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ABSTRACT

This study investigated the current implementation of artificial intelligence (Al) systems
in the fashion industry by analyzing various case studies of companies and brands. Through
a systematic review of secondary data, the study categorized and examined Al applications
across different stages of the fashion value chain, specifically in fashion manufacturing and
retail. Case studies from various companies and brands were collected from secondary sources,
including research papers, articles, and reports, and then analyzed. The results indicate that
in the manufacturing sector, Al is utilized in the planning, development, and production
stages, with significant roles in demand forecasting, trend analysis, design development,
prototype production and mass production support, and quality inspection. In the retail sector,
Al is employed to predict consumer behavior through big data analysis, enhance sales efficiency,
and support personalized recommendation services, virtual fitting, chatbots, image search,
logistics optimization, as well as Al-driven shopping platforms. The findings confirm that
Al technology is driving innovation across the entire fashion industry, transforming the
traditional operations that are a part of planning, design, production, retail, consumer
communication, and logistics.
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1} glo|E & 501l
o] B/t HA 1]
3-80] 7+t FH
L= °“’4(Lee & Lee 2021).
A4 Holl M ATQ] 82 sl oA
FES NS Sl ERE ARE SFsh &
A3l 28 5 dI5T Hut ohzt, AEC tiRkl
e 718, Azt At F-EAlA-0] o] 2717t
A 1 EEHA7 "th(Woo 2023). E3] Hj47]
Jo] MFH JAHEAE F= THOE &85
=i, 2HARE 91t HEY" AR A AlEe] 14
oiut miAY H IAR/YE A E HF40w
LT JYrHKim & lee 2018; Lee & Lee
2020; Woo 2023). ZFoll= AB4E AlQ] ¥do
2 AT RpQIEE ofyz} Fa H|Ql, AEo] T
Al 5 Hdlz Aol E&EI JrHKim
2024a). §3] 48R WA AIE Bl 39
479 S Aot A2 4
H|ZLY] 47 gl 3784 FF2 vIA Alof 7]
HIeE SPAAES AEH 0T ANSIES Frgh
o= HoM(Kim et al. 2021; Yoon & Lee
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#H AFH(Kim 2021; Lee 2022: Seo &
Lee 2022; Yoo et al. 2022; Lee 2023; Sung
et al. 2023), Al A8]A9] 88 AH(An et al.
2019; Kang 2022), Al &7 #% A+Kim &
Kim 2021; Lee & Lee 2021; Hur & Kim
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AL FQ 7FxAKE(value chain)& Af
9 3= Tcks AR 719 ¢ HA, A
4 9 o, §5, 31 9 oA 59 1
E3IHChoo et al. 2012). HjAAIS] 7}
ARE FERE AE7|E0] JEEE dARE 2A
A AAEe] AlR(production) I AH[A
(service) ¥Hoz2 FH=E £ QtHLim 2009;
Choo et al. 2012). & oA+ i 4429
AE|A 3PS o] Ty U ARl FHY B o
2 sk, wjdst]ie] 7AAkeS A Ax
At e o= SRl gt wEbA 7
Aol M= Ax gt HEH Y 29 7 TA9
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A AJEC Az 9 wejo] ojHgt 750l Al
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1A} g}, o= mj AR WollA E8E= Al 7]
£9] S AAZ LR gofd 4 QA & #t
ofye}, &% Al 7|&9] A& A WFE 7=
U= BV E 4 S Aolnh ERF A
AFRAT} ATS] GRS B A= A o
Alofl olo] s A4tRiollA Z-EE= Al 28 HAE
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Lee 2018). o|2|gt AlE 1 =s}6l7] SIiAlE Al
SEHlolEE S7HAI7IAL, HE SR 7\13]3}5
01/\]- L—ﬁ‘q— __,__/ﬂ OPJ’"_!ﬂZ ) 7]-9,]-01—1— 7-]0]
Zo|tLee & Jeong 2022).

