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ABSTRACT

Kidult culture is a culture of those in their twenties and thirties that focuses on comfort
in products and sensory experiences reminiscent of their childhood. This study examined
the appealing characteristics of kidult culture and the consumption culture aspects of fashion
collaboration phenomena from the perspective of socio-cultural theories on consumption.
The structural relationships between these characteristics, the consumption value of fashion
products as symbolic elements, and their impact on continuous consumption behavior were
analyzed. A sample of 374 consumers with experience purchasing kidult fashion products
was selected, and research hypotheses were tested using SPSS and AMOS statistical packages.
The results showed that among the appealing characteristics of kidult culture, multiculturalism,
cultural capitalism, and deviance significantly influenced the consumption value of kidult
fashion products. Second, within the consumption culture characteristics of kidult culture-
fashion collaboration, plurality, intertextuality, and de-representation had significant effects
on the consumption value. Third, the consumption value of kidult fashion products significantly
influenced the continuous consumption behavior. Hence, kidult culture, which fosters
polysemic interpretations in modern fashion, contributes to the formation of consumption
culture through collaboration. Moreover, it highlights how consumers engage in symbolic
consumption, not merely purchasing products but interpreting the meanings embedded within
them. This study identified the key factors contributing to the continuous expansion of consumer
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culture through kidult fashion products. This research provides valuable data for a deeper
understanding and interpretation of consumer behavior related to kidult fashion products.

Key words: kidult trend, fashion collaboration, consumption culture, consumption
value, continuous consumption behavior
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T;HA]—Q 7“31]—7(4 7]-7'(]_% _/]\_];]]'3]-3: 7—].9_ O]—L]ﬂ— A]—%":
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A Ades L8ty Hkth Kim(2007),
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S Abolo] A= A
AE7} sjA 5= B4 o] BIAES FIRS
A o8 Hh= @AE T3THAn 2011). &
5] ZjAof QlojA HREAELS Foil shte]
HAE HAE s1E7] S5 ohE FH Q| "9AE,
5 IRTEAR] A9 A, 1o wE ofoldl9
27, A9, dol, T.P.O. 53 & 2ok9] tjeksh
HAESS ]£L°]'°q 1 A HFo] BA A
oA WaE o180 AskET clokat 4 7}
lé‘—/}:]__i _o_,]—/\]-ﬂoi%]:} O]E16‘1- AP_‘Q‘;E%]‘/’_\‘EA‘]O]
7I9E Wjd =t ol 8%t olf= 7]
HE wjjio] et AERo] ofzt, 7|2 ALY

w9H S siAlskaL A ske TE oA
AB|A9] Ay AL uirgdstr| ujEoloh
(Kim & Kim 2006). &, 71£9] mjAd AEAo]
54 A5S, AE, AR A9 5ol sl i
U, 7|9E A2 ol2Rt AAE SEL HUF
S HAE 7F A Ao 2 AEL FA
3= 7FssHA

AR, & ZjA AdiArRlolA A4 7129 9
2= SiA oAz AEE 24 i 2
sto] ofu|R|E T2 Ak el AEoE
AA|e} A2] TAE SHAE L AT, HT R4
Q1 FIAEA &oflA] A7 HA == AETAlS
(simulation)?] sto]HE| A= Z(hyper realism)
o] e ® yehdtial FeKShim 2007). &
5| ol= 9] FeEjel EA7HETE o2} s
o] 245 siAlsta glon, ol s EAd
<& Uil saE2 22 H|AAolX|qt 4
Aze 24HY o A4 22 A2&
o2 2Rgsto] stolm2delErt Hokal ek Park
2003). ol#fgt gAAES 7|HE sjHdo] AH|X}
SolA Assh= B olshsh= d AAAA &

ot 719E WAL Tt ok Arto] of

E.ll

J

oJu]A] 7]

Yz, A9 et deA F2hs 2dsto] 7]
ol i T Hold & 9=
E3%HLee & Kim 2018). &, AIA|9} o9&
71& TAE shAlstaL, sfjido] AnRe] a4
Ad= wtgsk= mMiAAAIZ 28-Sk Aol

