 duliskAL SEt
= 24 59 AHIAE 1%’6}% AR o,

ket APAABAE 5

o



512 SRX|AASMETIEEIX| H35H 35 2024

s17] 919 42 - FWA

o}
o] A1 243}, 718 AH], 4D A1 52 B

FrkEe 20224 7o 1,1787047F A=
THRural Development Administration 2023b).
S ARl TFs 2 198430] sS4t
A FFO|A S5 AR R HE0] AR 5
it B4 IRES o]gsto] A|AEANE THfALA,
A AFAA, #
Fe AHIA AIE 55 2550] o8 4= QI=E o
= A4S WeHHPark et al. 2012). TFsY
20224 71Z0= oF 1,120772] AlIHoe] SAJ= o]
QItiRural Development Administration 2023b).
TEU S 200095 5231504
A Ao ® 5PEE0| o|FoAlE= &
A28 Ads BigeR st WSy
o0zt WS 2SS 29S¢ Qe
o, =4 7] 6217047 SA4= UK Rural
Development Administration 2023b). WIS
29 JoASofA ¥ U2 AHIAE Algstal
A e EEnSgdoMe FUAYE, 1S3
b ASTEIH, WS, wSAH] =

A g7kl #EE 5 s SEJASAES

GAE, ASAE, SEAAE, 24

[>
of
19
o

A5t i Korean Rural Education Farm
Association 2023).

SEUE AR 1991d0] Al&bsto] HHEAE
AlZFo|A #Efstal JloH, FEAY B &5
EA99] FHlo] &f 9 AFSIA Q= FHS
o|gsto] T A5 FTHE HHOE FE570A
SHE - FAAAE - 24 59 AHIAE AlgShe A
AL DI HPark et al. 2012). ST 20224
71E2 2 9F 308097147t &5 o] AthRural
Development Administration 2023b).

7S 20079 SEAZAHNAM S/ A

17
=

do=, FE A4S Alsto] X992 & - E4t
[e) —3H

£ P g As Ak EEe
F/dE A Lee et al. 2011). 7FHEE =H]
71& 11770471 4= At Rural Development
Administration 2023b).

s AlE B A A9 BA B4
s, QA= A=, w8 BE 7l & qleH,
-

=UoA o]FofX sEWG P IR
Qlo] #t AFEE AHHEM, Kim & Hwang
(202002 5= AFAAF 673 (EEAE T
=, FTEISEY, WEEY =, s,
BOlER SIS o E ARIAAE £
(8, AEAE, TY7HARIA), LBER(TEAT
ERA off 299 §), I, FYTEEGEE
59, W 7, BiAA BT 2 ARIA
o] AFA H G EM)t A H P8
AR E)ol v|A= JFE EA5tu 242
I AFA AGGHEEH)ol s A e B
FA7IAQ1A], Al ZE R WIS, o] BA
Aog [FORt & A= A= YERTh H
AEA ZIHAITED) s A9dE, 29
T, SA7HAIRIA], AT o] Folgt IS HIA|
+ ZA02 YeRgrh Min et al.(2023)E 5%
F ARAE 71 AR (EEAE RTINS, 5=
W55, s, &, 7, solE
3 SRS Vo= ARAAA 4, BBt
o ARIE7], BIEA, B, FAI9gHol v

O O,



oojo] 2 _7,-_41} A(o],\] ) %
A=), A9
718 e A(H)9 FFE vA= AR Y
Eth ARE7I(EdgE), ARIR30TEE S
A Fogt B9 FIFE vA= Ae=E Y
et