Al 712 7153 g5 et &3 & 5 3L
=4, Al 7|50l 7I5kste] 719 Qlo] 3] &

o ¥k83}k= 2 H9l Reactive Machine, &
29 HH 7|9 HAskes 299l Limited
Theory, 217k AbaLel 7S Zlo] A olsfist
= 229l Theory of Mind, A1 Akxrel 74+,
719& QIASHE Apots 71l AAA 2 Self-
Aware AIZ FEZTHMin et al. 2020; Oh et
al. 2020; Jeong 2021). Reactive Machine2
22l & AF 4 5o olv HE= 9l
o, Limited Theory= ,H%%% 5ol &A1 &
|53 Qo B 40| &2 Theory of
MindE 7REEA o] HEL 3 Self-Aware Al
= 34 74 dAlolth. T3 Al gFof 7]dtstod
ANI(Artificial Narrow Intelligence, ¥F3-& H|
nejel ARtE WS AMShE AIYY, oflE Al
g, ofulE AL 2 duial, IBM $& 5),
AGI(Artificial General Intelligence, 917F4]
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Z9] Al), ASI(Artificial Super Intelligence, 7|
& AR As A2 FHoldol A 2
AD) 508 FES|E SHHMin et al. 2020;
Oh et al. 2020; Jeong 2021).
Al 712 ZH} o] 2 9 ghsgo] o]F
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Sido)] met =85 (supervised learning),
B A =85 (unsupervised learning), 73SFsE
(reinforcementlearning® & EEHTHOh et al.
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’GHLH»— Al 7]51 LLM(Large Language Model,
ZAY A2, GAN(Generative Adversarial
Network, 2342 ti¥ A174%), VAE(Variational
Autoencoder, Ho|EAERATE) 50| HEZQI
mdlo|t},

7 A Al 71e2E 279 Al(Hyper-Giant
ADE E < e, ol 2 Al9] AGPT, HlolH
o] ZRHX, 122 FrKLaMDA), PaLM(Pathways
Language Model), FE(wrtn) 59 o] B4

3 AI%F 28(Dall-E), ASE FutAS(GitHub
Copilot), ¥ ©oJu]z] Z&oElE(Bing Image
Creator), °]9]X]Al(ImageGen), =¥ (Novel)Ai,
AHo|ET)EA(Stable Diffusion), B|EAY
(Midjourney) 59| olu|x] 4P AR &=
t}. o]Qlo= HGPTS} Dall-E37F A%td wWA
GPT, QZAI9| CLIPAHE HAE, o|ujx], 4],
=4 T UG JYREE olsfistal A= &
AsEE 7H wAlEdel HEEY, LFE Al
(Codeless Al) So] X&Foz2 SAska Ut
(Lee 2023).
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AARIOIAE 0] 718, At f5 2 o
o} 59 IgolA a&stet 2AskE A5l Al =
ol =i et o AF AolA = ofqt
oA LEE= Al Bt &8 HEEE A
Qkstar Qlth. WA= ARYFY #HNA AP 2
A AEEA 9 AlFoly AR ALt ALt
Al9FS] 9 HFFPoz FLESIT YrHWang et
al. 2021). THAAIAL AXETOIARE 4H|2}
A ALE= FAEH7IA] AZHT = HojlA]
Al9] 82 JHAEHO| Tt oA o] F
ojd & Utk FAFo=E FAES] 719 E A
A 58 2 el sk Woo(2023)Y] A+
oAE AR H EFE FE 4 9 loEE
A, oA HAR1 N, AE 718 9 AR /AL, 2
Hd, A 92 AR GAE FFESHe] Al
82 A HQIT

&9 718 SHOA Al E-8of g A3 A
T2 AWEH, A AEZ 7185 Hsl #iA
tloleAls 55kl geido] 7]Htsto] mjd o]
25 E55FAHSong et al. 2020; Kim 2021)
MEL o|u| A& &St gl AVt &84