3. 7|2E mjMD} AH|ZEX]|

At AHAES A DS oF 447} of
Yz, 7Rl A #Ask 384 7
St ALSA TA HolA u|E &S PR
QA% Holbrook & Hirschman 1982). £3],
AAAL aHRPPE Bdsks HIZFAE] 7HA
TS vFH, o] B
He Akt Zetste] 4H] 235 A5k vt
(Park & Kim 2004). ]2 2= 7oA w4
FEetE glo]H(fashion collaboration)& THYSH
=9H a4 BHE 7o) Ags 9 AMEE
A 7M1 E A&t AFoE S8 9o,
= SHAREA Bt AlE o] A4 A
| 25K Bae 2015). E3H o4 St do]
TR T8 712 AL AvAA BRE
ot A =49 7135 Algsh, 4R
o] A&4 AHYPES FEote W 848 2HE
SttH(Zeithaml 1988; Holbrook 1999).

SHH, AdiArR]7} sk wet ArReS
NAA ZRA| ] 7Rk AHE R¥Fohe A
Holu, ol= 7|dE i AR E FUsHA Y
BT, BRI ALS)A 2 &ollA] aHAES T
A9 FE Astil(nostalgia), H0|4 34
A5 (playfulness), 7Hd& A5 E@3taL
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2005; Han 2019). 53], 7I9E wjd 2vl= o
AL ofyzt 4d, 3k, Far, offyHolA
S TRt £3F 229} Ajlolo], 7 AHES
st Fej2 2k Qltk. Noh(2015) 719
EA 29l 247 £0]88} Aol theRet |
o]% _/J\_H]x}g,] 71—@;@ n]—./:s
1 7HAAQ1 1:‘[ ;(]-O]
M 9 A &i‘é 83t a4 Azl ot
= 235 zeeal 5t
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RO 2N A A LR, B
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o)d)9] #H 84 SHoA EA5taA} g o]
£ 712 dFolA AAIE 2H7E] BE(Sheth et
al. 1991)3} 7437 4] o]Z(Holbrook 1999)
v o 2 T35t g os, A 4H] EFEE B
gsto] 7I4E mjHolzt=
o] 2%k Aot} £ A= ol AFHeE &
Aoz 7I9E Tjd AH7F ABREY] X]&3]
2P} BHE FAHZ v I Bt
BESHA g stalAt gt

£ au|goe] 2%

4. 7|12E 39| &71H 54, 7|2E 2ot - If

E
M SoHE014e AHIESH §d, AHTIX|

U AHIYS 70| 2
A LSS s B A15A w8
2 1R Ao ol 4u1E B9 AYS B

3= P40t A S-S 9]
7:‘‘?:.Jﬁl":‘r(Holbrook & Hirschman
AH|E T3 HAH

—-

S22 01Me| AH|ZSt £

MO0| K& AH[S0) Rl gt ¢ 11
StHKang et al. 2004; Lee 2007). 3],
2Hl= Y AAGT AR A% Bt
8% 4= Zgo, FH o= M FetEe
W & B8 AEL B34 7HA] FEo] 5
ArhPark & Kim, 2004). HA4tedollx S2ha
Eﬂ 14 A2k BAHE ofo[diEfE 3}, AR}
o]l FMH dE F=, M2 2H|AE E 59
9= 31 (Bae 2015), FoET 7IHE Zofot
o] A 7|E 4H] EAES 2 Yste AR
& AHESE FAol 710fstal YirkNoh 2015;
Chang 2020). o]2]gt WA, 7HE E3}9]
AA BT A SR oY AHES &
/go] Agsto] ALY AH|IZEA] 9 AH|Y
U= FFE EAoH= Zlo] Fasith olet B
510] Ju et al.(2017)2 WA AnvjRte] S22 - H]
34 MY 7} An7ER] o] JRFE m|A|H, o]

