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ABSTRACT

The largest online shopping festival in China is held on November 11, known as the
double-eleven shopping festival. This festival has been celebrated for many years, attracting
a growing number of participants annually. On the other hand, limited research exists on
the double-eleven shopping festival. Therefore, this study examined the effects of shopping
motivations on the perceived benefits and dissatisfaction among Chinese MZ consumers. A
mixed-method approach was used, combining qualitative and quantitative studies. For the
qualitative study, in-depth interviews were conducted with 10 selected interviewees. The results
showed that consumers had hedonic, economic, and stockpiling motivations for participating
in the double-eleven shopping festival. For a quantitative study, an online survey was conducted
to examine the effect of shopping motivations on the emotional benefits and dissatisfaction
associated with the double-eleven shopping festival. One hundred and forty-nine responses
were analyzed using SPSS 26.0 for descriptive analysis, exploratory factor analysis, and regression
analysis. Hedonic, economic, and stockpiling motivations influenced emotional benefits, which
increased their behavioral intentions. Moreover, stockpiling motivation had a marginal
influence on dissatisfaction, decreasing behavioral intentions. This study enhances the
understanding of Chinese MZ consumers and provides insights into how global shopping events
can be adapted to optimize the online shopping experience in domestic markets.
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Table 1. Characteristics of the in—depth interview participants

Participants ~ Gender Age Occupation

Shopping platform

Purchasing items

Participant A Female 25

Participant B Female 28  Worker Taobao, TikTok, Pinduoduo,
Participant C  Female 24  Worker Taobao

Participant D Female 24

Participant E~ Female 24  Worker Taobao, TikTok

Participant F Male 25  Worker Taobao, Jingdong
Participant G Male 21  Student Taobao, Shihuo, Pinduoduo
Participant H  Female 26

Participant [ Female 21  Student Taobao, Pinduoduo

Participant ] Male 21  Student

Jingdong

Worker  Taobao, TikTok, Pinduoduo Clothes, shoes, cosmetics, daily Necessities

Clothes, food, cosmetics, daily necessities

Clothes, food, daily necessities

Worker  Taobao, TikTok, Pinduoduo Daily necessities, furniture

Clothes, shoes, accessory

Daily necessities, snack, cellphone

Clothes, food, daily necessities, shoes

Student  Taobao, Jingdong, VIPSHOP Clothes, cosmetics, stationery, accessory

Clothes, daily necessities, electronics

Taobao, Tmall, Pinduoduo,

Cheap goods, food, electronics
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Table 2. Exploratory factor analysis for double-eleven shopping motivations
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Fact Cronbach’
Variables Items acAor Eigenvalue Variance(%) ronbach s
loadings
I participate in the double—eleven shopping festival 0.804
to keep up with the new trend. '
I participate in the double—eleven shopping festival 0.783
to get out of daily life. )
Hedonic I pfarticipate ij;-he dguble—eleven shopping festival 0.747
or a mood diversion.
shopping - . . . 3.777 29.055 0.858
> 1 participate in the double—eleven shopping festival
motivation . . . 0.739
to find out which products are trending these days.
I participate in the double—eleven shopping festival 0.726
to relieve stress. '
I participate in the double—eleven shopping festival 0.677
to purchase the latest products. '
I participate in the double—eleven shopping festival 0.775
because it is convenient. '
. I participate in the double—eleven shopping festival
Economic to purchase products at a lower price than usual 0766
u u W usual.
shopping I t'p' e [?ch double—el hp ne festival 2.502 19.246 0.777
motivation | Participate in the double—eleven shopping festiva 0.730
to save money.
I participate in the double—eleven shopping festival 0.725
to save time. )
I participate in the double—eleven shopping festival 0.822
to stock up on products. )
StockpllmgI dcivate in the double—el hobping festival
articipate in the double—eleven shopping festiva
shopping ~ PorncP ) ppig 0.778  2.111 16.241 0.793
to purchase products in bulk.
motivation . . . .
I participate in the double—eleven shopping festival 0.733

to buy products in large quantities for future use.
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Table 3. Exploratory factor analysis for emotional benefit, dissatisfaction, and behavioral intentions

Variables Items FacFor Eigenvalue Variance(%) Cronbach’s
loadings
Happy 0.891
Interesting 0.831
Enjoyable 0.831
Emodonal - Excited 0825 5759 asom o094l
benefits Anticipated 0.819
Calm 0.801
Amazing 0.800
Satisfying 0.737
The benefits provided by the double—eleven 0.888
shopping festival are unsatisfactory. ’
The discounts offered by the double—eleven 0.887
shopping festival are unsatisfactory. ’
The price of the products purchased in the
Dissatisfaction ~ double—eleven shopping festival falls short of ~ 0.842 3.672 58.942 0.904
expectations.
The application of discounts during the
double—eleven shopping festival is complicated. 0825
The process of receiving discounts in the 0.790
double—eleven shopping festival is inconvenient.
I will participate in the double—eleven shopping 0.892
festival again if there is an opportunity.
sl e 0 B S g s e
I will recommend the double—eleven shopping 0.639

festival to others.
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Table 4. Effects of shopping motivations on emotional benefits

Dependent variable Independent variable B SE Jéj t
Hedonic shopping motivation 0.271 0.058 0.297 4707

Emotional benefits Economic shopping motivation 0.390 0.073 0.360 5367
Stockpiling shopping motivation 0.242 0.060 0.279 4.019""

R?=0.498, adjusted R?=0.488, F=48.031, p=0.000

""p<0.001
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Table 5. Effects of shopping motivations on dissatisfaction

Dependent variable Independent variable B SE Jij t
Hedonic shopping motivation -0.008 0.086 -0.008 -0.097

Dissatisfaction Economic shopping motivation 0.077 0.108 0.066 0.716
Stockpiling shopping motivation 0.161 0.089 0.173 1.8017

R%=0.044, adjusted R?=0.024, F=2.211, p=0.074

Tp<0.1

Table 6. Effects of emotional benefits and dissatisfaction on the behavioral intentions

Dependent variable Independent variable B SE Jij t
Behavioral Emotional benefits 0.591 0.065 0.606 9.070"""
intentions Dissatisfaction -0.148 0.061 -0.164 -2.450"
R2=0.364, adjusted R?=0.355, F=41.711, p=0.000
"p<0.05, """p<0.001
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