ofr

Skl ltkLee 2023). £3] Al°] 715t
F HE2 et S o £
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ol 7Fsstth. Sung et al.(2023)9] AAlA
= EdAs9 A gERg Al ZHY|o]
yz jd3y 34 AAH9 8847 A4S
FIA7I= S AL e™, Yoo et al
(2022) AA0je} ofm|A] A 7]&o] FAHA st
o|BHE FHAIAH KU U5 | SHITt.
55| oA AE9 ARl Il AIZIRE 2
=20z &84 o Sl o= HAaTAelY
9] Ao)4 AIE T2 4 UtHlee & Lee 2021;
Joo et al. 2023). Chung & Lee(2023)2 miA
ARl oA ATE 83tk HollA ol & <l
Al B5HZRHAIC) FFBLEE 7Hskal Qirh
AR ZUA SHoA= AIE B AL
o] 95 d&sto] s HHNT L, EF
Haxo] YA 23} 59 7|4 AT oJAbEA
S FEHKim & Lee 2018; Lee & Lee 2020;
Kim et al. 2022). 7133l AH|R} B2 E3) 2
Bl oA Al 3 AH|ALL 22 7RIS} A
HIAS A3t & = ZE3 et
(Kim & Lee 2018; Kim & Kim 2021). £3] 7}
O]@rH &3 ABIAE AlSo7] A Al ¢ard
2 G833 A Felold ARlALY - AU
7F &A1 AlFlolci(Pak & Lee 2019; Pak &
Lee 2020; Kang 2022). Al 7149 s AERY
HAE A E] FEY MY, &
A 59 £ 7INte R FHsk= W& 7|bt
el (content-based filtering) 47} ofm}
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= SItHAn et al. 2019). olAgr Wiskd, A=yt

o ool 13

750] 7

24 AE 2

IiAMRAUIN QISAISS 28 S8

IS 2O TE H2 31

Hh, AEA YA, A, REERE 5O 4TAIE
o= W& 7Nt BEPES B9 FH AuAE
AlFskal glom, olQofx ofz] HIHEoA=(F
ojulE, A Y&, SSGHZE, Deep Look,
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2= "Eq 34 Au|AE 851 QItHAn et
al. 2019). o8 A9 AFNHE(Kim et al
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AHAZE AL 7]6Ee] 437 AH|IAE X|&EF 07 o]
Bty A & U= skt

AH|RRREe] AH|A oA 7]AE thAlsto]
AH|AE FE Al 7|5F &3 AH|A oo HER A
A8 ZEEI ok AEZ AT Al &7
oflo]HEZ} Mu|AE Algdh= o] "o &
oA o]59] AB|A FHo] AHAES] ARl
Fe v 89 ol 2KKim 2023), °lE A=
A-gotor A He FARRA AR E40]
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4, Al A7 dsire duE.

1. IE &E9 ®ME 20N 8= Al

HA7|9) - BHES] AE71E 9 A A2
W71 - BHE {30f whet Zpol7k AARE d
W0 R FA AGRA 2 EFE 2AE HAR]
2 S A&, HE A A 2 4L 2E
2l AA] 5o F APHTKSon & Choi 2023).
ol#|gt IAol gt W8-S st Q= AHIE
55 A3 AA 112709 AHl 5 42.0%(477H)
7F g WAGEY] AR o)A AL
&89 AHIES A AH AE 94 F At
FHH0E 8 715S FHOE AlEsoEH
(Table 2), HEANE o&(4.3%), =8 E4 L
FE719(17.0%), HAR] PE(19.1%), BHA/A
ol A2K17.0%) BAAE 2 44 #](4.3%),
TEY/FEY A AU025.5%), AAFE YAkt

et A1A(8.5%), FEHAAH4E.3%) SOl
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UEE dIE HYHE HAGTHlee & Lee
2020). Heuritech®= 2013 H4st =4 Ed
T d& ABEQIOE AHRHEC] SNS Hlo|Ee}
Al 7]&& &8ato] JHEANSE &IIcHPak
& Lee 2020). 1A EFNEC] AH o] FAL2 |
olefo] 7]¥ket HIAE W oju|x] FHF AJ3to
B4 o]Fojx=d|, ddel 7I§tete] Al 71&s
ol T olw|RE RSt S5 = M (Song
et al. 2020; Kim 2021) 0|23t HE A9 &
41 HH3te] JIE olF & Slthe HollA
Al 289] 9Julg oJsfT 4 it