;F.é
Red

£

£ 1Y BEsts JUE B 2uldls SU
A 28 & Uee AN ole] 2 A

N
ifin)
m
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%
B

4 E47 7dE Bal-i4
sehadolde] 4nlRst o] 2uZkx] B &
Hlago] WAL WAS ABHoR AR
Spel, ket e ATAHEE “%Fﬂﬁ}

2] 4ol Ogog'»% uj X 1’4(Bourd1eu 1984; Cho
& Lim 2009). &3], 7|9E sfidadl= J54
9 ks, AR 91, =39 Aol whdst
= AH7HAE 7IRe R O]_"?'_012]Et1, o] AH|A}
9] A&AQl AH|PES FEshe 58% 34=
ZHE5HHKim & Kim 2006).
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=4, 719E £3t - A FepEgolde] Al
23t B4 AH7HA] 7ke] BAOA A EetE
glo]d2 AnjRloA 2L HAE FY AT, gt
a3y 7] Ax, W 248 28 7
3] 59 aHESH 7HIXE FofdthPark &
Kim 2004; Bae 2015). &3], 04, ASEHA
EA, gA@Adolg = Al 7HA 4HESE E42 1
A 27 Aol ARl TS FtHChang
2020). 191 ASEAEALS THRt 2314 8
A7F A% A AFol ABRbfA 53t 7H]
£ Algote WAoR 8o, gAfdgS HE
el i FTofA Hojut Az HZHE 4H]
A FEcle 7IAE 283t (Lee 2013).
> H2. ZJ9E #3} - mj{] Fefdeo]d9] £H]

AR, 71DE mjA9] 4H|7FX|Q} |42 41|
& 7] BAOA AHZFA = ABAY] HEE B
dotal, il P52 Fecks FHH 29107
223K Xiao & Kim 2009). FolHch s A&
H7FA7t 2255 BlE SA4E A&4 4]
P50l Zsl=l= Aol rk(Sheth et al. 1991;
Park 2015). o|¥% 7|9E o4 AHAE2 N

X EHI A AES SA0) 275 B4

Holo o]= ¥HE4 1 9 HfE FALEE o]
ojA= FQ8 gloz A3 HKim 2005).
> H3. 7|HE BJH9 Lu7JA[E X2 £H]

Y5l Rt G2 1] F Aol
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o
9] 4viEst S4ol FE WEgEe] Ault

Aop A& pElAFoR FEHE 724 Y
el

AIE Eletalt Fig. 13 22 d7Ege 4
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2. 287
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SREFS], d9), 71EE &9t - WA EehHE
o] 4n|Eet B, EHAEA, 2A
@A), AHI7HA, ALH AHFE 2 ATSAA

40 et 2der 495
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Kidult Culture and
Fashion Collaborations

Appealng Characterstics H1

of Kidult Culture
. H3 . .
Consumptiion ¥Value of Sustained Consumption
Kidult Fashion Behavior
Characteristics of
Consumer Culture in
H2

Fig. 1. Research model.
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al.(2018), Han(2019), Chang(2020), Park(2021)
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H &35} 42 Park(2005), Shim(2007), Jeong
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Som et al.(2019), Shin(2020), Jeong et al.
(2022) 59 @75 viger WAt 7EE £3¢
o] Ago] HAS BL FFEIL HFet ujE9]
Z3to 2 thso] EIER FEE= Jrot T
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S AN Uort AELL, HEet si4 9]
7hs/d Aot WHE JREAEY, A 71
E Z3}9] Zeto] i3S MEL FH|, 2L 9]
nA 2 2geks Frel #d gdges
okl & 9FEZ SFUE EI MMV
Park (2003), Kang et al.(2004), Park & Kim
(2004), Lee(2007), Yoon et al.(2014), Lee &
Seo(2015), Son et al.(2019), Jeong et al.
(2022) 59 ATE HIEFO R 7|HE HALEY]
A o] A A FE, ARA B4, 715
A Ede B9l d5EHe A4E a8 Jeet #
Asto] 3FES SHF ok AEH 4By
52 Kim & Kim(2006), Cha & Hong(2007),
Heo(2011), Jeong & Jeong(2017) 59 A=
HIg o g 7HE yA4dE Aulof diet 7Fx 9] A
HHAQl Wkt X454 50| Aat =t ISt

o 3FEZ A

3. XA U 2 Uy
£ A7/1EY AFH ZY2A 99 et 2
o A4y U BN A3 Agsilt. A

A, & dFolAe 71 AFoIA AMSE A=S
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(1947), 71E 48.1%(1807) 2.2 UElton, 2
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Table 1. Demographic characteristics of the sample