Jung & Jang(2019)2 5A2 A HHEY
Al 130715 W2 7147 AFE(EA, 91
A4, AF)e] BR8N vlAE dFE =4
Skt 1 A 7147 Ao FAld et
/o] ATA Aol Fofet FFE vA= AL
2 et HATE il A 2
o] fogt dFE HAE ZoE YEylth
Cho(2000)= #3sY AFGA 852 to &

ol
)
T
u
iy
:__l‘
A
0.
l
ﬂ

7197184l AL B, Aded AFCI
A7HF, A El%iﬂ.)ﬂ 748733l A= B

goll dis ZAsHAt. 24283 71474l
Y1 gl ZHPI—@ ‘g¥et WA At
of #ogt Y9I mAle A= YEpdt
Jeong et al.2019= FHOIPEFEAH2015)
A F T 18M ol B FIFE LR 5

o AGRO) BHQ@Y, WA £, REGE, 7

T4 §), AE Y E(EETBAR o] o
2 0. A9 o, AR, % Wi, 7 22,
5 FAE T SYAER off, AARERA
Bol o, ARs7] B8 olR)o] B - 2442

Hojio] AL GFE LAY, L2 of
ARG - AT W] DA Rde
59 49T 54 5 09 47, BREE, 7T
U 71 TS AL AR ey 53
8 50 A1 3 o A 99 ok

g*&*}é&‘ Zel o

7(

e
3
i

4z oy J
iy
u)
2

ofr
N,
-,
oo
4
)
ﬂ

& 201 24 - Dj2T9lel SATY HlIE F4OZ - 513

Ao E UET
FQof|A o]FoiX
I JFLRIe| Wt A= AHEH, Barbieri
& Mshenga(2008)2 &1 5&3F AFAA}F 449
Be W E 58 AR/ E4F &1
WA, =4I Hojd A, A 71z
HESA, A4 5= 53 AFdAF SRR

ol é‘:‘aﬂ, A, ?l%‘, ﬂ% T T8 1‘%1 —)

SEUY Al 39

H]ZL]/\

)

Zin & Ibrahim(2020) ”}Eﬂo]/\]o} =g
ARAAE 183982 e ®E Y ws, A A4,
AR A9, HZUA HEF o] AFA AJaHA
g o]l A= FFE EASIATE EAET
A w5 Y AL AFE Ao F(-)<
FF= vA= AoE Yo, niAY h:
HIZUA YEAAL B(HY FFZ vA= A
& YeEhth

Nieto et al.(2014)= AHQl ==wdr AFIAF
2027 o2 uHA" JAREAEH, AL ]
|)o] e A B7Y, GR/ ol eFAo] AFY
HIHAIRISE, o, IANZE)] 1A=
FFE E4ort AMAAdTE Likert 78 A=
2 S4siolth. 2445 vHA" JAREAER 71
I FAH[EE e FFE HAl= AeE W
Eton, e Al 1A 7L, R = AR
o] AJQIUFRE, 2014 TATLELO] ZAA0] o
FE HAE ZoE Yyt

ole] wEIG AR AFH dFaQl
of et APATE A EH, F o] nx|=
8918 ARIFEHY EA, 29EH /\]H—cﬂfd—

O =1 O,

2



514 SRS entets

X M35 35 2024

A aiol plAE 21 ASIIFEY S4o8
R, A W 7 A 5 e
Z A A 0% 5ol JFL nXk: glow L}
EP*ED% 29 SOl Wlnen oy

9 A1 o, A Aol ol Al
7171 %% o, FAAY, A8AY, vHAE A,
HZ2YA HEYT], 34714 S0l %= v
e Aoz Yethth AddgME 7 Tl
AL B o R, 58 WA, 5714 2R oF
o] gL A= Ao YEhtow HEA 9

FN‘

Table 1. Results of previous studies

DEEHORE FAA 47 FFL UHE S0
2 etk v At njXt g9le £
Eqog Avud 78 B4, F9uL, 497
£, 299 %, BN, AAAY Fol G
2 vAE Aog vehdon] WEA U 1854
oRL 1A Wt U YR S, AR 4, LES
o] Qg mH: Ao vehth APATE A

23t A3= Table 13 ZT}.
7129 AP AtolM= FAIH=, 7197 AF

B, 7197184, A 2 AGRe B4, 7197t

Researcher (year) Research subject

Main results

Cho (2006) Tourist farm

Financial performance and non—financial performance have
an impact on entrepreneurship and independence from
support.