2) 8 ¥4 9 4w 719

8 A 9 AE 719 oA A 2849
AEIE Bl Al9] 7]5S AWEY, A4EZ 71
Sp7] fIgt 28 BA, AE 7199 Ag, A ]
olg] B4 & ] A1 Bl So| ZFHU

ok U= sHAHZ 71 <] ARttt General
MD+= SNS9| sz} 43 EHE, wf 9] &
1009+ 7 #ES Syote] 43 1S5S e
9] ol ofolglo] gt HlojElE 435t
221 438 tlolElet HA, 17| HAo 5&
SNS¢t w2} vlwel] sfAAdE 71goy =8 £4
< I3t HlolE 9] S =3UHPak & Lee
2020). AAEARS] AiFITsw AAEARS] 56W7H
9] ofolgl] A, wiZ 7|5, wWf Fi, AHA A
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B 5 Holgg Basle] A2 Ba B o3
2 el 380 BEIL o0, 4F 7% &

ARE Tl &8 &3, FHolA7HA] ZF B
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& Lee 2020). AAEA HEZ] ATE0]7}
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ARE BulsEri a5 HH5siel 4003
uhle FeiE 4 JES A Yatthjeon 2024)

All Sanit(F=F BEHE)NME ZAL sie]uiy, 4
A AAES BFE HA|Fs)sto]
o HARIE 2 uO]'Uq(Lee
2020), LVMHE: 7-29] 28l Al7]&S
Hed 8 oS 9 A, 24 AE A
5ol &8st JrhKim 2024b). o]Q)ol|= Goeff
Watt(2] 5|0 & 7\‘15'-7]')7]' I e e

7 mZ2nA A 52 E4ske BE4E9
AL 224 -04 _%L ofj4] oJu] go] &85}a1
9Jom(Kim & Lee 2018), Heuritech= HlH|0]

B 3d, Al 7|9k AJZF Q14] 7], OF BIE 9]
5 LS 7)dtelo] AldEo] FAE A=A BH
slotal AEsto] i I Ax=odA], LY
A E ARAAY] HJ A1E FAAE F A
St Heuritech n.d.). Y9 4EEL Zd 9
2 4 wHitolAQl MD7} AReHE AT
olH, o]Z AIZ &3] A&

% 9lr.

3|

in}
el N

[e]e]

o
4& E0l1 93

o)

3) Al A
ﬁﬂ’q &E0 ARl IHoM = A7 TFSHA
Aot GAPE HEdS 7IHtes AHAL
A, T Hloly 55 ®Askal shgoto] HA}
A& AFsk= Al ARl 71&S -85t Stk
(Kim et al. 2023). BFd A9} FIT(HE w4
A3, IBMo| EO=Z 7HE3t Reimagine Retail:=
[BMQ] A%E] H]H, 2olA2|(Tone Analyzer),
HelJ(CNN)o] &gHo] EdE, 117 ZH/dt A

Im mﬂ

&, ©9o] oA, wi", §HEA Q] AEUT} Hn
5= Shgoto] AA| HAto||rt &87kset *e]
A, WY, TUEWR) JEEF A5l A
(Baek 2023). Yol7l= ALRZEAES
8@ Al 7I5ES] AYAZ= fARlS 7idst
(Lee 2023), ZgA wjdtiRtol 24 FALL
AU B9l Al= YARIGE A7|upA, H= 3
N 5 7HIAIES ottt (ang 2024a). T]&
Yo} Awaytomars(ZEEZ mjAtiAQl ZHE)
+ &Y 159 ATATL A& wEo] ofrte]H
tloleE &3t Al 1 EEo= tARlE 4
31A9tHChung & Lee 2023). =Y AEZ SJYP
o} frlollE(FH sfAHA 3JAhe] AFFY Al
+ JYPo 219} 7 E, HARI, FAE 5 olr]
A5 Skl tARIS] AlA] 9 72 HHESto] T
A1}, o] x| A& 7]&(CNN, Convolutional
Neural Network)Z -5-83F At W¥3} 7]&o]
H7IER, st onAE AU} FHIXE
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AA; - moF - e o g Q14 - ksl olg 7|uk
O % ATVF M2 AEAT HARIE Ajtshe W
Alo]tHKim et al. 2023b). Choi & Lee(2024)
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Al Wda= AlZF HARIO 23 o
d 5 dR= AU AR M 2dS
9o (Lee 2023), Fabricant(5Y tRd
BHD)9] Al HAd ZdH2 GANT 3D
LOE E-85A A= JAHChung & Lee 2023).
Y FHHE sty Robbie Barrat(ZLEY
tjzlo])o] 11Kt A1} ¥HlA|oL, Acne Studios
(&4 1§14 BEE)9}F Robbie Barrat Al B
5]} Al ©tHLG Exaone 7]¥b), Anna Yang®}
Fashion Fair(@Hgle] ¥) S°| UtHChung &
Lee 2023). ©]2jo]| o|u]A] B4 Al =45 Z-&5f
AALE AR SFote Al FEA913, UelE
o] erSFE A A& 79| Al YIE
9l Code Temporal(Jang 2024a) & TFFst At
#7F AU