Category Subcategory Frequency (N) Percentage (%)
Female 290 77.5
Gender
Male 84 22.5
20s 142 38.0
Age 30s 123 329
40s and above 109 29.1
Bachelor's degree(current/completed) 297 79.5
i Graduate school(current/completed) 30 8.0
Education level )
Associate degree(current/completed) 24 6.4
High school diploma or below 21 5.6
. Single 193 51.9
Marital status .
Married 180 48.1
Office worker 254 67.9
Student 57 15.2
Occupation Homemaker 32 8.6
Others 19 5.1
Unemployed 12 3.2
3-5 million KRW 147 39.3
5-7 million KRW 97 26.0
Monthly household 1-3 million KRW 51 13.6
income 7-9 million KRW 42 11.2
9 million KRW and above 28 7.5
Below 1 million KRW 9 2.4
Seoul 151 40.4
Region of residence Outside Seoul/Gyeonggi 142 37.9
Gyeonggi province 81 21.7
Total 374 100.0

7.5%(287), 100%5HH =Tk 2.4%(9%) <=o& 1
Bttt obk&E] AFAGE AL 40.4%(15178),
Mg, 7] 9 37.9%(1427), 7] 21.7%@81%)
o= Z}7} Yt

2. M2 3 By AHE

7k A 7idol chsto] S48 golEA d Al
FZ(Cronbach’'s )& THetole] WHIATAGE
AZ5Iin) 7|dE 2319 A4 EA Q92 A

Hole 15850 dis] 8084 (Varimax 3]4)

= A 2y FGEY), EHEFRAGE

l

), CIPIAYAGER), ERHRHEFGRER)
AH(RED)' Q] 18] 1.0 oJAQl 5 84Qlo] &
oIt} o] olgke AWl & Mk 70.630%
A3 AFE Alges BF 0.663 olFoE £
Alg/do] EQtHTable 2). 123 7|HE &3}
A FepE o] AnlEst B4 a0 A
Sh= 9=l disf 82l (Varimax IS 4
Algt 23}, HAGER), AREAELGRED),
HAFHGRED)' Y IFA 1.0 o<l 3 8<lo]
FZEth o] QI MYcks § BE2

71.524%Q1 AFE A U= (0.74]1 oA
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Table 2. Reliability and validity analysis of the appealing characteristics of kidult culture

Measurement .
Measurement item
factor

Fact Reliabilit
acror Eigenvalue Variance cHabiity

loading coefficient

* Longing for happy childhood memories through kidult 0.871

culture
Nostalgia * Yearning for the simple/pure past through kidult culture 0.852 2.471 16,470  0.895
* Desire to escape the complexities of the present and
return to the past through kidult culture 0.829
* Preference for diversity in expressing individuality and ~ 0.828
taste through kidult culture
Cultur‘al * Pursuit of free sel'f*expressmn beyond homogenized 0.796 2975 15168 0.844
pluralism culture through kidult culture

* Desire to combine various cultural elements in a 0.794

personal way through kidult culture

» Tendency to focus on one’s emotional age rather than  0.808

chronological age through kidult culture
* Desire to act freely without being constrained by age  0.782

Agelessness through kidult culture

1.999 13.328  0.702

+ Willingness to pursue one’s own style regardless of age 0.639

through kidult culture

* Pursuit of imagination regarding consumer capitalism 0.858

through kidult culture

Cul'tur?l . D.esn‘e for consumption of goods and services through  0.838 1.987 13247 0718
capitalism kidult culture
* Desire to express personal identity through kidult 0.624
culture
* Desire to escape into a fantastical world through kidult 0.832
culture
Deviance . Motivation for free and creative behavior through 0.766 1.863 12417 0.663
kidult culture
« Willingness to seek non-realistic new experiences 0.638
through kidult culture
2 2ao] Aol BYHTable 3). 12T 7] 4, AL B% 0814 oo FzalA|

Ho] Al
2E wjid AB7pReL A&H £HfE AT
o] GAAAYS Telet 2, 7} ﬁc}%ﬂ 2
Ql Bl HF 0.808 oolAdct. 7 ?da
AES AFEE 0.746 oJo& wA Yelsdth
(Table 4).