Financial performance and non—financial performance have

Jung & Jang 130 small-scale farmers’ business . . . . . .
(2019) . an impact on innovation and risk—taking in entrepreneurial

operations . .

P orientation.

Financial performance significantly impacts the spouse, number
] ¢ al Agricultural busi of households, educational attainment, participation in
eong et al. ricultural business owners over . . L ; .
20 lg) S 18 ‘ rural tourism business, specialization, farm size, participation
years of age

in a producer organization, ownership of farming machinery,
and use of information equipment.

Six types of rural tourism operators

(rural experience resort village, rural

Financial performance affects the order of owning sales
facilities, perception of the multi-functional value of
agriculture and rural, number of rooms, group promotion,

Kim & Hwang . . and gender.
education farm, tourist farm, farm . .
(2020) ) Non—financial performance affects the order of management
accommodation, farm restaurant, . . .
. e . strategy, perception of the multi-functional value of
rural village horse riding facility) . .
agriculture and rural, number of days of operation, and
business career.
Six types of rural tourism operators
Min et al (rural experience resort village, rural Non—financial performance impacts the number of operations
in et al. . . . L .
(2023) education farm, tourist farm, farm and part—time employees, motivation, business types, total
accommodation, farm restaurant, sales, differentiation strategy, and managerial skills.
rural village horse riding facility)
Barbieri & 449 North American rural tourism Financial performance influences the business period, number
Mshenga (2008) operators of employees, and farm area.
Nieto et al. 202 rural bed and breakfast operators Financial performance and non—financial performance have
(2014) in Spain an impact on customer ratings and the number of reviews.

Zin & Ibrahim 183 rural tourism operators in
(2020) Malaysia

Financial performance has an impact on the namely
entrepreneurship training, financial support, marketing
support, and business networking.
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Table 2. Input variables
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Administration 2023b). & Ao EXHE E4
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A9 ARlEErSs%, 57, s,

FEEhor FEst] BA5HAL.

Classification Name Variable explanation and measures
Dependent  Annual rural tourism income Rural tourism income of businesses for one year in 2022
variable Business satisfaction Satisfaction with rural tourism business
Sociodemographic Gender Male, Female(reference variable)
characteristics  Age Age
Business experience Experience in running rural tourism business(years, open)
Number of operating Actual number of operating days of rural tourism business
days (days open)
Group promotion Group promotion through tra-vel agencies, etc.
1=Yes, 0=No(reference variable)
The main purpose or motivation of rural tourism businesses
1=Securing income, 0=Creating social value(preservation of
Business motivation public interest value, business following retirement/return
to village, contribution to national leisure activities, etc.)
(reference variable)
Operating . Focusing on rural tourism management strategy
characteristics Business strategy 1=cost reduction, O=differentiation strategy(reference variable)
Capacity of management skills (5—point Likert scale)
Independent Management skill 1 *Average value of si-x questionggn customer §ervice, fin%nce,
variable marketing, organizational capabilities, small business regulations,

Management skill 2

supervisory capabilities, etc.

Capacity of Entrepreneurial & personal skills(5-point
Likert scale)

* Average value of nine questions on responsibility, emotional

overcoming, risk assessment, network, self-awareness,

environmental awareness, goal setting, negotiation, business

concept, etc.

Number of rooms

Number of rooms in accommodation(room, open)

. Personnel capacity =~ Number of visitors per day at rural tourism sites(people, open)
Facility status e . .
Sales facilities Facilities that sell agri—-food, souvenirs, crafts, etc.
11111
1=Hold, 0=Not held(reference variable)
Number of visitors Number of tourists visiting villages during 2022(people, open)
Visit Number of full-ti
isitors/ Hirber OF BEHIE Number of full-time employees hired in 2022(people, open)
employment employees
characteristics  Number of part—ti . . .
Hmbet of PAttTUme \1 mber of part—time employees hired in 2022(people, open)

employees
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Table 3. Characteristics of the respondents (N=1,011)