]_

al

ol

oo i

o O & g
ol

5) A 9 A4 P AL

A FEY BARACINE ATF S-EE U=
o), HEZZ2CEW AZE] 7|e =
A9 T4 EEQ] FAAIONA 153 A4t
tlolElE 7|¥to g Holg 7|8t SRAAE AntE
ATE Rl OVNNE 7HEsti=t], ol At Z=A]
29 dlojgs} 3 A53E B9l 7 AAEEe
429 AZh A} AR F4 5= TEske AlAH
o]th(Kim 2020; Hwang 2021). Coats Digital
(= 2= EF0] 7]9)9] FastReactPlane 25
BAR AnEQe] ERAH0R Al 7Ied 5%
sto] glolg &4 9 o5, AsdtE AAED, 4
AIZF BUEP/AE7 A, AlEEo]d/Alue
Q 24, 849 9 ey £54 5ol 7hedh
Fi, olF S Al ZEAA 9 ||, £
5= gl BAHAE 9 Ao} A" TS
3}aL tHCoats Digital n.d.). o= AIZ} Y
A4k W B4t 7RARE T AEQA 5

=

=

IHAMRACIN CISXISS| 88 S8 7IRIME B T2 H2 35

oz Qg A ZAIA =HA" Hget T At
378 TEet §7] B, £ 59 A1 (Son &
Choi 2023)5< si&sh7] figt Aladles 54

& AdE € = A

s 7 o] =27k Ha A A9l
Al Z2E 913t Al &8 AR Hol7]9] A1
£2491 Yol7] H(Pak & Lee 2019), 3D Hit]
A7 F ARG HILE moftls AR
= ZA&sto] el HEA|RE F35H= Body
lab(An et al. 2019), A7} F2HE viIYGES
2Rg5HH AA Ao 27 AR5 o' ASEHI W
Y gFE AFE= 2xER9] Zozo suit(Woo
2023), 1140] AAPEE AHStH A 1740]
wo| MEgt Alo]2E A|QFsl= LFS] mfo]Ato]=
(Hong 2024) S°] k.

7HQ1 9rEg AJAtollA Al &8 AlE|Z+= Speed
Factory®] 253} 3D ZHg 5-Z &-85to] 4
A7F Yobs A Al gohs ot thAY] B A
H|A, @ el oA 4A17F vtof] B9 HE
£ Azt 1 Mof|A AlZSH= StoreFactoryS]
SUEF UE AH|A, 2R AHE &-8-5to] 2o
DAEAS 845t 70l 9Ed EHAE AR
ot= Googledt H&MO] WEd TEA AH|A &
AUtHlee & Lee 2020). 3t Edfo]=0] ul&
Mz AR AL Alol2 &4 712 E-8sto] A
F= ARst] 2 £ 79 W AlFe] &=
(Kim et al. 2023b), Unspun< 3D AA&A 1}
25 AZ3Hol HAE As3E S AdE8=o]
AAlS] 9= HuRRE AlEScHUnspun n.d.).
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< GAN Al HAo|YE &3l 25 a8u|doj4t
o] | olu| x5 EAl5te] MEL ABAE TR}
Istal ZHHl2t A 75 2& 14 ¢ gofst
of 7191 HEF oF ARl 7heoles stlon,
Natsumi Kato2] 523 A58}t o7 YAA AR
= GAN =53 F29 Aesh A7t L
g 552 1AZAL EFE B4 fAl AP,
7V 2, oF AR 9w, 5 Ao E
AAGE 4= AA sHTHjung & Kim 2019).