T 9 e elst A3, EEsbSE

T 0.596 °|

UehgtiTable 5). £3F HH9=HS &85t
FEEA] BPHPLe} g FEeoleT,
olof 7IHE Z3to| &7 54, 7IHE Zo-1
A SR ol ABEst B4, 7I9E HAadE
AH|7FA] 9 R])<&F] /\l:l] = 719 st A2 EA
o 23 AL A= X =148.752(df=4, p=
0.000), GFI=0.953, AGFI=0.931, RMR=0.037,
NFI=0.924, CFI=0.958, RMSEA=0.0362&
Bt
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Table 3. Reliability and Validity analysis of the characteristics of consumer culture in kidult culture
Reliability

and fashion collaborations

Measurement . Factor . .
Measurement item . Eigenvalue Variance .
factor loading coefficient
* The extent to which kidult culture is applied to 0.838
fashion with multiple codes through the combination
0.803 2.346 26.063 0.807

of diverse meanings
* The extent to which kidult culture merges with

Multiplicity
various symbols in fashion to create new values
* The extent to which kidult culture provides diverse  0.791

interpretations and experiences in fashion
0.824

+ The extent to which kidult culture enhances the

possibility of new and diverse interpretations in
0.803 2.231 24.7785 0.810

fashion
* The extent to which kidult culture generates new

Intertextuality . . . .
meanings and contexts through interaction with

fashion

* The extent to which kidult culture expands and 0.747
reinterprets existing concepts of fashion

* The extent to which kidult culture operates in 0.782

fashion in new forms
* The extent to which elements of kidult culture are 0.777 1861 20,676 0.741

De-
representation  reflected in fashion to create new images
* The extent to which kidult culture deconstructs and  0.625

reconstructs existing concepts of fashion

Table 4. Reliability and validity analysis of single factors
Measurement Measurement item FaCFor Eigenvalue Variance Reha,b l,hty
factor loading coefficient
* The degree of happiness and satisfaction derived from  0.817
the selection of kidult fashion products
Consumption  * The d'egree of inter'est and ?ecognitio'n from others 0.813 1.995 63247 0.813
value regarding the selection of kidult fashion products
* The degree of perception of uniqueness and creativity ~ 0.808
in the selection of kidult fashion products
* The degree of continuous interest and purchase 0.861
intention for kidult fashion products
Sustained * The degree of intention to wear and utilize kidult 0.856
fashion products consistently 2.223 66.885 0.746
0.841

consumption
behavior * The degree of positive word—of~mouth and
recommendation intention regarding kidult fashion

products
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Table 5. Results of confirmatory factor analysis

Measurement items Unstan.d%rdized Standz.alr.dized Standard CR. Co.nstfl.ict AVE
coefficients coefficients error reliability
Appealing characteristics of kidult culture
Nostalgia
1.000 0.919
0.949 0.914 0.029 10.025 0.935 0.799
0.962 0.895 0.021 7.252
Cultural pluralism
1.000 0.904
0.940 0.865 0.028 13.652 0.906 0.763
0.906 0.850 0.021 10.026
Agelessness
1.000 0.831
0.931 0.795 0.038 21.555 0.834 0.627
0.900 0.747 0.028 15.709
Cultural capitalism
1.000 0.891
0.885 0.846 0.045 21.897 0.839 0.640
0.644 0.640 0.027 12.820
Deviance
1 1.000 0.837
2 0.962 0.801 0.031 22.045 0.814 0.596
3 0.734 0.667 0.024 17.579
Characteristics of consumer culture in kidult culture and fashion collaborations
Multiplicity
1.000 0.856
0.932 0.853 0.033 15.492 0.886 0.721
0.913 0.839 0.026 12.266
Intertextuality
1.000 0.900
0.969 0.899 0.028 16.390 0.886 0.723
0.727 0.742 0.017 10.062
De-representation
1 1.000 0.836
2 0.895 0.816 0.035 19.571 0.853 0.659
3 0.910 0.783 0.036 14.417
Consumption value
1 1.000 0.828
2 0.962 0.823 0.032 18.835 0.855 0.663
3 0.867 0.791 0.025 14.662
Sustained consumption behavior
1 1.000 0.876
2 0.960 0.856 0.033 14.082 0.889 0.727
3 0.877 0.826 0.031 12.983
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Table 6. Discriminant validity test

10. Sustained consumption

Variable 1 2 3 4 5 6 7 8 9 10
1. Nostalgia 1
2. Cultural pluralism 0.000 1
3. Agelessness 0.000 0.000 1
4. Cultural capitalism 0.000 0.000 0.000 1
5. Deviance 0.000 0.000 0.000 0.000 1
6. Multiplicity 0.260"" 0.089  0.1517° 0.1617" 0.122" 1
7. Intertextuality 0.207" 0.057 0.204"7 0.012 0252 0.000 1
8. De-representation 0.061 0.048 02207 0.021 0.177°7 0.000 0.000 1
9. Consumption value 0.127° 0.125" 0.267"° 0.097 0.335"" 0.194"" 0.549" 0.427"" 1