Frequency (%)

Frequency (%)

Classification Village ~ Farm Classification Village Farm
(n=241) (@=770) (n=241) (n=770)
Male 219(90.9) 414(53.8) less than 40 5(2.1) 136(17.7)
Gender
Female 22(19.1) 356(46.2) 50 to less than 60 64(26.6) 232(30.1)
) Less than 5 40(16.6) 145(18.8) 60 to less than 70 129(53.5) 305(39.6)
Business 5 Jess than 10 92(38.2) 295(38.3) More than 70 43(17.8)  97(12.6)
experience
(vears) 10 to less than 20 102(42.3) 266(34.5) Pres-ence .c‘)f Yes 177(73.4)  546(70.9)
More than 20 7( 2.9 64( 8.3) lodging fadlity No 64(26.6) 224(29.1)
Business Cost reduction 58(24.1) 184(23.9) Presence of Yes 184(76.3) 314(40.8)
strategy Differentiation 183(75.9) 586(76.1) sales facility No 57(23.7) 456(59.2)
0 100.4) 10( 1.3) 0 85(35.3) 295(38.3)
Number of 1 131(54.4) 476(61.8) Number of 1 40(16.6) 289(37.5)
full-time 2 89(36.9) 207(26.9) part-time 2 42(17.4) 123(16.0)
employees 3 11( 4.6) 31( 4.0) employees 3 24(10.0)  33( 4.3)
More than 4 9( 3.7 46(6.0) More than 4 50(20.7)  30( 3.9)
Less than 1,000 59(24.5) 288(37.4) Less than 30,000,000  61(25.3) 127(16.5)

1,000 to less than

92(38.2) 226(29.4)

30,000,000 to less 48(19.9) 202(26.2)

3,000 than 60,000,000
Number of 3,000 to less than 60,000,000 to less
visitors 5.000 38(15.8) 76( 9.9) Total sales than 90,000,000 38(15.8) 147(19.1)
5,000 to less than 90,000,000 to less
10,000 32(13.3) 100(13.0) than 120,000,000 12( 5.0)  82(10.6)
More than 10,000 20( 8.3) 80(10.4) More than 120,000,000 82(34.0) 212(27.5)
Less than 150 62(25.7) 280(36.4) Not at all satisfied 1004 3004
Days of ) Not satisfied 29(12.0)  91(11.8)
business 150 to less than 250 50(20.7) 133(17.3) ]illit?;rfl;ztsion Neutral 113(46.9) 413(53.6)
operation 250 to less than 350 78(324) 247(321) Satlsﬁed 84(349) 252(327)

More than 350

51(21.2) 110(14.3)

Very satisfied 14( 58 11( 1.4
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Table 4. Analysis results of the factors influencing annual rural tourism income

Village unit Farm unit
Unstandardized Standardization Unstandardized Standardization
coefficient coefficient t p coefficient coefficient t p
B SE Beta B SE Beta

Constant 5068.494  6270.072 0.808 0.420  -5783.657 2279.438 -2.537 0.011
Sociodemographic Gender (male) 527750  1623.622 0.022 0.325 0.746 424869  405.178 0.037 1.049 0.295
characteristics Age -11.143 62.301 -0.012 -0.179  0.858 —48.565 19.915 -0.089 -2.439  0.015"

Business experience (year) 13.005  102.900 0.009 0.126  0.900 10.176 34.655 0.011 0.294 0.769

Number of operating days —-1141.941  1459.667 -0.073 -0.782  0.435 3.244 2.120 0.054 1.531 0.126

Group promotion (yes) -676.222 1418.086  -0.047 -0.477  0.634 1371.493  1122.452 0.041 1.222 0.222
Slzerit::ridcs i B motivation (sccuring 6247 4917 0,084 1271 0206 -1447.864 446278  -0.114  -3244 0001