7) NAE A dRA AL

Al= d84AS 9ISt v 2 oAk
HoA = 2=t H&M3} Creator Studio9)
oV Ed(mock up, AFE HARIY B7HE gt
AAE) A 22 712 AR JEe §IAE
7IRko 2 A7} A B3 v olEYAE
&8st} o EHdZ AR & AoH(Kim
2024a), SEHHFLFHW L2ZEL O] AL 3
AD AL CLOE EYE HAGAES] Az 4
BEE ZEAA AESE S0t o4& 3DE
Azrst, opbler Wy, #9lo] AlA 571 %18
o 5 lom, A oA BA 250l EEEaL
UhBaek 2023). EZF P45 AbE3tol| &
BE=H, Sewbot(BAIRE)S 7ATEOR
ShsEo] At B4 2 AeA AA 52 5 9
@] 2bs A, A5 o, As 54 5 9AE
2 JAPE 4 A stAthPak & Lee 2020).

8) H244A

A AdEe F48ARIE AF 282 & 3
ot 3% Z79 TAATHO] 73t WiseEye:= |
S &8t Al 7|9 A& 23 gAA A"
= o= st A A HEet 714 v
dzFFE 5ol E8H A (Koteri 2018), =]

&@oflolotolulo] (Al AE 3|ADH KETIE=A
7171&dT1Y) 52 Al AFAZ TEAT FokS
Bl B49F Al E AF dlolg 7|5 2rjHlo]A
Al 444 A5} 714 gt YUrk(lee
2024a).

Table 1. Al utilization in fashion manufacturing

AT utilization %
1. Fashion trend forecasting 4.3
2. Demand analysis and 17.0
product planning )
3. Design development 19.1
4. Collection creation 17.0
Fashion 5. Production planning and 43
manufacturing  scheduling :
6. C -
ustom(On demand 25.5
production
7. Prototype production and 85
mass production support )
8. Quality inspection 4.3
Total (47 cases) 100.0
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A2 TR A WE B4 ZAIHTable
2), B =8 AE(4.6%), 718 #&sK1.5%), F
2 AHIA46.2%), 71 2-849.2%), Tl & AfH]
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Sk 244ste] 24 74 2uRolA] AT 5
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o] A8 4 iJeong et al. 2021). °o]& 1
sto] SSGHAS] A AlZF HAIH Y-S B3f oF

IHAMAUIN QISAISS 28 S8 7IXAE B OE 82 37

7H, w85 55 LR HATIE AESH] A
ok AF Ok Al MBIAE E-835tal 3ler

F E%E2 7H HolHE 45kl xskd
& =Ested AEel 5439 sasael o

£ BR18714) TeTHKang 2023).

3) 4 AHlA

22Ql £&3go] tiAlE o] FHA Al 7]8F 34
Az A oA il & BEoA =4 <
AL oju] BHS}EJHKIim et al. 2023a). &
Ao B4 ATpoflM e ZEHY FR9l 46.2%7F
A AR AR ERE] 7HE HISe] =5
< gRlst3ict. AuAe] o d s Hlho]EE
HRO 8 Sk 334 AHlAE 32 Be B9 A

E 27, 28199 24, 49 ©EY Hu/2d2

H% % HolElg To s AES FAHsH A
2R FEIL Gt S Lol £YBE
S, A, SSPAD, S QEuh(do]u 2
£ol, 1187h, Gub, i BEH(EAAL, 29cm,

A 7L), SNS AHA(QIAEILH, Ho|AE 5),
Thread(Pak & Lee 2020), °u}&9] Style by
Alexa, Prime Wardrobe(Kim & Kim 2022),
olAlet W5} o] SENSY, -5 AJH|AQl Stitch
Fix, Trunk Club, Rent the Runway 5-°] 1%
cesie ol ARl Avle] meudgolt
77 sgo] ZHiet wholE|2 xlsto] T A4
B3} §4) 4B 2HAAY Ex 4u)Re] AT
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H AT AECE IY AEFE FHAEHKIm
et al. 2023b). A/dEAS] A Feo] A

A A A 9 AEFd A 5= 71
Fodlely Hg€Z AlsdtHHong 2024). 4H
2 "lol87t FA =] = 28l fAahgEe
8% aHA R P} ZH| IR Al HAlE
3 L1EEE A85to] AFE T ARAE Als
stal Sl=dl, clelEg|e WAl 5] tiEHo|tt
(Jang 2024b). E}24}F2.9] Fashion Al Store<
A=A, Ak AP ZEaUS 7|Ho = ARG
Aot AR AP Q] AR Fulet AlgS 4
S17|% SHHAn et al. 2019).