0.463"" 0.239™ 0.160"" 0.199"" 0.015 0.439"" 0.026 0.087 0.000 1

behavior

"p<0.05, “"p<0.01

4. R A5
£ AT WA, golA Seerae Bt
Q14 QQIEHA AVEZS 2l

slgon, olF WEEFAS AF] A8 AT

5. OITH 25
JdE Eslo] 474 E3} 7|9E EobujA

ZefE o] o] AHlES}F E4o] 7[HE i &
H7EA] 9 7R3 Aol mAl= 2 g
A B 95 2 d7HE A% e
7} ZtFig. 2, Table 7).

s

A, 71EE 2919 74 54 ajln /e
E wjd &87HA ] ARuAE AT 2

B3lctdF o AH7HX(8=0.179, CR=3.637,
p=0.000), oA #] A= AH|7FA|(8=0.161, CR=
3.282, p=0.001), E3AEFY= AH|7HA| (8=
0.105, CR=2.130, p=0.034)°] 5-2I5t I3
BTk 28y e AH7EX](8=0.059, CR=

Nostalgia 0se

*kk

"p<0.05, “"p<0.01, “"p<0.001

GFI=.953, AGFI=.931, RMR=.037, NFI=.924, CFI=.958 RMSEA=.036

Sustained
Consumption
Behavior

X2=148.752(df=4, p=.000),

Fig. 2. Research results model.
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Table 7. Results of research hypothesis testing

Type Pathway Estimate S.E. C.R. p-value Result
H1-1 Nostalgia —> Consumption value 0.059 0.049 1.195 0.233 Reject
H1-2 Cultural pluralism -> Consumption value 0.179  0.049 3.637 0.000 Accept
H1-3 Agelessness -> Consumption value 0.161  0.049 3.282 0.001 Accept
H1-4 Cultural capitalism  -)> Consumption value 0.105 0.049 2.130 0.034  Accept
H1-5 Deviance -> Consumption value 0.003  0.044 0.074 0.941 Reject
H2-1 Multiplicity —> Consumption value 0.466  0.044 10.687 0.000  Accept
H2-2 Intertextuality -> Consumption value 0.192  0.049 3,901 0.000 Accept
H2-3 De-representation -> Consumption value 0.280  0.044 6.410 0.000  Accept
H3 Consumption value  —> Sustained consumption behavior 0.521  0.040 13.092 0.000 Accept

1.195, p=0.233), Y2 AH[7}X](5=0.003, CR=
0.074, p=0.941) 7t Rolgt FFS UelA]
okt =4, 7|9E Eshmjd Zetie o]
HlEst 54 Rl 7|HE sfA An|7EY] 7h
EIAE AT 3 ogdde A7 (8=
0.466, CR=10.687, p=0.000), AZEIAEAL
4H]71](8=0.192, CR=3.901, p=0.000), EA}
AL AH7}A](8=0.280, CR=6.410, p=.000)
FFS el A, 7E9E A4
AH7EX|9L 247 AH|PE 71| A=
TAE B4 23, AH7HE &4 AH|gE
(8=0.521, CR=13.092, p=0.000)] 3-°J5+ J3k
o] Uetyitt.

optE AT AT, AA, JI9E £t A7F
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oA, HQ1S Ag Yol et Y &
skan] Asut 7159 9| WolERItHs AT

Z3|

b

o,

0] 7IHE EHES H& F5011 Q= a7
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S48 Yepdth= A-HCho & Lim 2009; Park
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7F 7194 E SAGE AH7H ol §-oJ3t FRFS
ks & 23E As)] 1 ok §h, 71d
E E319] 47y EAY ot g2 7HE
AgE Aol A-H JFS YERHA %9k
T2 AnRoA 3A-AI S SIS
T A (Park 2021), @AZ 2 24
|4 Hojusls £14 g&o] ofdAld &
ot FHE Fof sfiastalat sk A7t ks
7(Jang 2020)2= AdukE Aato|tt, 9] 4
9 A A =aEE AH|7F AnREe] A
A TS £0]1 Bt ofzhg sieh 4 itk
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