Business strategy (cost reduction) 3416.932  1313.909 0.180 2,601  0.010" 173.486  453.316 0.013 0.383 0.702

Management skills 2077.986  988.537 0.151 2102 0.037°  2803.886  683.319 0.231 4103 0.000"""

Entrepreneurial and personal skills ~ 377.411  1182.919 0.024 0.319  0.750 -593.452  642.977 -0.052 -0.923  0.356

Number of rooms 328063 72336 0.340 4535 0000  67.677  26.080 0.101 2.595 0.010°
Facility status Personnel capacity -2.897 5.243 -0.042 -0.553  0.581 -4.071 2.572 -0.072 -1.583 0.114

Sales facilities (yes) 491.115 1153.682 0.030 0.426  0.671 1013.458  461.356 0.079 2.197  0.028"
Visitors/ Number of visitors 0.043 0.013 0.254 3442 0.001" 0.101 0.046 0.096 2208 0.028"
employment Number of full-time employees 565.230  292.429 0.129 1.933  0.055 2176.593  190.543 0.435 11.423  0.000"
characteristics Number of part—time employees  -41.973 106.468 -0.027 -0.394  0.69%4 448.178 72.855 0.213 6.152 0.000""

F=5.370(p<0.001), R”*=0.333, Adjusted R*=0.271

F=24.079(p<0.001), R*=0.405, Adjusted

R*=0.388

p<0.05, “"p<0.01, “""p<0.001



Table 5. Analysis results of the factors influencing the satisfaction for rural tourism business operation

Village unit

Farm unit

Unstandardized Standardization

Unstandardized ~ Standardization

coefficient coefficient t P coefficient coefficient t P
B SE Beta B SE Beta
Constant 3.267 0.756 4322 0.000 1.963  0.309 6.349  0.000
Sociodemographic  Gender (male) 0.045 0.196 0.017 0.231 0818  —0.028 0.055 —0.021 —0.503  0.615
characteristics Age —0.003 0.008  —0.028 —-0.380  0.705  —0.002 0.003 —0.040 —0.911 0.363
Business experience (year) —0.018 0.012 —0.110 —1.426  0.156 0.012  0.005 0.108 2447 0015
Number of operating days 0.002 0.001 0.212 2.908  0.004"" 0.000 0.000 —0.010 —0.227 0.820
Group promotion(yes) 0.175 0.158 0.085 1.107  0.270 0.136 0.152 0.036 0.890  0.374
glzzacttl;itics iizrrf:; motivation (securing 0110 0119 0073 0924 0357 0085 0061  —0059 ~1400 0162
Business strategy (cost reduction) — —0.427 0.143 —0.244 —2.996 0.003" —0.254 0.061 —0.170 —4.127 0.000"""
Management skills —0.373 0.171 —0.237 —2.185  0.030° 0.347 0.093 0.251 3.740  0.000"""
Entrepreneurial and personal skills 0.257 0.176 0.150 1.460  0.146 0.046 0.087 0.036 0.530  0.597
Number of rooms 0.009  0.009 0.083 1.002 0318  —0.009 0.004 —0.120 —2.597 0.010°
Facility status Personnel capacity 0.000 0.001 0.022 0.264  0.792 —0.001 0.000 —0.079 —1.465 0.144
Sales facilities (yes) 0.233  0.139 0.128 1.674  0.096 0.121 0.063 0.083 1.938  0.053
Visitors/ Number of visitors 0.000 0.000 0.052 0.636  0.526 0.000  0.000 0.030 0.585  0.559
employment Number of full-time employees 0.027 0.035 0.057 0.773  0.441 0.022 0.026 0.039 0.853  0.394
characteristics Number of part—time employees 0.007 0.013 0.040 0.541  0.590 0.030 0.010 0.127 3.070  0.002™"

F=2.460(p<0.01), #°=0.186, Adjusted &*=0.111

F=6.473(p<0.001), R”*=0.155, Adjusted 72°=0.131

p<0.05, "p<0.01, ™

p<0.001
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