4, A7} 7Rl 9 Alo|2 =4S fsiA =
2259t Maykipd] FUAR]Z YL 1170]
Jett AY Z2oAE BASIo] A Ao|2E
ZA5(Pak & Lee 2020), ABCHIES] A-RT
fite YRdS &9 2 242 53 A8 24
Apo|2E FHs|EHPark 2024a).
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gt oll=e] Eeo lookS Al A} 9 BjAl
Hd, 9oy 5 59 A9 WA e

L

7¥otal 45HH(An et al. 2019), AU &3
o] AR A 4 aElE Ve W ot
B 7HE 2P 3 IOl o Bl
FtHJang 2024b).

YA, Al St R 9 FH=E Algst
7] $eiM = ZEEH A oES] StyleSnap
AFEHA, deEd, 71AIeks 52 &85t 17
o] JREZE oW|A|E 7|Hksto] FA| ofol|] H&}
RIZ Zotr= A 20H(Kim 2024a), LG
9] Exaone> A% AlZ E85f 11740 Hsh=
olm|z] A4 9 FRI=E AF5tH(Lee 2023), F
AAL A”iTtEE B HEoly 2 Al Vs

233 2HAoA SEF HEE AlSArHBaek
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2023). EFF AAF AIS B83}e] 20147} U5t
= ofnlx] 52 ARG 4 YA shee, whhEst
AEY LelAE)S 17| AL Yot
U] Shag AR 4 Qe AL 7Sk A
£% AT ow, ofelZae Al A4 7]
29 83l 1] A2 AMS LW A

4T Py} FYG o] T2 ofu|XE A
=

4) 7V 2&

Al= 7V ZHEolA & befstAl &85l +
29] VTON(Virtual Try-on)& ©o]u]x] A 9
S5y HAEY - SA] AR HET
AERUO A|Z3RLE AT 7M. R 2t
GMM(geometric matching module) B3} AF
o] ZA F Z2Q] JRE o] &5l 7MY At
oA & Y3]= TON(try-on module) & 74|
HPHS A25171 Itk (Yoo et al. 2022). ofaf=
9] Qutfit Viton= GANZ &-83t o|n|#] 7|gt
7V 2P AlARI o2 ARG AA] RS AlLbst
o] 2 g HojFH(Pak & Lee 2020), ot
£9] MadeforYous 7], 54 & AAHES}
AR 7HEe g 7ol AAIE Add M=o
A, a4, B, doj(H=, 4w, F4) 5 A=
ot AZSeETHKim et al. 2023b). ¥ &
ELESQ] 7149l Metail®] 7H} T8 AujAE g
ot AA] AEe HRE HA Ve &85l YA
g vt RE(EEE 3D 2 Aok 1=
ojm|A] A 7as &85l 5, EHolny
5= & B 2T FHZ ASTTE Rebecca
Minkoff®] AT 7|5t tjsly AWtE njg& 123}

o HgHQl 4TAE ° 17 AAY AW
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T R Al 4R 34 SOl o]FolAA ghK(Pak
& Lee 2020). JINS(ZE <t BEHE)9] AT Al
AB|AE geld stelBgE e 4 AHA
2 PS5 ARES How 7|2 go[gHo|AS
EAE 7P & ol ES FHAEHAn

et al. 2019).

5) Tofj AE|A

A e F2o] w ARAE 5] Al E
ot 2] Z-EE T U2 FAsHAE=TI(32.3%),
ol /AR, 34
9, 1% A 59 H
AH|A0] Hf-go] T

AR, B8F AVt 7P S =YEE F
2t AFYAClA g, BAHE Al
7150] AR FHE AHAE Algot=d &8
Ik AR/ RE AH-E BY Kik(2HH #)
41A4)9] Botshop "<& &3l AESF H +
7} 7Rt HAA AfEjAos, s, AA
A, Zd, g, 1197} vlolay 52 A5
SHAIAY 7IRES] AR Mu|AE AlFeth fUY
ZE AR AE F4 Yol 28LPZE 7hssi
(Woo 2023). I=llE| 0] B4F Al Y AH|A
= g ZHE GameOn Technology?} EAs}
of ThE A0 2 ATAE-S ATHKiIm 2024b).

A4, AAAH|A0] AZF S8 AHRE ATE
H, Bt o] 34 AMAR|AE AR 7]19E
£ ol 1A ofolHl S FH5k= A|lARICE B
ojA HMI} 360k FHEE =t 43e A
3 QItHKim & Kim 2021). SSGRHA9] &
= YEEY AlRES 2835t g2 75t o]
|z AEAHA AH|Ao|H(Shinsegae 2024), of
nZ9] elojet WE|HY R E|(Titan Multimodal

Embeddings)> olv|A[e} S4d& £gsto] A4
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Al A& A Qo] 5 AsdE HAM, AE AR
BE AlE 5ol 7FssHA gek(Park 2023).

AR, BE A8l 7 Al AH| 2o ATZF
25 AHIE AH R, Tiffany, Cartier, Estee
Lauder?] Al 7|5t 7384 AfH| 20 A= 7HIA|
Te AT 9o (Kim 2024b), FAIAFE 3D
FZoA 7Y FAHylo]dE Hols= AR/VR 3
Hylo]dE AlBeHKim & Kim 2021). Al 7}
A 2o 3g AHIAE B9 wiE XY=
sh=tl, gutolAet BRHE(HAE i AR
Q)&= AA| 9E3 ohter ZolE Bl /i1 &
I AYS FYgs7|x stct(jang 2024a).

d, Y25 AAIE A7t E8==t, LVMH
o} MS7} @AUEE Aura ESAIQI LA 5
ARl 71& Al 71&& &85t 2% 5=
e "gAE QS ZEAAE HES g oE
AYstal ot Marqvision(RH= Al 71Q9)2] uk=
AHAE Mu|AY AZEQo](Software as a
Service, SaaS) AIZ 7|Hto & 2&RlofA %
FEE AsoE AT & WA skleH(Park
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D= FAFE HATG WA Y-S Z-E5to] olw|A|
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Table 2. Al utilization in fashion retailing

Al utilization %
1. Sales forecasting 4.6
2. Price optimization 1.5
3. Recommendation services (1) Optimal and related products recommendation 38.5
(2) Styling Recommendation 3.1
(3) Personalized information and content 4.6
4. Virtual Fitting 9.2
Fask}li'on 5. Sales services (1) Chatbots and shopping bots 16.9
retatiing (2) Voice and image search 4.6
(3) Virtual experience 6.2
(4) Counterfeit detection 4.6
6. Provision of detailed product information 3.1
7. Advertising and marketing 3.1
8. Logistics and delivery 3.1
9. Al-driven shopping platform 4.6
Total (65 cases) 100.0
Aol glof ALE Bgelel Aol HHsAAIE % ke Holdl ARAR AXFIE I 7
o Y25y Uk How 1 478 B Sl Al Al
24 dl B4 test 2t
V. 8°F gl A& oake] Wel Az FEe A AFRA 2
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ﬁﬂ" 946“ WAL F8 7S /g s o) sagiEe) AzelA AL 7]%0] TE
HEANIETEE T g R sjse g4 Eds 0, 40 B4 1

SISO B um o1m) gjojy 24 0 we, A1 el 52
T 9 75, ALZI0N O ABA SHE 1S mase s wD ot del Reh S AE
52 BASG AU A BIN o ao =0 mase el AR AL O
Al 71&0] ZEET ok Fold Al 28 3

Moz Lo, 7 Yol 0|

AR ALY 7R, Al gAY ZEd, B
cob AL A, ool B Al B B
VIS ALZISS S AN TPINE © g 5o wqe 2ed A%, adEel
A B3t WA B TSN HINY  n o g e 45 5 EASE o

3l9o] Eo 5 o
oI ARSI SE AU A5 I E g e 0 9gme) A29, Al 25 Aol
ATo e AoVt Ak BA ORI OB B L o vmey myg = wma/mng A A

I’HE ﬂﬁ 7]‘§9/] Al 88 HJ=E ﬂ‘%ﬂﬂ 7]%“ %, ]\]xﬂjai_ ARA} gl oxﬂ E—‘i = Eﬂa“”/& X]o‘]y
S EO IR S AL RS SHE WA g9 4y wau aes 248 5 99 o
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